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Cleaner, faster holes 
with less power 


Hardened full length | P ‘ = 110 otemat ening 
xelusive hollow a SITY 
ground point | ‘4 


SPEEDBOR “88” Wood Bits 


for 14°’ Electric Drills and Drill Presses 














retail price 


Hollow ground points (exclusive with rately spac ed to fit conventional 3-jaw 
€4C Irwin) require less power to bore both chucks perfectly. And the “flats” won't mar 
or chew when inserted in chuck jaws be- 


hard and soft woods, plywood, plaster, 
plastics — most any material in which holes cause they're hardened to last much longer, 


are normally cut. ? , ; 
Sizes markings included on both sides of 


o 
any size . ner 
y Cutting action Is cleaner, much faster. spade-type heads for easy selection, Another 
Irwin Speedbor “88” wood bits actually exclusive Irwin Speedbor “88” feature! 
cut and clear the chips. 
er Price: $5.60 per dozen : . a 
7 ‘ " . Made of special high carbon steel Hang-a-bit hole in center of head per- 
es; 3/8" 7/16", 1/2”, 9/16 7 eee 2 a om mits user to hang one or more bits on wire 
a s a i and hardened and tempered full length for 
5/8", 11/16", 3/4 , 13/16", longer life. Each Irwin Speedbor “88” is nail or pin. Sen another exclusive Irwin 
7/8", 15/16", 1". also brightly polished for that proud-to- Speedbor “88” feature, 
Packaged 1 dozen per box own appearance. Shank fits perfectly in 1/1”, 5/16”, 3/8” 


” 


Precision ground shank stops run-out and 1/2” adjustable electric drills and drill 


ORDER TODAY! or wobble. All 3 flats on shank are accu- press chucks. 
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| Grits ond arith presves 


Free metal display with << 
Pow GROUND POINTS 


Speedbor “88” profit assortment No. 8830 wa ae tl 


OD FULL LENGTH 








Includes Irwin Speedbor “88” assortment of =SAMeus 
30 wood bits and attractive metal display, 
which can be conveniently used on counter 
or wall. Display requires only 512” of space 
and holds entire 30 bit assortment. Bit sizes 
and 69c retail price shown prominently. A 
practical display that keeps stock orderly and 
helps build more sales and profits, 





Speedbor “88” Roll Sets 
Assortment Sizes: dozen %”, Y. dozen 1", 


$84-R — Set of 4 in No. 886-R — Set of 6 in Y, dozen 5", Yp dozen %", V4 dozen %", Ve 
Plastic roll. One each — red plastic roll. One each — dozen 1”. 


¥",) ~ " dy". . uw we “¥u4 We 
fa", fe" and % ronrny hj a", he, Mh") I Retail Value: $21.00 per assortment 
Pl Price: $2.98 Retail Price: $4.39 Dealer Price: $14.00 
der Price: $2.00 - . , One assortment per shipping container, 
94. Dealer Price: $2.93 


hoged One set per box. Packaged one set per box. The Irwin Auger Bit Co., Wilmington, Ohio, U.S.A. 









































FULL MARK-UPS! 


You make full profit even on cut price items! 


FREE STREAMERS! 


Tie Flint advertising right to your store! 


THIS 18 A LIMITED TIME OFFER! 


BIG HALF. 
/ PAGE ADS... 
/latest in our continuing 
/ Flint Kitchen Tool na- 
tional campaign. They 
will put the ‘double 
whammy” on your cus 
tomers ... bring ‘em 
into your store! 


POWERFUL NATIONAL ADVERTISING! 


SATURDAY EVENING POST— November 13. 
LOCK —November 16. 


FREE AD MATS! 


To give you a powerful local tie-in! 


See Your EKCO Distributor Today! 


EKCO PRODUCTS COMPANY, 1949 N. Cicero Avenue, Chicago 39, Illinois 


Also available in Canada from Ekco Products Company (Canada) Ltd., Toronto 











there’s more 


- *. ‘than meets the eyeina 


Awikset: “400” line 








lockset. 





BIG HALF. 
AGE ADS... 


1 Our cont nuing 





tchen Tool na- 
ampaign. They 
t the ‘‘double 
y On your cus 


bring ‘em By merely looking at a KWIKSET ‘'400"' line 
—— lockset, you can't see the years of research 
and development spent perfecting a lock 
dats) mY olUi female) Meinl ivan el-mloh Mlale oleler-m ole) aualie ial 
in quality. You can't see the modern 
materials and methods that are used in 
elaeyelUroliale mM lolol m@carel@i-mel'r-(c-lih¢-1-1° meee ina 
years of dependable tr .!ble-free service. 

Malo mm ol-tor-10h-1-m dnl-) e-Mail lele(-1amigelinme d1-3,) 
by KWIKSET'S glistening finishes, you 
can't see the construction features 
responsible for KWIKSET'S outstanding 
record of proven performance. 

But even if you can't see them—these are 
the factors that make the KWIKSET ‘‘400"’ 
line America's outstanding lock valve. 









400” LINE The Quality Lock for Budget Building 


KWIKSET SALES AND SERVICE COMPANY « ANAHEIM, CALIFORNIA 













































































It’s no trouble selling a branded item of merchandise when it 
“has what it takes.” Primarily, it must be a GOOD PRODUCT 
with a HIGH REPUTATION. Together, these two factors command 
what is familiarly known as CONSUMER ACCEPTANCE. 


There are no better examples than Nicholson and Black 
Diamond files. Through four generations of steadfast quality 
manufacture, Nicholson has implanted a nation-wide public 
acceptance of those two outstanding brands. 








, . Through equally steadfast advertising and helpful whole- 
saler co-operation, it is acceptance that today is at an all-time 
high. Product performance keeps it there. Almost invariably, 
users will tell you that these files remove the most metal in 
the shortest time and have the longest serviceable life 
in the world of files. They'll sell themselves if you'll give 
them half a chance. 





Consult your wholesaler on types, sizes and quantities best 
suited for fastest turnover in your particular trading area. 








etets, NICHOLSON FILE COMPANY => 


F - % 
*'s.a.* 25 Acorn Street, Providence 1, Rhode Island 
(In Canada: Nicholson File Company of Canada Ltd., Port Hope, Ontario) 
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Acco 


product 


Dogs Are Friends of Yours 


@ Man’s best friend is also a good friend of the hardware dealer because 
he promotes sales of dog chains. Dog leads have always been a good 
seller. And now there’s a new item that’s growing fast in popularity— 
the ACCO Spiraloc Dog Stake Chains: 

This new ACCO Spiraloc Stake Chain (in 6’ and 9’ lengths) gives the 
dog freedom of movement and allows the owner to move him around 
frequently. The 34” x 15” stake holds well in the ground and the free- 
swiveling S-hook and snap keep chain from tangling. Spiral-twisted 
links are smooth and have a bright zinc finish. : 

ACCO Dog Leads come in a variety of types, some with plastic 
handles; all with easy to operate swiveling snaps. Several types are 
available on attractive metal hangers which you can hang up in your 
store. 

You'll sell plenty of ACCO Dog Chains if you display them. 
Order at once from your AMERICAN CHAIN wholesaler, 
or write our York, Pa., office for information. 


AMERICAN CHAIN DIVISION 
AMERICAN CHAIN & CABLE 


York, Pa., Chicago, Boston, Denver, Detroit, Houston, Los Angeles, New 


In Canada: Dominion Chain Company, Ltd., Niagara Falls, Ontario 





Philadelphia, Pittsburgh, Portland, Ore., San Francisco, Bridgeport, Conn. 


DOG CHAINS 


and Dog Chain Assortments 
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Just Among Ourselves 


Informal Editorial Comments 


By W. A. Phair 


Enduring values... 


The hustle and the pressures of day to day business routine frequently cause 
us to forget that there is much more to this hardware business than just buying 
and selling merchandise. There are also human values that never appear on an 
invoice or in a balance sheet, but which do so much to make hardware selling a 
career, not just another job. 





A short time ago I spent an evening in a store in the mid-west that was cele- 
brating its 85th year in business in the same community. As hardware stores go, 
this was not a spectacular store; it was not big; it was not ultra-modern. 


But for 85 years this store has served its community, through all sorts of 
circumstances. Its location has been changed several times as the area grew up. 
Its lines have changed as community needs have changed. The store has prospered 
over the years. In return for the community’s patronage, the store has attempted, 
and apparently has succeeded, in providing a real service to its customers. 


To mark its 85th year, the store had put on an elaborate promotion and had 
done very well in this effort. Then, at the close of the sale, the store held open 
house for all its friends. The cash registers were idled; the store people on hand, 
dressed up. There were flowers for everyone and a souvenir. 


In the rear of the store, the large warehouse had been cleared and decorated. 
Along one side a buffet had been installed. Two accordionists played yesterday’s 
tunes. At one end of the warehouse a reproduction of an old general store had 
been set up, complete with sawdust and a cracker barrel. 


Standing in the store near the door, I could see a steady stream of people 
coming in. Some were customers, some were business associates, some were sup- 
pliers. Each one would stop for a moment to greet the host and to comment on 
remembered events they had shared in the past with the store. 





Many of these visitors were older folks who had known and used the store for 
a lifetime. There were the town officials, the banker, the insurance man. In 
short, here was a cross section of the people who had been affected in some way 
or other by this hardware store. They had given up their evening to come to 
say, by their action if not their words, that this store is more than just a building 
where merchandise is exchanged for cash. It is a part of the community life, with 
warmth and a personality. 


This was not the first time that I have had the privilege of seeing this mixing 
of community life with a hardware store. It happens more frequently than most 
of us realize. 


And as I sat watching the folks, with our beer and a sandwich at hand, I could 
not help but hope that the hardware trade would still be able in the future to 
so integrate itself into the life of a community; to add an enduring, human value 
to the business of running a store, in spite of the cold calculating aspects of such 
things as discount houses and check-out counters. 
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bun. Just Among Ourselves 


informal editorial comments 


Let’s start at the top... 


The universal cry these days is for better salesmanship. Any time you get two 
dealers together, or two wholesale executives, or two manufacturers’ men, there 
is much conversation on the present poor state of selling. 


Many tears have been shed over this problem and many more will be shed, until 
it is acknowledged that the job of revitalizing our selling skills must begin at the 
top. Top management in both store and factory needs to take a good look at them- 
selves if they really want to improve the nation’s salesmanship. 


It is an unfortunate but a true fact that today some of our top executives are 
among our poorest salesmen. They are often guilty of the very actions and char- 
acteristics that they decry in their men. There is too much of a tendency to make 
decisions from behind a desk rather than in the field. Too many executives have 
lost the common touch that helped them rise to their present positions. Too many 
store managers suffer from too much prosperity over the past decade. Far too 
many people depend upon memos instead of field visits in guiding their staffs. 





The top man in any firm, whether it be a hardware store or a wholesale firm, 
is still potentially that firm’s best salesman and must be the one to set the pace. 


Too often the views of the men on the road, who each day contact customers C 
and learn intimately their likes and dislikes, are ignored and are replaced with 
decisions based on personal preferences rather than practical knowledge. 


The salesman in the retail store spends his entire day meeting the people who 
buy your product or a competitive product. He has a lot of practical knowledge of 
what is liked and what is disliked. But how often is this information used? 


Quotas are too often based on wishful thinking, rather than sound market 
research. The art of listening, so important in good selling, is almost in complete 
discard. 


Too many sales letters today smack of panic rather than positive thinking. “| 


There are indications that management is slowly beginning to understand that 
better salesmanship must start at the top and work down; not the other way. 
When this fact is more widely understood and specific steps are taken to get the 
ball moving at the top, we will have taken the most important step in the rebuild- 
ing of our selling skills. 


Let them see it... 


For some time dealers have been asking manufacturers for better packages. 
More specifically, they have been asking for packages suitable for self-service. 
Over the past six months a great deal of new packaging has been done by hard- 
ware manufacturers. This was especially noticeable at the Chicago Hardware 
Show. 


Now that the retail trade is getting these better packages, will they use them 
effectively? The best piece of carded merchandise is no good if it is left in its 
shipping carton, or buried on a shelf. To be effective, the carded merchandise 
must be out on display, where it can be seen and examined. 


Now that you are getting better self-service packages, be sure to exploit them 
by putting them out in the open. And be sure they are priced—all of them. 


This combination of carded merchandise, properly priced, will help you get the 
maximum self-service out of your store. This will be especially valuable during 
the approaching holidays when stores will be facing peak shopping periods. 
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Right or Left hand 
without change 


Cash in with the famous 


ILCO | 
“UNIVERSAL” V- 


Look at these outstanding 
ILCO features! 


Extra powered helical coil spring. 





The peak door closer season of the year is just about here. 
As the weather forecasts become gloomier, the demand for 
closers becomes bigger. 


You’ll find more and more of your customers are con- 
vinced of the economy and necessity of automatic door @ Single valve provides dual speed 


Heavy, forged steel, one-piece shaft 
and crank eliminates breakage. 


control. Sell them the ILCO Universal and you’re sure of a — ee hin, speed for closing . . . 
satisfied customer. 0 Fee 
’ : @ Precision machining throughout. 
It’s really two closers in one . . . mounts on right or left © Rend comtredien 
hand doors without any mechanical change. Thus it cuts ee : 
@ Leak-proof. 


your closer inventory in half. 


__- [te straight line toaatinfid customees. steady refit 
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ashington 
NEWS and VIEWS 


By Washington Bureau of 
HARDWARE AGE 


High Construction Rate Sparks 
Optimistic Business Outlook 


The building boom is not a boom but a trend which 
won’t end in the foreseeable future. That’s the 
opinion of top Washington economists. 

Predictions now are that 1955 will equal, may even 
top, this year’s record activity by 5-10 pct. Continu- 
ing high level of building—a prop to al! business 
and especially hardware dealers—is signaled by sev- 
eral trends: 

1. Current high birth rate is causing many fami- 
lies who bought smaller houses to expand them or 
buy larger units. 

2. Higher incomes give earlier independence to 
young couples, and wide distribution of incomes is 
creating demand for better homes. 

3. Most important are new cheap money policies 
which mean FHA, Gl, and conventional loans are 
available in more areas at lower interest, lower down 
payments. 

The building boom coupled with other factors is 
making this country “depression-proof,” economists 
Say. 

OUTLOOK — Important factor to hard- 
waremen in building trend is demand for 
* bigger and better homes with more equip- 
ment. Desire to keep homes in good repair 
and attractive will continue to boost lawn 
and garden equipment and tool sales. 


Tighter Clamps on Government 
Business Activity Threatened 


Forty-one business-type activities of the Defense 
Department—sore spot of business efforts to get the 
Government out of competition with private enter- 
prise—are now under intensive study. 

Top defense officials have directed all agencies to 
end commercial activities which are not absolutely 
essential. 

At the same time, some Congressmen are threat- 
ening to re-introduce a bill to force the Government 
out of competition if the Administration does not do 
a satisfactory house-cleaning job on its own in- 
itiative. 


10 


Among the areas now under study by the defense 
agencies are production of marking devices; scien- 
tific instruments; paint factories and rope walks; 
chain manufacturing and wood preservation. 

Scope of the Government’s take in business activi- 
ties was estimated at $50 billion, covering more than 
100 fields when the Eisenhower Administration took 
office. The Army maintains an inventory in the 
United States of $17 billion, compared to total retail 
inventories which amount to about $22 billion. 


OUTLOOK—Administrative officials report 
good progress in ending competing activi- 
& ties. But if complaints continue, the bill to 
force the Government out of competition will 
have a good chance of succeeding. 


New Drive Underway to Give 


White House Controls Power 


A new drive to give the White House standby au- 
thority to invoke emergency price, wage, and credit 
controls in event of a new national emergency will 
be made when Congress convenes in January. 

The Defense Production Act, basic law giving gov- 
ernment product and distribution control power, will 
have to be renewed by next June 30. At present, the 
law contains only power for the President to allocate 
scarce materials and establish a defense stockpile. 

But a number of Congressmen are planning to 
press for restoration of powers once contained in the 
Act. These powers would give the President authority 
to invoke a 90-day freeze over prices, wages, credit. 

Specific regulations to carry out such a freeze, and 
legislation to turn the standby freeze into a perma- 
nent control program, if needed, have already been 
drafted. 

A similar move two years ago failed when a ma- 
jority of Congressmen insisted standby authority 
wasn’t needed. 


OUTLOOK—Although the drive for stand- 

by control authority will be spearheaded by 

> Congressmen, the Administration will be 

ready to lend support when, and if, it’s 

needed. Officials are convinced standby au- 
thority is needed as a protective measure. 


(Continued on page 91) 
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Fishing Vest 

Cumberland fishing vest, Style 
No. 267, features a built-in life pre- 
server. Vest contains two buoyant 
pads of Kapok covered with Marks- 
way cloth. Pads are placed on either 
side of front zipper. They add prac- 
tically no weight and very little 
bulk, yet will support any fisherman 
in case of accidental dunking. Vest 


has seven pockets to hold fishing 
gear. It is double fabric through- 
out and has a back lined with Buf- 


falo Plaid. Other features include 
a zipper front, no-drip detachable 
fish creel, and attachments to hold 
rod. Comes in four sizes: small, 
medium, large, and extra large. 
Packed in re-usable pliofilm bag. 
American Pad & Textile Co. 


For more data circle No. 1 on postcard, p. 103 


Woodworking Power Tool 

New multi-purpose, woodwork- 
ing power tool includes a circular 
saw, vertical and horizontal drill, 
wood lathe and disc sander. Tool 
is safe to operate and has rugged 
construction, precision operation 
and complete portability. Requires 
20 x 26 in. of floor space. Unit is 
made up of three components that 


12 


LATEST INFORMATION ON 








may be simply and quickly dis- 
mantled: motor-driven spindle 
head mounted on a hollow metal 
boom which pivots within a floor- 
model bench with a two-piece table 
top construction; pinch-lock pivot 
bracket about which the boom tilts, 
slides and rotates; and the boom. 
Many of the basic parts of the tool 
are interchangeable. IJdeal Metal 
Products Co. 


For more data circle No, 2 on postcard, p. 103 


Window Painter 


Kwik-Scrape cuts window paint- 
ing in half, leaves a clean, straight 
paint line and makes a perfect 
weather-seal paint line between 





NEW PRODUCTS AND SERVICE 


glass and sash. The hardened tool- 
steel blade is easily replaceable and 
tool is safe to use. List for $1.00 
each; dealer price $8.00 per doz 
with purchase of two doz or less, 
$7.20 per doz with purchase of 
three doz or more. B & S Co. 


For more data circle No. 3 on postcard, p. 103 


Bevel Concave Knobs 


New line of bevel concave knobs 
and bevel concave back plates in- 
cludes knob sizes, 14%, 2 and 2% 
in. in diameter. Matching bevel de- 


sign back plates are 2, 2%. and 31% 
in. in diameter. Both the bevel 
concave knobs and back plates are 
furnished in polished chrome, satin 
chrome, polished brass, satin brass 
and satin bronze. An easel type dis- 
play board size 8 x 14 in. is avail- 
able with 1 each of the three sizes 
of concave knobs without back 
plates. Hyer Hardware Mfg. Co. 


For more data circle No. 4 on postcard, p. 103 


Vacuum Cleaners 

Two new vacuum cleaners are a 
large capacity heavy duty portable 
wet-dry pick-up machine and a 
heavy duty quiet-type unit. Model 
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Want more information on these 
9 o funn nae 
products? Then use free posi 
card on page 103. 
i h il h d f 
VICE FOR THE HARDWARE DEALER TO HELP YOU 
1ed tool- to 6x42 in. Will not wobble or warp S E LL 
able and under load. Comes completely as- 
or $1.00 sembled; no parts to remove or tools | NEW DISPLAYS | 
metas fs ae ee Y 
per doz required to fold it. Retails at $5.95. A : 
or less, Federal Aircraft Works. AND OTHER DEALER 
hase of For more data circle No. 6 on postcard, p. 103 S A tt E S H E L P S 
0. 
nth es 00 Carded Hardware - ‘ 
; Ammunition Merchandiser 
' New line of carded hardware, : ea 
Home & Hobby Hardware, is pack- Constructed of pine wood in 
e knobs aged on three-color cards, each item natares myrenaerwn - res wig tcoat 
ites in- sealed complete with screws in in- chandiser has slanting glass front, 
ind 2% dividual plastic Sho-Case. Hard- hinged at top to permit customer 
evel de- servicing, and locked by a specially 
designed release lock operated from 
WD-55 is for use where a large rear. Data sheet on back gives 
volume of wet or dry material is to complete ballistic information on 
be picked up. Capacity wet is 50°gal; all 22’s; also provides space for re- 
dry, 614 bushels. Model QD-10 op- tail prices. Measuring 16'4,x6%x 
erates quietly and can be employed 10 in., merchandiser has a capacity 
for occasional wet pick-up. Tank is 
porcelain inside and out, has a dry 
capacity of a bushel and wet capac- 
ity of 8% gal. Also available with 
: stainless steel tank. Each machine 
comes with a basic set of attach- 
ments. Clarke Sanding Machine Co. 
For more data circle No. 5 on postcard, p. 103 ware and plastic cover are mounted 
31, ° on card which is illustrated to sug- 
nd 3% Folding Horse ; Prseleng 
bevel : gest consumer uses, and space is 
es are All metal folding horse, called provided for pricing. Offered in the 
, satin Handy Horse, is sturdy and light- No. 500 assortment are 200 cards 
he weight. It folds quickly and easily (five each of 40 items) with free 7 ; a 
; : se of approximately 3500 rounds. 
pe dis- display stand. Dealer cost $53. : ide 
: VcKinn Mfg. Co Costs $2.35 F.O.B. Other dealei 
4 = MC 1 e 4 . e ° ° ° . 
avail a ros , “ nag ——— aids available include a firearms 
2 g17eCc or more a cir NO. 4 @ ostcard, le . 
2 S1zZes ree = . record book; a four-color decal. 
back H Remington Arms Co 
s. Co Dish Sponge GI Arms We 
ie " i Fo ore data circle No. 8 on postcard, p. 103 
i, p. 103 Dish sponge makes job of wash- sitet wis ' 
ing dishes easier and protects hands . ‘ 
from dishwater. End of handle has Cabinet Hardware Display 
are a fe hole for hanging; edge is beveled Two new picture frame displays 
rtable = for scraping. Du Pont cellulose for Amerock Decorator Knobs and 
ind a sponge comes in assorted colors; is Brass Colonia] cabinet hardware 
Model (Continued on page 100) (Continued on page 116) 
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HARDWARE 
July STORE 
1954 
Aug. $220 SALES 
1953 
Aug. $226 
1954 (Seasonally 

adjusted) 


gen, (in: millions) 


$190 


Source: Dept. of Commerce 











September Store Sales 
Showed Little Change; 
Hardware Trade Lower 


A sampling of the nation’s re- 
tail stores showed that trade in 
all lines in September was at 
about the same level with August 
but about 1 pct higher than at 
the same time a year ago. 

These preliminary estimates on 
September business by the Dept. 
of Commerce made no allowance 
for trading day differences or 
other variations. 

Retail trade dipped 3 pct from 
July to August and about 2 pct 
from the August 1953 level. 

Hardware retailers experienced 
a sales let-down in August as 
shown by the table of sales in the 
next column, but a better report 
is expected for September. 

Hardware wholesale trade, after 
seasonal adjustment, was about 
the same in August as in the pre- 
vious month, and at the same time 
a year ago. 

Hardware wholesalers had only 
an 88-day supply on hand at the 
end of August. At the end of July 
wholesalers had a 92-day supply 
and at the end of last August, a 
94-day inventory. 

Hardware wholesalers’ sales in 
the first 8 months were up 8 pct 
from the like 1953 period. 
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P Trade Sales Lower in August 


> Home Building Zooms Ahead 


P Retail Paint Sales at Peak 


Residential Building Continues to Gain; 
Building Contracts Set Record in September 


With residential awards show- 
ing sharp gains, the month of 
September saw new records set in 





Hardware Sales 
Dipped in August 


Retail hardware sales took the 
same seasonal slump from July 
to August, as last year. 

August sales, unadjusted for 
seasonal variations, as estimated 
by the Dept. of Commerce, were 
$216 million, as compared with 
$233 million in July, and $228 
million in August, 1953. 

The monthly unadjusted esti- 
mates are as follows: 


(millions of dollars) 
1954 1953 1952 


January ..... 165 166 166 
February .... 172 167 170 
ee 196 200 190 
eee os ee 219 229 
| er 229 234 244 
ae 232 232 233 
WE .cccce os Bw)6 214 
August ...... 216 228 216 


1,664 1,682 1,662 


September ... ... 231 224 
October ...... =f 256 233 
November ....  ... 237 219 
December .... ... 29 290 

2,703 2,628 











contracts for future construction 
in the 37 eastern states, reports 
F, W. Dodge Corp. 

The September total of $1.816 
billion rounded out the biggest 
9-month total in the history of 
Dodge, construction news and 
marketing specialists. 

The 9-month figure of $14.477 
billion was $1.620 billion ahead of 
the comparable period of 1953— 
the former record year. 

Residential contracts for Sep- 
tember amounted to $777 million, 
up 12 pct over August and 53 pct 
ahead of the year-ago figure. 

For the 9 months, the resi- 
dential awards totaled $6.2 bil- 
lion, or 26 pct ahead of the like 
1953 period. 

Thomas S. Holden, vice chair- 
man of Dodge, had this comment 
on the 9-month construction total 
for all contracts: 

“This brings almost mathe- 
matical assurance that new high 
yearly records will be set in 1954 
both by the Dodge totals and by 
the government estimates of con- 
struction put in place. ... Already 
the 1954 total has gained more 
than a full month over last year. 

(Continued on page 136) 
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Hw RB&W backs up the 
“sellingest” fasteners you can handle 






NEW DRAWING CARD for the “Do-It-Yourself” market is RB&W’s 
pace-setting Handy-Man Bolt and Nut Kit. It boosts unit sales, 
saves customers’ time. Up-to-the-minute merchandising like this 
shows why survey after survey proves RB&W the best-known 
fastener brand, why it pays to stock and sell RB&W products. 





INDUSTRY'S BROADEST LINE of high-quality fasteners insures cus- 
tomer satisfaction. With RB&W carriage bolts, machine bolts, 
lag bolts and stove bolts, you can fill all orders promptly. And, 
uniformly accurate threading plus uniform strength make for 
easy application, tight holding power. 





NEW STRONGER PACKAGES of rigid kratt-board (larger sizes are 








= hoa * 





corrugated) cut spillage, breakage. Upside-down box (another 
RB&W first) is fumble-proof, eases handling. Oversized labels 
speed product identification. New packaging is part of RB&W'’s 
continuing effort to help you increase sales. 





HARDEST WORKING CATALOG is this RB&W sales aid with heavy 
flexible cover, first choice of countermen everywhere. Jammed 
with facts and double tab-indexed by product for instant refer- 
ence. Stock up on RB&W fasteners — the top-quality line. Russell, 
Burdsall & Ward Bolt and Nut Company, Port Chester, N.Y. 


ey RUSSELL, BURDSALL & WARD 


109 YEARS MAKING STRONG THE THINGS THAT MAKE AMERICA STRONG 


Piants af: PORT CHESTER, N. Y.; CORAOPOLIS, PA.; ROCK FALLS, ILL.; LOS ANGELES, CALIF. Additional soles offices of: ARDMORE (PHILA.), PA.; 


PITTSBURGH; DETROIT; CHICAGO; DALLAS; SAN FRANCISCO 
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Soles agents af: SEATTLE. Distributors from coast to coast 
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Coch tn on the Ble OUTBOARD 





SCOTT-ATWATER 


Seotr- ATWATER gives you America’s most complete line of outboards! 





5 HP 
BAIL-A-MATIC 


72 HP 
BAIL-A-MATIC 


Seotr-ATWATER gives you modern outboard features: 


<a 





a ~ 





kre... bins j 


fos 


10 HP 
BAIL-A-MATIC 





16 HP 
BAIL-A-MATIC 


30 HP 
BAIL-A-MATIC 








~~ d 





BAIL-A-MATIC! Bails your 
boat automatically. A 
built-in feature with 
phenomenal appeal. 


HUSH-SPRING MOUNT 
cushions powerhead and 
boat bracket to produce 
smooth, quiet ride. 


AQUAMUTE EXHAUST 
(circled) eliminates noisy 
sputtering of exhaust re- 
lief ports. 


FULL SHIFT! Forward, 
neutral, reverse at the 
flick of a lever. Makes 
maneuvering simple. 


REMOTE TANK! Cruise 
for hours on a single fill; 
no more messy on-the- 
water refucling. 


AND. .. ultra-slim Aquablade Lower Unit; new Snap-off Hood with sound-deadening rubber 
mounts; Twist-Grip Speed Control; built-in Remote Control Connections; Drop-Pawl Starter; cag i 








convenient Carburetor Drain; Single-Knob Carburetor Control. 


Seotr-ATWATER gives you powerful selling help! 


DOMINANT ADVERTISING. Big ads in LIFE, COLLIER’S, 
POST, and the leading outdoor magazines, plus dealer listing 
newspaper ads in key cities. Also hard-hitting sales literature, 
display material, promotion aids. 

PROTECTED FRANCHISE. Your territory is protected, prices 
are protected, profit opportunities are protected. 


16 


Ae Also available: 
3.6 HP 

we Syper Single 

Ry 

FREE NATIONWIDE SERVICE. Your customer gets free service 

on his new motor anywhere during the warranty period. 

“YEAR TO PAY” PLAN. Lets your customers purchase their 

motors with only a small down payment and take 12 months 

to pay the balance. Customer gets his motor right away, you 

get your moncy without delay! 
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It’s the power f ‘ Scott Atwater 





leader of the new 
super-quiet Bail-a-matic _ S/eeane tor 


line for 1955! >A, f= 


The market for big outboards is growing by 
leaps and bounds—and here’s the motor to 
take the lead in this profitable field! The 


new Scott-Atwater 30 H.P. has that 

“bonus power”’ your customers are look- Penne 
ing for—the kind of exuberant power that 

pushes any hull to exhilarating new heights oll 
of performance. And it offers the matchless ’ —— 





















luxury of Bail-a-matic power bailing—the 
feature every big-boat owner wants. = ——_ 
* The new 30 H.P. is wonderfully quiet and ’ 
smooth, thanks to three remarkable improvements: 
Hush-Spring Mount that isolates motor vibration; 
Aquamute Exhaust, the only completely underwater 
TIC exhaust on the market; Intake Silencer that muffles 
and tones down engine noises. 

Many other potent selling features on this 
brilliantly-engineered motor: Push-Button Electric 
Starter and Choke (optional); Safety-Zone Shiftlock; 
eo Automobile-type Dual Exhausts; new Free-Flow 

> q V-Valves; ultra-slim Aquablade Lower Unit; Remote 
Control Connections; Complete Shift; separate 
Stowaway Fuel Tank; convenient Snap-off Hood. 

With a motor like this heading up a complete 
line of super-quiet Bail-a-matic outboards, you’ve 
; got what it takes for real volume sales. Take 
advantage of a once-in-a-lifetime opportunity . . . 
fill out the coupon below and send it in for complete 











d details on a Scott-Atwater dealership! 
ruise 
e fill; 
a Gat the fa009 
| 
|  Scott-Atwater Mfg. Co., Inc., Dept. HA-104 | 
LD Z fo . if | Minneapolis 13, Minn. | 
aq 0. 9 [HO C, Q | I'm interested in discussing a Scott-Atwater dealership in this area. : 
Please have a representative call on me soon. | understand there is no | 
obligation. | 
. | 
Pe ee re eee ee ie 
tvice Wi, ore . I thy . SOT a OT Te NN iin | 
VN | 
— C4, Y)... A} KS ADDRESS...... Wibeenaheeehdeninwiasebenndediaaneie wees | 
»ynths i WG 
DT intcniessedndecsvessctaneenes DOU... SUA. . cccceee | 
= coupon lode) —+ 
ss se ceive sen i si nes eis gn a cts —_ 
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gins in 
light bi 
TRUE TEMPER ROCKET No.Al& S ieadh 
MMUFSTRUCTIOLE, li 
SIZE li 
GUARANTEED WI IW All NORMAL HAMMER USE sales 
display 
tery... 
RUE TEMPER factories are working around the _ling finish that attract customers . . . the first tubular profits 
clock to fill orders for the Rocket hammer. steel shaft, making itthe world’s strongesthammer . . . 
Already the flood of orders for thisnewkindofhammer the first rubber-fiber grip, making it easier and more 
has exceeded our most optimistic estimates. comfortable to use . . . a deluxe forged head that can- 
not loosen or fly off. The Rocket is guaranteed inde- 
The reasons for this demand are easy to understand. The structible in all normal hammer use, and backed by 
Rocket is the first all-new hammer development in True Temper’s 112 years of integrity in supplying only 
over 30 years. It features . . . smart styling and a spark- the finest quality tools. i 


get: 
pro 
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tJ e@ | 
you can sell easily—at a good profit! The a 
“ behind 
' ae, 5 nt acl flashli 
"peat 4 
~y is US crown 
A ys * 
SERRE plete « 
Boron tubular steel shaft of the new Rocket is the strongest handle ever developed, MQQQQLOY Backed by National Advertising bomnave 
will not bend or break. Rubber-fiber composition grip absorbs shock, will not a % The Rocket is featured this month in the | 
come loose. Hands will not slip even when grip is wet. Permanently bonded to . | i IRHA “Do-It-Yourself” promotion. of the 
the shaft Yourc es will read at he Rock 
N our customers will read about the Rocket O0-Vac 
| \ in The Saturday Evening Post, Popular Science 
MMMELA: and The Carpenter. News articles will for gen 
Deluxe forged head won't . . appearin newspapersand magazines across during 
come loose, can't fly off. | ‘ the country. Be sure you are prepared to 
Tubular steel shaftis wedged meet the demand created by this national color n 
into the head. A steel pin, promowuon. indust1 
through both head and shaft, i 
holds head permanently ; este STOCK ll This 
Precision claws are uniformly split to bite even tight. ROCK ©. AI6 HAMMER campal 
the smallest nail. Distinctive True Temper / FROM YOUR Vac 4- 
shape affords maximum pulling and prying WHOLESALER TODAY. 5 
efficiency. and in 
your ci 
and on 


TRUE TEMPER. ig Finest Quality on 


LAWN, GARDEN, FARM TOOLS + HAMMERS, HATCHETS, AXES * SHOVELS, SCOOPS «+ FISHING TACKLE + GOLF CLUB SHAFTS 
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KING SIZE 











PROFIT... 


longest margins 


ever! 


Only the New Ray-O-Vac KING 
sizE 4-LP gives both distribu- 
tors and dealers the largest mar- 
gins in the history of the flash- 
light battery business... 41% 
to the dealer! Retail list $.25. 
Yes, the new Ray-O-Vac KING 
sIzE lights the way to faster 
sales, greater profits. Stock and 
display this new KING SIZE bat- 
tery... you'll like the KING SIZE 
profits it produces for you. 


KING SIZE 





gets the biggest 
promotion ever! 


The advertising campaign 
behind Ray-O-Vac’s new 4-LP 
flashlight battery wears the 
crown for powerful and com- 
plete coverage of your cus- 
tomers. On the right is just one 
of the “royal family” of Ray- 
0-Vac full-color ads scheduled 
for general and farm magazines 
during 1954—the biggest four- 
color magazine campaign in the 
industry. 

This extensive sales-making 
campaign will put the Ray-O- 
Vac 4-LP before the eyes... 
and into the flashlights... of 
your customers in both the city 
and on the farm. 


WY 





King Size Power 





King Size Life! / 






NOW... 
you can buy the 


KING SIZE 


BAT TERY 














new 
KING SIZE 








Feel the Steel... 
Steel’s the Difference! 


C COMPANY, MADISON, WIS 


© 1954 By Ray-o-va 
RAY-O-VAC CANADA, LTO., WINNIPEG, MAN 


(WITH POLYETHELENE) 


King Size in every way .. . that’s the 
new Ray-O-Vac 4-LP flashlight bat- 
tery —the culmination of our experi- 
ence in building more than 2 billion 
LEAK PROOF brand flashlight bat- 
teries. A special polyethelene type 
protection, it has extra long life and 
dependability. Here’s the battery 
you can count on to give “‘light when 
you need it.’’ Of course it has 
Ray-O-Vac LEAK PROOF brand 
construction and is fully guaranteed 
against corroding your flashlight. 
Don’t be satisfied with anything less! 





AND NOW GET 
NEW PROFITS 


from the 


BIGGEST 
NEW IDEA 
in Flashlights! 


You and this new Ray-O-Vac HANDYMAN 
are bound to be profit-partners from 
the very beginning! Smooth, stream- 
lined ... Push-Pull Ring Switch... 

the handiest, dandiest flashlight switch 
ever designed . . . PUSH it’s on, PULL 
it’s off. Aptly named, the HANDYMAN 

is exactly that for the man around the 
house. The HANDYMAN is a completely 
new flashlight. Be sure to get your share 
of the new profits it offers. 


rato 
HANDYMAN 7 


ray ef os 


4 


=z 


ait 


4“) a 


The HANDYMAN is carded in powerful displays 
like this—with one, two, or four flashlights. 
Put one up at the cash register, another 

at your regular flashlight display space, and 

a third one in your window. 


RAY-O-VAC 


re Aoera s Commetel  Ii7 tk fa 7 Yelk tel, ie tem 
RAY-O-VAC CANADA, LTD., WINNIPEG, 


WISCONSIN 
MANITOBA 


§ 


MISTER 
by 





take a Good Look at the 


a 
NEW LOOK ~ aN 





¢ 
7 


in the IX Il E N C () ) line! 


¢ 


a ALLENCO 


Suburban 


shown here thoroughly covers full 
70-foot circle or any part down to a 
3-foot sliver; stream or spray or 
combination; change without stopping. 
Only $9.95. 


NEW PRODUCTS 











ee ' 
arr. S: 
TEC RCL 
‘ 


f, By. yey . Des Ky! . 
ZEN, PiaACa 


NEW DESIGN 


all saucer-type bases, won't rock or dig, 
easy to move in any direction by simply switching hose 


NEW DESIGN 


all bell-bottomed trunks or stems, blend into base 





all in most popular tones of green and yellow 


NEW FINISH 


all unpainted metal finished in flashing chrome 


NEW PACKED 








most items in colorful fact-tagged cartons 


NEW PUSH 


new ads, mats, folders, displays, streamers, etc. 


NEW BARGAINS 


low prices 








ASK YOUR JOBBER or W.D. ALLEN Manufacturing Co. 


New York 7 Chicago 6 








Quick-sale champions 


Buch Spreaders! 


Popular BUCH No. 1 Spreader Last year garden care customers 


bought BUCH Spreaders by the thousands— bought ’em as fast as we made ’em! 
This year’s prospects look even better . .. survey shows customers are buying 
record amounts of fertilizer, weedkiller and seed. That means more spreader 
sales for you! And the spreaders your customers will be asking for are nation- 
ally-advertised BUCH Spreaders, in the convenient, carry-home 
cartons. (Those cartons save you time and trouble, too!) 









Write now for complete information about BUCH’S complete 
line of spreaders and other garden care equipment. 





Tested for rugged- 
ness and efficiency, 
and approved by 
the American Test- 
ing Laboratories. 


Proven best-seller... famous packaged 


Buch Whiz Barrow ! Here’s a sales-tested unit to anchor 
your garden equipment line: the famous BUCH Whiz Barrow. Shipped 
ready to sell, in a carton that saves you stocking space, and gives your 
customers carry-home convenience. 





BUCH GIVES YOU NATIONAL ADVERTISING! 


You can’t beat the selling help you’ll get from BUCH! Hard-hitting ads in Life and 
Better Homes & Gardens turn readers into potential customers for you. And BUCH 
gives you merchandising and point-of-sale help, too. Remember, only BUCH gives you 
a complete line of rolling garden equipment to sell, and plenty of help in selling it! 


Carrying the load 
since 1868 


GARDEN CARE EQUIPMENT 


BUCH MANUFACTURING CO., Elizabethtown, Pa. 





America’s Leading Line of Rolling Garden Care Equipment 
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NEW. double-profit program 


> Better Homes & Gardens 


fiandy plan 
service! 


\; PROFIT #1 35% on pattern plans 


1s PROFIT #2 on tools, supplies 
* 







4 
fi 










This is the 8” x 11” 
Handy Plan package-envelope. 








Here is your 
Basic Assortment 


You buy these. . . assortment of 105 


Now you can sel] your home handyman market Better Homes 
& Gardens FULL-SIZE PATTERN PLANS. 

Better Homes & Gardens HANDY PLANS enable anyone to 
build handsome and practical furniture, accessories, toys . . . and 
build them well! 

National advertising will promote these new HANDY PLANS 
starting in JANUARY. Also feature articles in Better Homes 
& Gardens will introduce the HANDY PLAN SERVICE. Over 
4 million of the finest families will be reached . . . including 
those in the area you serve. 

With this single assortment you can get into the HANDY PLAN 
business. This new service will be promoted and advertised year 
‘round —it will grow with the ever-expanding Do-It-Yourself 
market. Plan now to be among the first to cash in on this double- 
profit program. Check with your Handy Plans hardware whole- 
saler or send in the coupon for complete details. 


pattern plans from 35 outstanding de 
signs, retailing at 50¢ and $1, 2 copies 
‘“*Handyman’s Book,”’ 5 copies ‘Handy 
man Ideas.”’ 


Cost to you . . . $49.33 
Retail at . . . . $75.90 
YOU MAKE . . . $26.57 


YOUR CHOICE OF COUNTER RACK 
@ FLOOR RACK 


a 











} 


=— 


Selling these books helps build business! 


Two perfect partners for Handy Plans... 





Complete guide for the 
home handyman, beginner 
or experienced. 


Full of ideas and up-to-the- » 


minute how-to information. 








BETTTER HOMES & GARDENS 


randy plan 
e y p 
Des Moines, 
Iowa 
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MAIL TODAY.----------------- 


Better Homes & Gardens Handy Plan Service HA-10 
Des Moines 3, lowa 


Send me complete information about HANDY PLANS and name 
of wholesaler serving my area. 
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MOW-MASTER Power Mowers for ‘55 are unexcelled 
in STYLING, ENGINEERING and PERFORMANCE. 
Mow-Master has created a combination of “eye 
appeal’’, new performance features and attractive 
retail prices that will make MOW-MASTER mowers 
the sales leaders for ‘55—and, Mow-Master. further 
helps you build power mower sales with strong, per- 
suasive advertising, retail store promotional material 
and local retail selling aids. 


oy 


~——/ 








MOWERS tor Ss 


owe® 






For still greater profits, MOW-MASTER also offers 
new additional discounts, dating programs; an en- 
larged service program—price protection and new 
Mow-Master terms. 

Write for all the details about the new MOW-MASTER 
selling program for ‘55 and ask for the new retail 
Merchandising Guide. Then, you too will know why 
other retailers are saying, ‘“‘MOW-MASTER HAS IT 
FOR “SS.” 


The New 


Silver Ctreamlinoy 


Super- 
al’ aluminum new i Per-powe 


“wered with a Cij 

ghtweight 2% hp. | ee 
isa Side-Trimme, and 

new engineering and 


abi j 
192 € with q 2-cycle 





also offers 
Ss; an en- 
and new 


-MASTER 
new retail 


tha Clinton 


° 
build 4 
Silver Bea 


—" 


has it for ’55 


® STREAMLINED STYLING 


© 14 NEW PERFORMANCE FEATURES The SILVER GLIDER—18” Cut § 
® ATTRACTIVE RETAIL PRICES a No. 186. Powered with a 
inton 134 hp. lightweight all alu- 


® ENLARGED SERVICE PROGRAM minum 4-cycle engine. It's a Side- 


® LOCAL RETAIL PROMOTIONS Saat: “Saeae Gee ’ 


® NATIONAL ADVERTISING PROGRAM Available with 2-cycle en- 
ca DATING PROGRAMS gine as Model No. 184. 
® PRICE PROTECTION 


PROPULSION ENGINE CORPORATION 


Subsidiary of FOOD MACHINERY AND CHEMICAL CORPORATION 
7TH ST. AND SUNSHINE ROAD, KANSAS CITY 15, KANSAS 


The ELECTRIC—18” Cut 


Model No. 185. Smooth and . 
quiet in operation. Many safety ‘ 

and performance features at a { oa ; 
budget price. - VS 


Q 














CLINTON 
HARDWARE 
CLOTH 


FILLS THE BiLL 
for all of these... and many other uses 


Easy to see why Clinton Hardware Cloth means steady, year-round sales 
... why customers in all sections of the country have unlimited uses for it. 























HERE ARE SOME TYPICAL EXAMPLES OF ITS WIDE UTILITY RANGE: 


Window Guards Grain and Seed Screens Wire Splints 

Screen Door Reinforcement Rabbit Hutches Foundation Vents 

Tree Guards Cooling Towers Egg Baskets 

Skylight Protection Leader Pipe Vents Incubator Trays 
Ventilator Protection Partition Screens Bird Cages and Aviaries 
Corn Cribs Stucco and Plaster Fruit Drying Trays 
Machinery Guards Reinforcing Anchoring Brick and Tile 
Poultry Houses Animal Cages Brick Ties 

Poultry Runways Rat Proofing Locker Rooms 

Brooder Floors Bulb Trays Oil Filters 

Battery Feeders Floral Pieces ... and many other uses 


Clinton Hardware Cloth comes in all standard widths and meshes in 
steel-banded, 100-foot rolls. Write or ‘phone our nearest sales office. 


Hardware Cloth is manufactured and sold under the brand name CALWICO in the West. 


OTHER CF&lI-WICKWIRE HARDWARE PRODUCTS 


Gold Strand® Insect Wire Screening + Quick Hitch Gate Springs - Stone Wire 
Perfection Door Springs + Clinton Hex Mesh Nettings - Wissco TV Guy Wire 
Wissco Flexible Wire Clothes Line ~- Clinton General Purpose Welded Wire Fabric 
Merchant Wire + Mechanic's Wire 


CFci-WICKWIRE 


HARDWARE PRODUCTS CF 


ae: COLORADO FUEL AND 1RON a a | 


WICKWIRE SPENCER STEEL DIVISION—Arlonia © Boston © Buffalo «Chicago © Detroit eNew Orleans @ New 


Philadephia « THE COLORADO FUEL AND IRON CORPORATION—Albuquerque *Amarillo © Billings » 
Butte © Casper © Denver © El Paso « Ft. Worth ¢ Houston elincoln (Neb) e los A © Oakland ¢Okiahoma City oP 
Portland @ Pueblo @ Salt Lake City ¢ San Fra o ¢ Seattle © Spokane ° W 
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Do you know how many of your customers need 





Try this sure way 
, uses to boost your sales of 
“Eveready” brand batteries! 





bone sales 1 Say: “How about batteries?” to 
ses for it. * every customer! A simple reminder 
makes sales—and sales of “Eveready” 
ANGE: batteries mean big profits. 

? Display “Eveready” brand batteries 

* up front where customers will see 

them. Duplex Display package gives 
nts you two convenient display boxes 
. for extra impluse sales. 
d Aviaries 
ays 
< and Tile 


ther uses 


hes in 
office. 


) the West, Has 
“. # ie 


ee 








Ge i 


i 
Wicks Back For extRa tif 


" “EVEREADY” 824”0 BATTERIES 








5 @ Mew York “Eveready” and “Nine Lives” with the Cat Symbol are registered trade-marks of Union Carbide and Carbon Corporation 
ng ha vous NATIONAL CARBON COMPANY ~ A Division of Union Carbide and Carbon Corporation - 30 East 42nd St, New York 17, N.Y. 
" District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco ¢ In Canada: Union Carbide Canada Limited, Toronto 


~ 
‘ 
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Pottictiom- 


“BELTS 
U.S. LIGHT-DUTY  jomeul eS 


V-BELTS ! @ , 

bd RAINBOW | LY, 
The 37 most popular sizes 8s -BELY y RAINBOW. 
U.S. Rainbow® H-37 Assortment carries the Silt iy ed Hh ' y-Ber 
37 light-duty V-Belts that enable farmers, shop aa Pst os 
mechanics and householders to service most of 41330 Po seme pon 
their own appliances. As a dealer, you can 
quickly fill their demands from this assortment 
and obtain immediate replacement from yout ; 
jobber or any of the 25 strategically-located ; ; , 
“U.S.” District Sales Offices. To catch the cus i ‘ 
tomer’s eye, “U.S.” offers you a s th 











Counter stand that takes up only 
18 inches of space 4 
Watch it do a solid selling job for you. This stand =: 
not only keeps the belts in full view, but solves 
your storing problem. It holds up to 70 belts. 








Plus four valuable sales aids 














e Large, colorful poster to identify your store 
as an outlet for U.S. Rainbow V-Belts. 
. . When 
e Handimeter that quickly measures length soled 
and width—very valuable where the brand 
on the belt to be replaced is not readable. BY — 
e Catalog listing over 8,000 makes of light- smoot 
duty machines along with belt-length ee 
tables and changeover charts. genui 
e Handy card which lets you keep a running FROM ON é SOU RCE 
record of your sales. 
Order from your jobber or write to address U.S. Rubber offers you, from one source, these fast- There 
below. moving, profit-making items: that 1 
inclu 


e V-BELTS 24”. « 


¢ TAPE (friction and plastic) or 


“U.S.” Research perfects it. 
U.S.” Production builds it. 











U.S. Industry depends on it. °e MATTING 
Speci 
e GARDEN HOSE 
Ri 


UNITED STATES RUBBER COMPANY 
MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 


Hose ¢ Belting + Expansion Joints « Rubber-to-metal Products « Oil Field Specialties « Plastic Pipe and Fittings « Grinding Wheels « Packings « Tapes 
Molded and Extruded Rubber and Plastic Products + Protective Linings and Coatings « Conductive Rubber * Adhesives + Roll Coverings * Mats and Matting 
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STAR ATTRACTION 
FOR YOUR 1955 MOWER DISPLAY 





When you choose models for your 1955 mower display, , 
include the handsome F & N 20” rotary. yi, —_ 


\ 


Here is a mower that fairly shouts for attention: New 21” F&N f 
smooth, clean lines . . . rugged 2 h.p. engine power reel type mower | 

. simplicity of operation and maintenance... ff 
genuine quality appeal from handle to wheels. 


Yes, give it space and it will give you “sell”. 
Alumalite, 


king of the 
\ hand models 


There are also many other F & N mower models 
that belong in your display. 8 hand models 
including trimmer, 5 power reel models up to 
24”, and 4 rotaries including a 21” self-propelled 
.. . 17 models in all for building the display 
that appeals to every customer desire. 





\ ' 
fj ~ 
“ 
7 j 
' | 
: °, 


he 2 


Specify F & N mowers... first with the FiNest. 








THE F & N LAWN MOWER CO., 
Richmond, Indiana, “America’s Leader” 


LAWN MOWERS 
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Cyclor 

long-le 

You cz 

do, an 

other 

They : 

vanize 

rough, 

wear. 

have 

and it 

sizes i 

CATCH-ALL BASKETS > eB 

It’s easy to see why Cyclone Catch- _ 

Alls have been called “the biggest 

basket value on the market today.” v 

They hold nearly three bushels of ‘ Pro 

waste. The close mesh, heavy wires it re 

and circular shape make this a 4 i ; 

basket that will last and last. The ne im & 

raised bottom permits ample draft > con 

for complete combustion. '% Sta 

p : 

1§ ony 

if be 

‘ the: 

f sho 

<< INSECT WIRE SCREENING - tior 
i x 

The firm, even mesh and lasting Cy 

good looks of Cyclone Insect Wire I 

Screening mean a good job every the 

time it’s used. And customers have a Ha 


choice of three materials — Galvan- 
ized Steel, Bronze and Aluminum. 
It is offered in standard 18 x 14 mesh 
... in 24, 26, 28, 30, 32, 34, 36, 42 and 
48-inch widths. Complies with all 
requirements of Commercial Stand- 
ard CS-138-49, 


| 
. 
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ARE NAMES THEY BUY... 


works twice as hard for you”’ 


FLEXIBLE STEEL MATS 


Cyclone Flexible Steel Mats are real 
long-lasting door and floor mats. 
You can’t beat the cleaning job they 
do, and they are made to outlast any 
other type of mat on the market. 
They are made from top-quality gal- 
vanized steel strip and there are no 
rough, sharp edges to damage foot- 
wear. Wonderful for the porch, they 
have a wide variety of commercial 
and institutional uses. Made in 12 


LAWN FENCE AND GATES 


Straight, parallel wires . . . even 
picket tops . . . and a durable gal- 
vanized finish make Cyclone a 
better-looking, longer-lasting fence. 
It is available in both woven and 
welded styles . . . single-loop and 
double-loop construction . . . in 
heights of 36, 42 and 48 inches. And 
there’s a complete line of matching 
Gates, as well as Flower Bed Border 
(16”, 22” and 28” high) and Trellis 





HARDWARE CLOTH 


Cyclone Hardware Cloth is recog- 
nized as the top-quality woven cloth 
with its flat welded selvage that fits 
snugly under moldings and is easy 
to weld to steel. Wires are straight 
and evenand heavy galvanizing helps 
assure long life. It is manufactured 
in 2x 2,3 x 3,4 x4 and 8 x 8 mesh 
sizes, as well as %” and 5%” heavy 
grades... in 24, 30, 36 and 48-inch 
widths. Meets all requirements of 





sizes in 1” x 1” and 14” x 1” mesh. (18”, 24”, 30” wide). Commercial Standard CS-132-46. 


@ Brand names catch the customer’s eye. When 
he sees a well-known, well-advertised name, he 
can put confidence in the product. 

When you sell Cyclone “Red Tag” Hardware 
Products, you have not just one but two widely- 
recognized names working for you. First, there’s 
“Cyclone”—a name that has stood for quality 
in fence and wire products for well over half a 
century. And behind it is the name “United 
States Steel”—recognized everywhere as a syn- 
onym for quality. 

Your customers see both these names when 
they examine a “Red Tag” label on the products 
shown on this page. And they enjoy a full selec- 
tion from retailers who stock the complete 
Cyclone line. 

Put these names to work for you today. If . 
there are any gaps in your stock list of Cyclone 
Hardware Products, contact your jobber today. 


FLEXIBLE STEEL MATS 
Clean Better — Last Longer 





CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION 
UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS - SALES OFFICES COAST TO COAST 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 





USS CYCLONE ‘£¢¢77 HARDWARE PRODUCTS 
SS. wa ESE A ES 
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2 WLLL8 PRODUCTS MAKE SUPPLEX 





SPRINKLER 


TRIPLE TUBE © ON A REEL 


MAXIMUM COVERAGE & EVEN DISTRIBUTION 


PROVIDES GENTLE, EVENLY DISTRIBUTED RAINFALL 
OVER A RECTANGULAR AREA UP TO 50 FT. BY 20 FT. 


25 foot length 
covers a rectangular area 
25 ft. long by 25 ft. wide 

(625 sq. ft.) 


PATENTED* TRIPLE TUBE . ) 98 


CONSTRUCTION 


Always Lies Flat 
Sprays Upward Only 


STORAGE REEL 


For easier handling 
and longer life 


FAIR 
TRADED 


50 foot length 
covers a rectangular area 


50 ft. long by 20 ft. wide 
(1000 sq. ft.) 
FLUSH-OUT COUPLING 
AND CAP “ark 98 
Sate flushing out the ~ , TRADED 
Rass wy Se ; PRICES INCLUDE STORAGE REEL 
© ELLIPTICAL COUPLING : 


Pat. 
Pasarteg ey flow of water 


U.S. Pat. ¢2,621,075. Other Pats. Pend. 


R sypPlhs flab 


SOAKER-SPRINKLER 


PERFECT SOAKING provided by a multitude 
of openings which spruy upward only, for 
SAFE, INTENSE WATERING 


MULTIPLE SALES—con be left permanently under Foundation 
Plantings and Shrubbery, in Vegetable Rows and Flewer Beds. 
EVERY CUSTOMER CAN USE 100 Feet OR MORE! 


STABILIZING FINS 


keep SOAKER-SPRINKLER 
from rolli and twisting. 
NO DOWNWARD JETS. 
NO WASHOUTS. 


END COUPLING WITH CAP Soe ——— g 


permits flushing out the i, 
SOAKER-SPRINKLER and EW 

ti t 
lengths. Pee ” 50 foot $ 29 100 foot $ 98 


FAIR FAIR 
IDEAL FOR SPRINKLING LONG, NARROW STRIPS OF LAWN length length 


SUPPLEX CORPORATION, GARWOOD, NEW JERSEY 


iston of Industrial Synthetic foil tio 
Manufacturers of SUPPLEX SPRINKLER. SUPPLEX SOAKER-SPRINKLER and SUPPLEX GARDEN HOSE 




























length 
ingular area 
| 25 ft. wide 
y. ft.) 


98 


FAIR 
TRADED 


length 
ingular area 
20 ft. wide 
q. ft.) 


8 


‘AIR 
RADED 
ORAGE REEL 


or 





dation 


Beds. 





98 
FAIR 
TRADED 


EY 





YOUR TOP HOSE and SPRINKLER LINE 
cypPLEX EL 


TIRE-CORD 


REINFORCED wfc 


GARDEN HOSE REINFORCED | 






wits TIRE-CORD 


§ 49 ee 
50 FEET FAIR TRADED May aus PLAsTiC 





4/y WOUTER 


TIRE-CORD REINFORCEMENT is VISIBLE 


Transparent Outer Jacket permits your customer 
to see the Tire-Cord. It’s tough, abrasion-resistant, 
and contains new stabilizer S-338 for greater 
sunlight resistance. 





TIRE-CORD REINFORCEMENT means IT CAN 
BE SHUT OFF AT THE NOZZLE AND LEFT UN- 
DER PRESSURE IN HOTTEST SUN FOR DAYS. 


REATTACHABLE FULL FLOW COUPLINGS 


can be easily tightened if leak occurs. NO 
TROUBLESOME RETURNS. 


cUPPLEX By 
GARDEN HOSE 


4-PLY: 1 PLY TIRE-CORD and 3 PLY PLASTIC 














DOUBLE JACKET CONSTRUCTION: 
Inner Jacket locks Tire-Cord to Inner Tube, 
forming complete hose. Opaque Outer Jacket 


provides additional resistance to sunlight and 
abrasion. 


TIRE-CORD- « 
/ eae 


twam eeseee 


means IT CAN BE SHUT OFF AT THE NOZZLE 
AND LEFT UNDER PRESSURE IN HOTTEST SUN 
FOR DAYS. 


INNER TUBE is made of mirror-smooth vinyl 
: plastic, delivers 50% more water than rubber 
hose of same bore. 


REATTACHABLE COUPLINGS can be easily 
tightened if leak occurs. NO TROUBLESOME 


RETURNS. 
50 FEET $9° 5 FAIR TRADED 


with STORAGE REEL 





K \ | + — 
achoble Couplind 
Sento} domes? 


ang EQUIPMENT 
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BOONTONWARE’S FOR 
FULL CHRISTMAS PROFITS 





Full mark-up Are you going to get your full profit Price — appeal BOONTONWARE, a proved lively gift 

this year from the items you always sold for Christ- item, offers price appeal for all your customers... 

mas? BOONTONWARE carries full mark-up, gives you gifts from as little as $2.25 up to $34.50! 4 
full profit on Christmas sales. 

Promotion BoonToNWARE puts a powerful Christmas e 

Volume Boontonwakre has proved one of the largest Campaign behind your selling. This Christmas, 46 . 
volume producing items in hardware-housewares million people will see the Boontonware window 2 
stores. Boontonware Christmas sales generate equal shown here in big, full-color national ads in McCall’s, te 
dollar volume for 90 days after Christmas. 40% to Ladies’ Home Journal, Country Gentleman, Living 

60% of Boontonware volume is done in December, for Young Homemakers, and House & Garden. ... 





Guaranteed Against Breakage ; 


This Boontonware window just as featured in 


national advertising is available to you... 0ontOn WWwte , 


and it doesn’t cost you a dime. ; ~ a 
Melmac dinnerware at its finest! 


Ask your distributor now for details ! 





All prices slightly higher Denver and Weet 


BOONTON MOLDING COMPANY, BOONTON, N. J. 





“Written one-year guarantee comes with every purchase. 
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7. DEPENDABLE QUALITY 
2. GENEROUS MARKUPS 

3. REASONABLE RETAIL PRICES 
4. 


STRONG NATIONAL ADVERTISING 


Yes, sir, BOKER has its own 4-Point Plan! QUALITY so de- 
; pendable that the sale of any one item paves the way for future 

a sales of other Tree Brand Cutlery. MARKUPS that give you a 
= - “reason why” for pushing BOKER. PRICES that cut sales 
\ UA we resistance to a minimum. NATIONAL ADVERTISING in The 
Saturday Evening Post — 16,000,000 readers — that send ‘em to 
you “lookin’ and askin’” for BOKER Tree Brand. 







~ 
EASY “PINKER" SHEARS / 
Removable hollow-ground precision - 
steel blades, Duraluminum handles. 
Lightweight, comfort-designed; sell” 
the moment customers pick them up. 


STEAK SET 


An item women go for — every man 
wants. Handsome to look at... razor 
sharp, hollow-ground bicdes. 


A 


The Saturday Evening 


, Ls. 
: “ash PO T “SUBURBAN” TABLEWARE SET 
Sa Handsome, practical 24-piece Tablewore set. 
CARVING SETS Genuine Pakkawood handles, stain and burn 


resistant. Choice of box or plastic carrying case; 
Sell quickly because they look their bd d slight difference in price. 
quality! Highest quality steel, curved ize 
to fit the hand. Genuine stag handles. recogh 2 
ASK YOUR JOBBER TO SHOW YOU THE 


BOKER TREE BRAND LINE 


Catalogs Available on Request 


ROKER 











? SCISSORS — SHEARS 
POCKET KNIVES TREE 3 BRAND 
oer oot ear woe tie Mi c UT LE RY “ 


Priced to sell on sight — at a good 
profit! Wide variety of sizes. Quality 
all the woy. 


Sell them once, and you'll never carry 





H. BOKER & CO., INC. 


Established 1837 
101 Duane Street New York 7, N. ¥ 
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One do-it-yourself prospect who wants a kitchen like this can add $30 to your total gross margin! This smart kitchen has 
90 sq. ft. Congowall, gross margin $5.92 . .. plus 183 sq. ft. Gold Seal Linoleum Tile, $24.06 . .. total $29.98! You'll 
find it’s so easy to make yuick, double sales like this with famous, guaranteed* Gold Seal resilient Tile and Congowall! 





Fast-moving Gold Seal Tiles! Congowall makes it a doubie sale! 
e@ Gold Seal Inlaid Linoleum Tile, finest inlaid lino- e@ The original enamel surface wall covering .. . with 
leum made...exclusive felt backing allows 6,000,000 suecessful installations! 


direct application to firm wood underfloors. 


ware ‘ G ta ti instez a tile at a time! 
e@ Gold Seal VinyiTile, inlaid miracle for floors and © Goes up a wail at a time instead of a tile at a time! 


walls...unharmed by greases, alkalies, and es : 
; . ; y 8 e Top quality, it’s easily cleaned; easy to keep clean ORDI 
normal kitchen acids. 


. resists stains, grease, dirt. 
@ Gold Seal Vinylbest Tile, the closest thing to all 


purpose tile... acid-alkali resistant; moisture re- e Easier to install, it has greater flexibility. Easy to Conte 

sistant; goes on, above, below grade. handle, added “‘heft’’ hides wall imperfections. hottes 

e@ Gold Seal Cork Tile, an improved cork tile with , Pro-T. 

unsurpassed soil resistance! e Exclusive felt-backing gives firm, quick bond to 

al wall... assures trouble-free installations. Don't 

e@ Gold Seal Rubber Tile, resilient, durable; clearer, the bk 

truer colors. Extremely comfortable underfoot. | @ 32 “SaleStyled” patterns .. . plus greater buying your 

@ Gold Seal Asphalt Tile, most economical tileforon, — flexibility, greater profit potential from Gold stove 
above, below grade. = Seal Unit Shipment Discount Policy. 


The Famous Gold Seal Tile-O-Matic, display-merchandiser, puts you in the busy tile business for $25! Successful with 
7000 dealers, it takes up just 5 sq. ft. of space ... stocks, promotes, sells up to 432 9” x 9” Gold Seal Tiles! 

172 convenient distributors with complete stocks make it easy to order popular Gold Seal products! 

Convincing national advertising has pre-sold Gold Seal Floors and Walls in LIFE, LOOK, BETTER HOMES AND 
GARDENS, McCALLS, AMERICAN HOME. 

Gold Seal gives you the complete line of floors and walls for every residential. commercial, institutional use. ae 


* Gold Seal Guarantee assures you and customers of top quality ... promises “satisfaction or your money back.” 
For full information write Customers’ Service Dept CONGOLEUM-NAIRN INC., Kearny, N. J. 
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Ballonoff leads again with a smash hit pattern... 


inspired ay the sun-kissed colors of the Desert! 






PRO-TE> 








Designed to be the biggest seller 
the stove pad industry .. 

Never before has there been a 

tove pad design with the 

ippeal of the new Pro-Tex 


Desert Sand. Its five lush colors SIA Sat aos ae 

blend into all kitchen decor, and Oasis Green Dune Coral 

net ad ed RRA See aang 
ane yA "e < ) or 
Fd A OS. 


best of all, this outstanding pattern is 
pularly priced. Desert Sand is avail- 
ble in hot dish mats and in a complete size 


+ 


inge of stove pads to fit 99% of all ‘Sabose oF 
Canyon Red 





ousehold needs. 
tchen has 8equtifully lithographed to last, on sturdy 
SEE steel with soft asbestos backing, Desert Sand 


ngowall! 
a product of Ballonoff, the world's oldest and 


—— argest manufacturer of stove pads. Only Ballonoff 
> ‘ 








one cawre! ord 
‘a Wer Muilelel-MelileMttel(o MACHU omic). olelere P Gescentecd by 
7 Good Housekeeping 
Stor as ADveRtist0 wie 
Mesa Yellow 
ne! 
pan ORDER DESERT SAND TODAY ! 
IT’S AVAILABLE NOW ! 
to Contact your jobber or write direct for the 
ns. hottest stove pad line in the country .. . 
, Pro-Tex by Ballonoff. 
oO 
Don't delay. Stake your claim to a share of 
the big profit picture. It's no mirage. Hitch 
ng your profit wagon to the brightest star in the 
Id 


stove pad business . . . Pro-Tex Desert Sand. 








: =~ 
’ {> — 
RS ae 


B= Ballouoff METAL PRODUCTS CC 


2536 Euclid Avenue ° Cleveland 15, Ohio 





| 





‘Matching hot dish mats for additional profits’’ UITMO. IN USA _DS-8! 





Introducing a New Deluxe 
all-purpose Food and Meat Chopper 


UNIVERSAL TAB-L-TOP 


Turn for turn... cuts TWICE the FOOD! 


HEAVILY TINNED 
CAST-IRON BODY AND 
FEED SCREW 








PLASTIC HANDLE 









“SNAP-ON” POLISHED 
ALUMINUM CRANK «ee*° 
HANDLE 










RUBBER SUCTION 
cups 





WHITE ENAMELED og 


DIE-CAST ALUMINUM 
Ww, 
b 






BASE 









ot long 

“We hi: 

in our | 

3 CUTTER PLATES R es preciat 

| ne —_ Glass f 

| EXCLUSIVE aT good \ 
TABLE-EDGE POSITIONER 

\ natural 

Test 

chants 





For 


Hamburger | ance and Cooked cs . RETAIL LIST $7% 


Light weight—only 5 Ibs., 3 ozs. 
Cutters made of hardened carbon steel. 


Requires small storage space. 

Easy to clean. 

Can be used on any surface. 
Interchangeable parts always available. 


4 Zvet ~~ o 

= Guaranteed by» 

A Good Housekeeping 
'd * 

nF as AdveRtiseo wise 






For All The Facts—Write Us Today! 


Rubber suction cups and pads protect 


the working surface and prevent : 
Sona TOT ty 8 
e 


LANDERS, FRARY & CLARK, NEW BRITAIN, CONN, 
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“It’s a good asset in the hardware business...” 











‘ W: have just moved into our new 


building, realizing a dream 
of long standing,” says Mr. Myers. 
“We have enjoyed a good business 
in our new location and greatly ap- 
preciate the large Pittsburgh Plate 
Glass front of our store. It affords 
good vision from the outside and 
natural light inside.” 
Testimonials like this—from mer- 
chants in all sorts of businesses—from 


MYERS HARDWARE COMPANY, INC., LUBBOCK, TEXAS, 
owes much of its smart good looks and business 
success to its eye-appealing Pittsburgh Store Front. 


Pittsburgh Products used here include Pittco Store 


says Mr. W. C. Myers 


about his new Pittsburgh Store Front 


Front Metal®, beautiful, gleaming Pittsburgh Pol- 
ished Plate Glass, and a good-looking, double en- 
trance Pittsburgh Door Frame. Architects: Brooks 


& Thompson, Lubbock, Texas. 





all sections of the country attest to 
the improvement a beautiful, open- 
vision Pittsburgh Store Front can 
make in a retail business. Open- 
vision store fronts have a fresh, in- 
viting appearance .. . they attract 
new customers. help make old ones 
better patrons. 

Whether vou are planning to build 
a new store or to remodel vour pres- 


ent place of business, it will pay you 





to consider a Pittsburgh Plate Glass 
Store Front. For complete informa- 
tion on Pittsburgh Products and 
other interesting case histories on 
successful store front installations 
just send in the convenient coupon. 
We'll send you a free copy of our 
booklet, “How To Give Your Store 
the Look That Sells.” We will also 
be glad to give you a free estimate 


on a new front. No obligation. 


oo oe oe oe oe oe oe oe oe oe ee oe ee ee ee ee ee ee oe oe ee ee ee ee ee ee ee ee ee ee ee ee eee aaa ae eee ee a 








+ 
' 
cet Pittsburgh Plate Glass Company t 
EF Room 4342, 632 Fort Duquesne Blvd., Pittsburgh 22, Pa. ; 
Store: ronts [] Please send me a FREE copy of your modernization : 
; booklet. : 

y E Olu r ntative give me a fre stimate on 
and Interiors dg clade 
a ae PE he wbdoe nerds eek eae wake 
by Pittsburgh NE ok 5 os 5 cG wis Sah He oe Kea ka ee ees orb eeae eas : 
ED Gan Noccndsewnvessesananes ee ee ; 
; 

PAINTS GLASS CHEMICALS BRUSHES PLASTICS FIBER GLASS 


COMPANY 


on 


GLASS 


CANADIAN PITTSBURGH 





IN CANADA: INDUSTRIES LIMITED 
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Cuts A Whole Tomato 
Into 10 Slices At Once! 4 


er 


Sweeps Perfectly Clean 
Without Dust! 


Amazing vacuum-like Mage 
netick-Sweeper gathers a 
particle of dirt and dust. 

magnetizes it into clusters $0 
it can’t rise into air. 2 piece 
handle. Easel back display 
package. 







ALSO 
IDEAL 











@ Butter 

@ Cooked Fruits 
@ Eggs @ Cheese 
@ Boiled Vegetables 


$398 
Retail 









MAGNETIK > 
SWEEPER 7¢ 73% 


Sure-grip aluminum handle with stainless- 
} steel serrated blades. 8” long. 9 blades cut 
tomato evenly into 10 slices at once! 











101 Kitchen Uses 
KLEVER KLEEVER 


$398 Retail 


For Chopping, cutting, 
opening cans, removing 
caps, etc. Deluxe quality 
tempered steel with 
gleaming chrome finish. 
Beautiful rosewood handle. 


This label means 













PRODUCT y 
cD 
TONALLY ADNER™ 


IT SELLS! 


These items, like ALL Damar prod- 
ucts, are consumer-tested before 






It’s A Cleaver! 
It’s A Tenderizer! 
it’s A Saw! 


being offered to the trade! Only 
FOOD $798 when an item is a PROVEN 
MIZER aeeaat fh ws SELLER does it bear the Damar 


label. 


If it's made by Damar, it’s made 
and priced to SELL! 


Professional quality é 
chrome-plated steel. Blade 
cuts through bones, froz- 
en food with ease. 








CHEF’S BLOCKS with 
Exclusive “HOLSTER” SLOTS 


23 Kt. Gold Leaf 


Cuts 25 French Fries 
—In One Easy Stroke! 











io temas POTATO 
— CUTTER 








Holds Cutting $998 Retail 





or Slicing Tools 3 SIZES 
@ Designed of Fine Quality Hard- a al M pened: Bs 
wood Maple. en ~ahile 
@ Rubber Legs Prevent Slipping. W%4” x WY" x powgeen y Paar 
* Soom On Each End For Easy 2%," $5.95 Retail Sealy tes water 
ing. - “se 
@ Panel on Every Block For Nome WY,” 2 15” x 2%,” sticks and dicing Extra blade for shoe- 


or Initiels $7.98 Retail 





other foods, too! strings — $1.00 Retail 


DAMAR PRODUCTS ADVERTISED In These And Other Leading Publications 


@ American Home @ Parents 
@ House Beautiful 
@ Better Homes & Gardens 


@ Esquire 


@ Living 
@ Redbook 
@ New York Times Mag. 


@ McCalls—and many, 
many others 


SEE YOUR JOBBER OR WRITE DIRECT 
D AM AR PRODUCTS Manufacturing Division 
INC. 22-4 Damar Bid3., Newark 5, WN. J. 
IN WEST: 269 Merchandise Mart, San Francisco, Calif. 


IN CANADA: 971 St. Timothee, Montreal 24, Que. 
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FOR SLICING: 


Makes Any Pot A Double Boiler} 





Flame Tamer Prevents 
Burned Or Scorched Foods 


ai, 


$} 98 Retail 


Steel air cushion controls 
flame heat — insures slow, 
steady simmering. Black 
enamel steel finish. 











File Utensils For 
Fingertip Convenience 


LID 
CRIB 


T.. Retail 


Also Hangs On 
Wall or Door! 







@ For All Shape Utensils—Wide, Thin, Square, Round! 
@ Ne More Uneven Piling! 

@ Easy To Select Any Lid, Dish or Pot Without Upsetting 
Others! 

@ Con Be Used For Draining, Too! 

@ Can Be Set On Kitchen Counter, Shelf or Inside 
Cabinet! 

@ 12" x7" 27” — Sturdily Constructed With Bright Chrome 
Finish! 





Heavy Furniture Rolls Easily 

On ROL-A-BOUT 

Ball Bearing 
Casters 






-— Simply tap pronged all- 

\ steel casters into legs of 
beds, tables, TV sets, 
chairs, radios, etc. Rolls 
heaviest furniture in any 
direction without effort. 









$100 Retail 





Furniture Scratches Vanish 


IN ONE 
STROKE! 


Removes ugly sur- 
face scratches. Re- 
stores marred and 
faded spots. Trade 
secret of movers, 
for years. 


As Easy To Use 





Now Made 





$] OO Retail 





With Silicone! 
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29 


Retail 


» Hangs On 
1 or Door! 





Round! 


 Upsetting 


ht Chrome 





Easily 
BOUT 
ring 
rs 


onged all- 
to legs of 
TV sets, 
etc. Rolls 
ire in any 
ut effort. 








ET-L:TOP 









IRONING TABLE 





--- made right 
... fo fit tight! &. 


. 
a 
d 


MODEL 107 
Table Co ver 





-GEUDER, PAESCHKE & FREY CO. 


1700 W. ST. PAUL AVE., MILWAUKEE 1, WISCONSIN a ae EXPORT AGENT: 25 BEAVER STREET, NEW YORK 4, *' RK 


aren Tae 
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Mr. Dealer: YOur REAL ey 


0% P 


ee = 











a 
Pitt ae 
8 
* 
ee 
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on your investment 
‘ 


7 sao set 








SPRAY 
COATINGS 


ine: Cael oie SAS ° ° 
See in 6-o0z. Spra-tainers Fa 
| ‘ifr ef; me ... in response to the “do-it-yourself” demand 
x , for a smaller touch-up size under $1.00. Crystal- 


Clear and 11 colors . . . including a new, exciting 
Baby Blue and Baby Pink... 


Lea 
By r : ¢ 


...sales tested, “sure fire” seller 


Self- Sewice 
DISPLAY RACK 


(alone worth $15) 


with purchase of 4 - dozen 
RETAIL SALES $47.04 Assorted 6-oz. Clear & eo 


DEALER COST . 29.52 6—Crystal-Clear 4—Cherry Red 
Sra 6—Bright Gold 4—Regal Blue 4 
DEALER PROFIT. . $17.52 6—Touch-up White 4—Flat Black 

4— Bright Silver 2—Glossy Black 
eae ae ae ae ae + 4—Baby Pink 


4—Baby BI 
KRYLON, Inc. Dep. H4 ye 


2038 Washington Ave., Phila. 46, Po. : The “self-service” display rack alone is worth $15.00, but it's FREE 
| 











RETAIL 





SITS ON COUNTER... 
Hangs on Wall or Column 









or 60% 
on Investment 


N “a 
2—Chrome Yellow 
2—Hunter Green 


Shipped Direct to You 


with this special introductory offer, shipped direct to dealer by 
Please rush me one 6-0Z assortment deal—including self- KRYLON ... Only 1 unit per dealer, piease. 
service display rack—at $29.52. Also send information on 


other KRYLON products. Bill us through our jobber. 


Order Today Send No Money 


Dealer Name 














Address, | Shipment will be made direct to you and billed through your jobber. 
City Zone Stote Re-orders of stock available from jobber stocks, only. 
My Jobber Is, | 

' 





KRYLON, Inc., 2038 Washington Ave., Philadelphia 46, Po, 
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COLOR YOUR OWN 








CO) | Pe | SHS 


») 
nog 
WREATHS EVENING SLIPPERS TABLE DECORATIONS 


























"The above colorful, 8/2’ x 21’ sales-starter streamer 


with each case of 





AIL 

a .a “natural” to cash in on the lucrative 
holiday do-it-yourself market. Recent survey shows 

seller spray enamels very popular holiday seller. Packed in 


three most wanted colors—gold, red, silver—styled 
to sell itself on sight! 


AI at You 


LIST 


I Per Kit?’ Dogular 
igcounts 


$11.16 LIST 





PER CASE 
ors 
- ... your usual KRYLON profit margin is maintained. 
2 Order your Christmas Color Kits today ...capture 
profitable Christmas sales and profits! 
ET eomeanmeteae es eS ee eS eee ee eee oe 8 8 ee Ue ee OR 
o You 
; KRYLON, Inc. Dept. H5 
"s FREE ° ° , 2038 Washington Ave., Phila. 46, Pa. 
> be . in attractive display carton } suites 


Please rush___—_____cases (4 kits per case) KRYLON 
Christmas Color Kits. Also send information on other 


UMMC DRTC CERI Keron prodccis Biv trogh our jobber 

















' Deal me aos I a a 
ACT NOW ... TODAY .. . Special Holiday Offer Limited! Order Se aeeeet eee 
from your jobber or use handy coupon. Send no money—your : Address_ —_ ee a 
jobber will bill you... ! City — Sees 7 
46, Po, KRYLON, Inc., 2038 Washington Ave., Philadelphia 46, Pa. ! My Jobber Is __ 
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Advertised in LIFE to Help You Sell! 


















GARE STEAM HEAT 
FROM ANY WALL PLUG | 


a hy 3 
ROFIT-LOADED BECA 
: IT SELLS BIG: 


afest Heater—"° fire a8 

s, no exposed elements | 
by true 

dant, un 

t evenly 











World's S 
ard, no fume 
ici —heats 
Highest Efficiency 
couvection—delivers abun 


form healthful steam hea 


ghout the room 








algele) 


i less than 2¢ pe! 
Most Economical—'ess 























. _more 
hour to operate In most oreas 
heat for less 
Perfect Portability pees ape 
handle—handsome iv’ y 
Sete sevieide finish) — for ideal sup- 
“ enbscet® 8-Section Model 339% 
plementary € 


RETAIL 
10-SECTION MODEL $ 4 495 









Stock, Display and Sell 
BOTH Models 


Glecteesteem MG 


DeLuxe Thermostat | Orde / 











PRICED TO SELL 
ONLY 


' ° | w ed y i 
ave. Wiielale hit: (@ellinel Mar any space | holesg),. : fos / 
, F . rate] if he 
heater (control range, 50 to 90 F | Pas SUpp/ Ye 
differential 1% to 2 ). Just hang up, | ~ ! CCH, g VINg wh es 
s j Sale, 7 WNole 
plug in and set $ 95 / S$ Nem. i 
Orde Or 
/ ery 
i i 





RETAIL | thre 











ELECTRIC STEAM RADIATOR CORP. 


ce Sid Sew etelua™ 1 ELECTRIC AVE., PARIS, KENTUCKY 
= a 


“i 












Makers of Electric Steam Radiators, Thermostats. Vaporizers, Baby Bottle Warmers and Sterilizers 
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in the year’s most SENSATIONAL package 


Unbreakable 
PLASTIC TUBES 


* Always keeps the bright, shiny, fresh 
appearance. 


; * Customers can handle, yet merchandise 
{m is saleable —- never shopworn. 

(m . * When ordering other items from Le 

Page’s complete line of adhesives include 


a supply of these new, fast moving 
profitable numbers. 
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WITH A RULE AND A SCREW DRIVER 


















Two measurements, six screws. 
That’s all anyone needs to replace 
an obsolete wood casement oper- 
ator or staybar with a new Getty 
Operator. 


There is a tremendous replacement 
market—right in your neighbor- 
hood—for Getty Operators. One 
independent survey shows an aver- 
age of two casement windows in 
every home. 


You sell Getty Operators proudly 
and profitably. They are used on 
more casement windows in America 
than all other operators combined. 


1s. GETT 


ANYONE CAN INSTALL A GETTY OPERATOR 


And when you sell a dozen you 
make about $10 profit. 


A wide-open market! A leading 
product! A tidy profit! Customer 
satisfaction! What more could you 
ask? Write Getty for complete 
information now. 





Getty + 4706-H Rem 
For Metal Casements 







With the Getty 
#4706-H you could 
replace 95% of all 
metal casement opera- 
tors now in service. The 
perfect replacement 
operator for you to stock 
—strong, well built, 
attractively priced. 














& Co., Inc. 


3348 NORTH 10th STREET + PHILADELPHIA 40, PA. 


Canadian Representative: A. N. Ormsby Co., 23 Scott St., Toronto 
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j CATALOG No. 540 
7 Packed in individual 


4 Display Carton. 6 





and 12 to a shipping 








carton. Shipping 
weight 18 lbs. per 


dozen. 
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A complete unit ready for operation. No additional parts required 


Permits water to fill closet tank at full pressure up 
to desired level and shuts off instantly 


No prolonged hissing. 
Will work at any water pressure. No adjustments necessary 
Non-Siphon. 


Valve body made of brass forgings which eliminates all 
possibility of pits or leaks. 


All metal parts made of brass. 


Float made of flexible Hi-impact Polystyrene. Will not fracture 
or corrode. 


Adjustable float up or down for desired water level. 
No bending of rods to adjust water level. 
Fits any water closet using ball cock valve system. 


Valve seat cannot wear because valve is either completely opened or 
completely closed. 


Valve diaphragm made of neoprene — will last indefinitely 


Faster filling. 




















MADE IN U.S.A 
i 
Patent Pending 
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/na 
times 45 ery I! Call your J 
and Ww atcv Reynolds 





Reynolds /ifetime Aluminum 
48-inch Wide Corrugated 


m . 
tS Division 
isville 
, Lou 


REYNOLDS /etime 


jiuminum nails 


“mer Times 


“ORE PER Pour 











and 8-V Crimp 


Reynolds /ifetime Aluminum 
Flashing 












The biggest roofing and siding bar- wus | 
gdin ever—rustproof, heat-reflective nan 
Reynolds Lifetime Aluminum in 48” 6 
sheets! 50% fewer sheets to handle 
—50% less metal taken up at side 
laps! Gives a tighter, better-looking 


job and saves on labor and material. 











Rustproof flashing that works easi- 
est, looks best, costs less! 50’ rolls 
in Display Carton—also Display Car- 
tons of ten 18” x 48” flat sheets. 








Easiest of all insulations 
to put up—and lowest 
cost for high efficiency. 
Reflects up to 95% of 
radiant heat, perfect 
vapor barrier. Clean, 
embossed foil on tough 
kraft paper, In 25”, 33” 
and 36” widths—250 
sq. ft. in each roll, 





Reynolds /ifetime Aluminum 
Gutters and Downspouts 











Growing Money Maker 
Reynolds Do-it-Yourself * Aluminum 


Set up this self-selling display rack 
of special aluminum that can be 
sawed, planed, drilled with ordinary 
woodworking tools. Already a sensa- 
tional success—backed by powerful 
TV and national magazine advertising. 
* Reg. U.S. Pat. Off. 











— a 


Best buy in rustproof gutters—beau- 
tiful, non-staining, slip-joint connec- 
tors, no soldering. Ogee and Half- 
Round, smooth or stippled. Effective 
sample-section display available. 





See Mr. Reon ‘te Customers do! 


REYNOLDS & ALUMINUM 


BUILDING 


PRODUCTS 
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This Stanley Handyman tool board set of popular- 
priced, do-it-yourself tools is sufficient to take care of prac- 


ations 

lowest tically any job the home owner might tackle. And the 
dency. Handyman tool board is not only a quick-turnover, high- 
sn Bae profit item but a compact, interest-catching display too. 


Typical of the quality workmanship that goes into this 
Stanley tool set are the colorful and attractive handles of 
the screwdrivers and chisels. Fabricated from Hercules 
acetate, the handles not only add an eye-appealing feature 
to the set but have the toughness and durability necessary 
for long, hard use. 

Whether you sell the Handyman tool board as a complete 
set of matched tools or with a partial selection of tools to 


‘lean, 





A the man who is outfitting his workshop ‘“‘a tool at a time 
ay from the Handyman line,” you can be sure of high profits 
: and satisfied customers. Chisel and screwdriver handles 
Handyman tools are an outstanding example of the com- monutectored for Stontey Tools by 
petitively-priced, high-quality merchandise that moves S. A. Wetty Company with rod stock 
faster from dealers’ shelves, thanks to the eye-catching by Nixon Witralion Works based on 
color and durability of Hercules plastics. aetna 
rs do! 





Cellulose Products Department 
HERCULES POWDER COMPANY 


924 Market St., Wilmington 99, Del. 
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To help you sell 
a complete line 


of fasteners 





REPUBLIC MAKES OVER 20,000 SHAPES and SIZES 


More than 20,000 regular items of headed and threaded 
products are made and stocked by Republic. They are 
made from the highest quality carbon and alloy steels, on 
modern machines and equipment, under rigid control at 
every step of production. 








Republic headed and threaded products are always 
uniform, easy to assemble, tough and strong to withstand 
shock and vibration. 


You can count on Republic for a wide range of bolts and 
nuts to satisfy your customers’ requirements. 


REPUBLIC STEEL CORPORATION 
Bolt and Nut Division « Cleveland 13, Ohio 
Plants at Cleveland, Ohio and Gadsden, Alabama 
GENERAL OFFICES e¢ CLEVELAND 1, OHIO 
Export Department: Chrysler Building, New York 17, N.Y. i 





50 HARDWARE AGE, OCTOBER 28, 1954 

















‘C7 








You will be 
surprised at 
what it will 
do, to bring 
new customers 
to your store 






























Ask to see this World 
Famous Automatic Key 

, Duplicating Machine. 
It cuts all types of 


we . cylinder keys. Ra 
Ka 
’ 





You may buy this machine ona .¢@ 


“PAY AS YOU PROFIT” ¢ KEIL 
PLAN eo’ LOCK CO., 


¢ 


¢ . 
, INC 


¢ Charlestown, N. H. 
o 


2 Please send us one of 
, 4 your window signs [_] 
P 4 Tell us more aboutNo.1% ([] 


¢ Tell us about “Pay As You Profit" ([) 
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OU’LL sell more and better builders’ hard- 
ware when you put these compact Corbin 
silent salesmen to work for you! Use them in 
windows .. . on walls . . . on counters. They'll 
attract many an “impulse” sale that would 
otherwise be lost. They’re tops as conversation 


starters . . . action getters. It will pay you to 
ask your Corbin distributor about these color- 
ful, low cost sales-build- 
ing sample mounts now! 

















ALUMINUM DIT CAST 









THE Five Shan 


vente R Tuan 





© NIGHT Lavon 
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‘ 
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P, & F. CORBIN 


Division 
The American Hardware Corporation 
New Britain, Connecticut 
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American Brand’ 
PURE MANILA ROPE 
Packaged and Pre-measured 


Filling orders for rope takes no time at all when you 
handle ‘American Brand” pre-measured rope. Red 
surface markers spaced every five feet enable you to 
quickly pull out any desired length of rope without 
laborious measuring. 

Sturdy cartons protect your rope stock and keep it 
clean until sold. The carton opening provides proper 
starting of rope to avoid kinks. Additional punch-out 
“plugs” enable you to see how much rope remains 
in the carton. 

54 


TE 22S 


Packaged and Pre-measured to ¢ 





onserve your sales time 











The following sizes of “American Brand” Manila 
Rope are packaged and pre-measured for your con- 
venience: 

1200 ft. coils—1/4”, 5/16”, 3/8” and 1/2” dias. 

600 ft. coils—5 /8” and 3/4” dias. 
Order the sizes you need through your regular sup- 
plier or write for name of nearest “American Brand” 
rope distributor. 


American Manufacturing Company 
Brooklyn 22, N. Y. 


Rope (Manila, Sisal, Jute, Nylon, Polyethylene, *Dacron, Saran, 
Glass), Twine, Oakum, Packing, Baler Twine and Electrical Yarns 
(* DuPont — Trade Mark) 
Branch Factories: 
St. Louis Cordage Mills, St. Louis 4, Mo. 


Sales Offices: Boston, Chicago, Houston, Los Angeles, New Orleans, Phila 
delphia, Pittsburgh, San Francisco 
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How a Wisconsin dealer 

capitalized on customer inconveniences 
while his store got a new interior and 
front, and played up historical theme 
for three day grand opening 





Remodeling Tops 80 Years 


of Hardware Selling 


What better way to celebrate the 84th anniversary 
of a hardware store than by an extensive remodeling 
program and a grand opening? 

This is what the H. Lorleberg Hardware Co., of 
Oconomowoc, Wis., did. 

When the grand opening was held on May 6, 7 and 8 
more than 5000 persons responded to an invitation to 
inspect the beautiful, remodeled store. 

A thumping increase in sales volume is evidence of 
approval. June was the first full month of operation 
in the remodeled store, and it was the best June since 
the store originally opened in 1870. 

The remodeling program, basically, involved merg- 
ing of two adjoining rooms connected with archways 
that constituted the old store into one large sales room, 
and installing a new front on a 2-story building and 
new store fixtures. 

Remodeling costs were about $30,000. Individual 
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items were general construction, $14,037; fixtures, 
$8447; sign, $2000; flooring, $1859; decorating, $1491; 
rewiring, $924; heating and plumbing, $557; roof, 
$245; miscellaneous, $280. 

For this expenditure the partners, H. N. Scherffius 
and his uncle, J. N. Scherffius, relatives of the founder, 
obtained one of the finest store fronts and interiors 
of any establishment in Oconomowoc, an agricultural 
and resort city of 6127 population. 

An angled, open front was installed at street level 
for the sales room. The front is angled so traffic 
moving up N. Main St., the direction of heavier flow, 
naturally moves towards the glass front doorway. 

An area by the door is for a flower bed. It is out- 
lined with a low stone wall along the edge of the side- 
walk and entranceway. 

The front of the second floor was covered with brick 
facing with six modern type windows. 


wv 
w 











Thoroughly modern front of today. 


A canopy of steel and aiuminum, 
5 ft. wide, extends along the front 
of the store to protect pedestrians 
and the windows from inclement 
weather. 

The Lorleberg store, pricer to re- 
modeling, consisted of two store 
rooms connected by archways. This 
was the original store building, plus 
another building of similar design 
built later on the adjoining lot. 

These two store rooms were com- 
bined into one large, open room by 
removing the 2-ft. brick wall be- 
tween the former store rooms. 

Only one center post was required 
to support the ceiling. This was 
handled so the post has display 
value. The six steel girders were 
boxed in and are used for displays 
of lighting fixtures and housewares. 
The display does not interfere with 
traffic or placement of display island 
fixtures. 

The fixtures were obtained 
through the Wisconsin Retail Hard- 
ware Association, which helped de- 
sign and complete the program. 

Perforated panel displays are 
used extensively on an island for 
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the top tier of displays of plumbing 
fixtures and along the wall for hand 
tools. 

The predominant wall color is 
light green. Light blue, canary yel- 
low and rose are used as wall back- 
grounds. 

Fluorescent lighting is used 
throughout the store, with spot- 
lights for high-lighting special 
areas. 

The partners believe in keeping 
the store well lighted at night. All 
interior lights, and the outside neon 
sign, are lighted until 11 p.m. Many 
persons have stopped at night, after 
the store is closed, to inspect the 
front and the interior through the 
open window displays. 

The asphalt tile laid on the sales- 
room floor is brown and red flecked. 

The remodeling program provided 
a sales floor of 40 x 70 ft. In addi- 
tion, there is a 5-ft. storage area 
along each 70-ft. side wall for the 
overstock. The former side walls, 
with wooden display shelves and 
drawers, were not disturbed during 
the remodeling. New interior walls 
were built five feet away from the 


The store as it looked 


old walls. A considerable volume of 
overstock can be carried in these 
storage areas, convenient for re- 
stocking floor displays. The key 
making department also is located 
in this storage area. 

The store has added two em- 
ployees since the remodeling, bring- 
ing the staff to seven plus the two 
partners. 

The store was not fixtured for 
self service but there are two wrap 
counters, one near the center of the 
store and another on the right side. 

The program also included re- 
modeling of the store office. It is at 
the rear of the building overlooking 
one of the three lakes within the 
city limits. 

“We find that many more women 
are buying at our store since it was 
remodeled,” H.N. Scherffius reports. 

“Our housewares and gift volume 
have shown a decided increase. 
We formerly were predominantly a 
man’s store. Even today we carry 
a large tool line and have added a 
sizable welding supplies section.” 

The remodeling program was 
merchandised with an advertising 
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before recent modernization project. 


Ads like this were published 


during remodeling to maintain store traffic. 


Reproduction of store's 
first advertisement provides 
historical atmosphere. 


WE ARE OPEN 


We've reached the peak — demolition is about 


done. Now we're starting to rebuild the place up. 


However bad is our remodeling mess, our doors are 


still open to serve you. 


H. LORLEBERG CO. 


Since 1870 


131 N. MAIN ST. 
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Grand opening scene in 1870. 
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H. LORLEBERG CO. 
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Hand tools display on perforated board along wall. 


campaign. The object was to keep 
customers informed that the store 
was open for business during re- 
modeling, and to build interest to a 
climax of the grand opening. 

Newspaper advertisements 3 col- 
umns wide by 4 in. deep were pub- 
lished in the local newspaper. 

“We are open. We’re tearing the 
place apart for our remodeling, but 
our doors are still open for busi- 
ness,” was the message of one ad- 
vertisement. 

Another advertisement read: 


“We've reached the peak. Vemoli- 
tion is about done. Now we are 
starting to rebuild the place. How- 
ever bad our remodeling mess, our 
doors are still open to serve you.” 

Later this advertisement was 
published: 

“We are open. We’re not behind 
the iron curtain, but behind the ply- 
wood front. Look for our bright 
flamingo door—it’s the only way in. 
The new floor is down and the fix- 
tures are being set now.” 

Many customers came to watch 


Plumbing supplies 





have their own island. 


the remodeling job, and also bought 
merchandise. 

The 84-year-old angle was used 
also in advertising during the re 
modeling. 

One advertisement had as an il- 
lustration a photograph of the open- 
ing of the original store in 1870 
The photo showed a band in front of 
the store, and the street lined with 
horses, buggies and carts. 

Another advertisement included 
the first ad published by the store 
announcing its opening and listing 
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the varied types of lines stocked. 

A newspaper ad carried this 
copy: 

“Eighty-four years is a long time. 
We have been at it a long time. Yes, 
exactly 84 years. Our building has 
seen a lot of the history of Ocono- 
mowoc. It has seen good times and 
bad times. It remembers the horse 
and buggy days when instead of 
parking meter posts it was hitch- 
ing posts. Things have changed a 
lot in these many years, and now we 
fee] it is our turn to do some ‘face 
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The partners, J. N. Scherffius, and H. N. Scherffius. 


lifting.’ In just a few more weeks 
we will be done with the ladders, 
scaffolds, noise and dust which we 
are going through at the present 
time. 

“Please bear with us for a short 
time more and we will present to 
you one of the most modern hard- 
ware stores in this area with all the 
famous lines of sturdy hardware 
that you prefer. Yes, we are still 
open for business, so whatever your 
hardware needs, don’t delay to come 
im.” 





Ceiling support boxed in provides display space. 





Flower bed brightens entrance to modernized store 


A 3-page advertisement was pub- 
lished the day before the grand 
opening, announcing the opening 
and inviting everyone to visit the 
store. The first page of the ad was 
institutional in character, the two- 
page spread advertised some of the 
lines stocked and some opening day 
“specials.” 

Features of the 3-day grand open. 
ing were demonstrations by factory 
representatives, attendance awards, 
and the serving of coffee and dough- 
nuts 




































Mrs. Martha Bryant, employed by Vernon Neice for 11 
years, stands by as he orders something not stocked by 


the firm. This service attracts many new customers. 


Incentive Plan 








oo Ae | = 
Mrs. Jane Butler watches Mr. Neice make out her $20 


bonus check received because the repair section ex 
ceeded its quota for month. 


Does a Bonus System Pay? 


“Yes,” Says Vernon Neice 


A Texas dealer’s incentive program brings greater profit to him and all employees 


Most incentive plans are designed to move larger 
quantities of profit-paying merchandise. Vernon 
Neice Hardware in the Alamo Heights section of San 
Antonio, Tex., has a plan which makes profits for Mr. 
Neice. It is also set up to enable his employees to 
make more money for themselves. 

The Neice approach to the bonus idea has made his 
entire store a better-operated, and more profitable 
one. All services to customers are constantly being 
improved under Vernon Neice’s program. 

Four advantages are cited as results of this plan: 

1. Collections have risen; there are fewer bad ac- 
counts. 

2. Salesmen get to customers more quickly, con- 
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stantly strive to improve their salesmanship so that 
the customer will not get away. 

3. Repair jobs are no longer sidetracked in the back 
corner of the shop, even if they are small, nuisance 
jobs. 

4. Servicemen and salesmen keep after Mr. Neice 
to get parts orders out quickly. They see that he 
makes a prompt follow-up where ordering is required 

Vernon Neice and his employees are all pleased with 
his plan, for he is always busy keeping up with the 
activities of his staff. 

Here’s the way the plan is operated, to the benefit 
of bookkeepers, salesmen and service men: 

Bookkeepers—On accounts 90 days overdue, book- 
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Collections do not lag with the bonus system under which 
these bookkeepers operate. Mrs. Willis Womack, left, 
and Mrs. H. F. Schlemmer. 


keepers receive a bonus for collections they make as 
the result of mail, personal visits and phone calls. 

The firm has 1100 active accounts. Inevitably some 
of them become slow pay. 

The bonus plan provides that if one of the book- 
keepers collects on an account three months overdue 
she will receive a bonus of 5 pct on her collections. 
On a four-month overdue account the collection bonus 
is 10 pet. On accounts more than four months in ar- 
rears the bookkeeper’s bonus is 25 pct. 

Mr. Neice says, “There’s no provision for less than 
90 days, because many of them running that way are 
still good. When the girls go after these accounts 
it is often cheaper than if they were referred to the 
collection division of the Retail Merchants Associa- 
tion. And I would prefer to have the girls make that 
extra money for themselves. 

“The girls watch accounts like hawks. If mail fol- 
low-up does not work, they do not mind knocking on 
doors. Perhaps the Retail Merchants Association 
could do as well, but we would have to do the work of 
presenting names and details, with no extra compen- 
sation for the girls.” 

Salesmen—Six salesmen assist the proprietor, who 
also spends time on sales work, but is off the floor as 
much as possible. All salesmen work on a quota sys- 
tem for compensation over and above their regular 
salaries. 

Quotas are based on an increase over sales for the 
same month of the year previous, several thousand 
dollars being added each month. Mr. Neice divides 
the quota figure between his three top salesmen and 
himself, even though he is off the sales floor much 
of the time. For the three other salesmen an arbitrary 
quota is set. 

For the bonus payoff an extra $100 is allotted each 
month. The sales leader receives $50, runner-up is 
given $35, and the third man is given $15. All sales- 
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Benny Feister, repair manager, adds 12th unit to mower 
sharpening jobs accomplished in one day. 





Mrs. Martha Bryant checks her standing in the bonus race 
in the office. Totals are changed daily. 
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Does a Bonus System Pay? 





Continued 


people making their quotas receive a $25 bonus for the 
month, over and above their regular salaries. The 
$50, $35 and $15 bonuses are over and above the $25 
bonus for exceeding monthly quotas. 

For the first four days of May, 1954, the firm’s sales 
were $350 higher than the same day in 1953. Total 
volume last year was $250,000. Since the business 
was started in 1937 each year has shown a higher 
volume than the previous year. 

Mr. Neice says, “The important thing is to be 
honest. I could make sales quotas so high that they 
would never be passed. I make it high enough so that 
my salesmen have to constantly strive to do an even 
better job. Since I am accomplishing my objective of 
more business, at regular prices, this plan is well 
worth using. 

“One man’s quota was $3900 in May, his sales ex- 
ceeded $4,300. When a new salesclerk is hired he works 
for us for several days before his quota is determined. 
A quota must fit a person’s ability or it will backfire, 
and he will start working against me. 

“I stay in the quota arrangement myself because 
my employees hate to see me win, in a good-natured, 
competitive way. My employees work hard to beat 
my volume. I have an advantage in that many cus- 
tomers will ask to be served by me. I offset this by 
staying off the floor much of the time. I have to fol- 
low this plan in order to manage the business.” 

Mr. Neice helps his business and his salesmen with 
radio and newspaper advertising, and by taking care 
to see that his stock is well balanced, with each item 
plainly price-marked. 


Service—The bonus plan in the service department 
is, like that for the sales staff, tied to volume of the 
previous year. Mr. Neice considers the six employees 
of this section as a team. If the department’s quota 
is $3000, for example, and the department as a unit 
exceeds that figure there is a flat $20 bonus for the 
month for each man. If the quota is not reached 
there is no bonus for anyone in the department. ° 

Vernon Neice is responsible for providing business 
for the service department. It is up to the men to get 
the work out in a manner which will build repeat busi- 
ness. 

Quotas for the service department are set up to 
provide an increase in its volume, but the monthly 
increase is set at an attainable figure. As a result 
jobs are not sidetracked as some of them were upon 
occasion prior to the bonus plan. 

Sharpening of lawn mowers is one phase of service 
work which has been speeded up by the bonus plan. 
As many as 15 mower sharpening jobs are turned out 
daily in the spring in addition to other service work. 
The service department also includes shoe repair and 
key cutting sections. 

Of his incentive system, Mr. Neice says, “One of 
the fine things about this plan is that my employees 
keep me hustling. They keep after me. If they have 
a request for an item that is out of stock, they ask 
for it constantly so that the sale can be included in 
their monthly totals. 

“If a part is needed for a repair job, the service- 
man continues to ask about it until the order is sent 
in. This is good. The boss always needs someone to 
keep him from sitting down too long. 

“And business continues to grow in a way which 
keeps everybody happy. What more could I ask?” 





Thanksgiving Window Trim 
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Roasters, carving sets, platter 
and plates with turkey decorative 
scheme are featured in this 
window trim of Sargent’'s hardware 
store in Port Jervis, N. Y., used 
in November. It proved a 

highly productive sales builder. 
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Sign on ledge of balcony directs main floor customers to toy department. 


Toy Balcony Grosses $23,000 


If you have a balcony that is 
currently unproductive this may be 
the place to locate and develop a 
12-month toy department. 

That is what James McManus 
did at his McManus Hardware 
store in San Mateo, Calif. A 
35x38-ft balcony now brings in 
$23,000 a year in toy sales. 

Most of the department’s busi- 
ness, of course, is done during the 
Christmas season, but sales during 
the remainder of the year average 
around $300 to $400 a month. 

Toys are featured throughout 
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Children are encouraged to play with 
toys kept on open display throughout 
the year in California hardware store 


the year, and the attention of cus- 
tomers on the main sales floor is 
directed to the department by a 
sign in large colored letters at the 
floor level of the balcony which 
reads, Toys on Mezzanine. 

Wheel goods and small toys are 
displayed on a shelf just above the 
sign. 


Toys are kept on open displays 
on tables and wall shelving, and 
the department is on a self-serve 
basis. 

“Merchandise doesn’t sell when 
kept in glass cases or under a 
‘don’t touch’ sign,” Mr. McManus 
observes. 

(Continued on page 78) 
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Wrap one to three yards 
ribbon loosely around hand 
into neat roll of desired bow 
diameter. 


Bows can be made to this 
pre - fabricated stage and 
stored for use later. 


How to Wrap a Package . . . 


of paper over the side of the 
box, creasing paper with thumb 
and forefinger. 
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Wrap a Gift Package that Sells 





Press roll together in center 
so two loops of bow are 
same length, and fold over 
tightly. 





Form petals with two curving 
cuts from edge of v's toward 
folded ends. Bows can be 
made to this point and 
stored for use /ater. 


Begin by positioning gift box Next, fold over the edge of the outer flap, 
over paper. Then pull one edge to make a neat top flat. 


Your gift packaging stimulates your customers to think of 
your lines as real Christmas gifts. Don't lose that extra sale be- 
cause you don't gift package. Here's a simple way to do it 


Seen eee a eee 





Cut out two v-shaped pieces 
from either side at folded 
end, leaving 1/g in. of ribbon 
intact at center. Tie at 
notches with short strip of 
ribbon. 





To complete bow, pull out 
petals one at a time from 
bottom to either side, twist- 
ing so shiny end is up. Ar- 
range top petals by pulling 
to alternate sides one at a 
time. 


Now bring the flaps together and seal 
them with a length of transparent cel 
lophane tape to hold the paper 
evenly along its entire length. 
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Attractive packages will 

set the pace in your gift depart- 
ment. Use them in window displays 
and on gift islonds. 
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(Photos and drawings of Sasheen ribbon ties courtesy 
of Minnesota Mining & Mfg. Co., St. Paul, Minn.) 
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out Follow first four steps as in Repeat, pulling next loop Follow previous two steps 
— tying Poinsettia bow. Then from same end to the left until all loops on both ends 
ist- hold bow with left hand and index finger. Bow will take are fluffed out. Pat into 
Ar- pull an inside loop to the graceful curves and folds. shape and tie bow to pack 
ing right with the right index age. 
ta finger. Twist loop down 

across center. 
and sea! 
rent cel Fold-in the end flaps, using fingertips Finish the job by sealing the end flaps with Attach bow or other dec 
aeseed to press the paper firmly in from the a second strip of transparent cellophane orative ornament and you 
sides of the box. Fold one flap up tape. have made a new gift cus 


and one flap down. tomer for your store. 























The store as seen from display of appliances and TV. Chairs in foreground are for TV viewers. 


Anniversary Sale Attracts 


2.000 to Remodeled Store 


Flat Rock, Mich., is a town of 1,800 and is the home 
of three hardware stores. When Ernst Hardware & 
Appliances in that community remodeled its store, and 
publicized the event with newspaper ads and house-to- 
house distribution of 4,000 circulars, it played host to 
2,000 people in two days. 

What has happened since the modernization was 
completed? 

Mr. and Mrs. Cash Ernst, hardware dealers since 
1946, report that in the year since the revamped 
store was opened gift sales have been increased to the 
tune of 135 pct. Sales of electrical goods and sporting 
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goods have shown a 50 pct up-swing during the same 
period. 

The 30x94-ft store’s fixtures and layout were sup- 
plied by W. C. Heller & Co., Montpelier, Ohio. 

Quarter-page ads are used periodically by Ernst’s, 
but a full page ad was used for the two-day 5th An- 
niversary sale to offer a variety of specials, plus 
souvenirs for all adults and youngsters. Visitors 
registering during the two-day celebration were in- 
vited to participate in drawings for several merchan- 
dise items with no purchases required. 

Each woman visiting the store received an angel 
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Auxiliary shelving provides two highly useful display 
levels above wall units. 


food cake pan, key rings were given to men and 
whistles and other items to children. Many first-time 
visitors during the anniversary event have since be- 
come regular customers of the firm. 

A paint demonstration was a feature of the opening 
sale. 

Refrigerators, vacuum cleaners and electric cook- 
ing were also demonstrated, a public utility repre- 
sentative being on hand to show the technique of pre- 
paring meals on an electric range. 

Major appliance and TV sets are shown in the rear 
of the store with chairs provided for those watching 
demonstrations. Aisle displays are located on six 
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Adjustable glass shelving replaces former plywood fixed 
shelves used in former layout. 


10x5-ft tables with storage cabinets for reserve stock. 

Mr. Ernst designed two six-shelf plywood display 
units for use inside the visual front windows. These 
units, 6 ft long, have graduated shelving and are 
mounted on casters for easy shifting to other parts 
of the store for seasonal displays, store cleaning and 
rearrangement of merchandise shown on them. 

The mobile units are used in display windows, to 
separate the display room and window bases and to 
prevent customers from going into the window dis- 
plays. Until these units were installed thefts from 
the window had been numerous. 





Holiday Windows That Are Attention-Getters 


Put your best merchandising foot forward 
when you plan this year’s window. Simple 
decorative touches will draw more gift 
traffic to your store 





A choir boy in a scarlet robe is the attention-getter in 
this window of Christmas housewares gifts created by the 


The offer of free Christmas books to children visiting the 
A. C. Masson Co.'s (Chippewa Falls, Wis.), toy depart- 
ment is a big attention getter in this window. The give- 
aways books are displayed on a free-form panel in the 
background with a sampling of toy selections. 


Rea Hardware Co. in Hermosa Beach, Calif. The display 


step-ups were swathed in red to provide contrast. 


A perforated panel, decorated with a canopy in Christ- 
mas paper and draped with tinsel makes an attractive and 
neat display for small items. This display method permits 
Urich's in Milwaukee, to provide a greater sampling than 
otherwise possible. 
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A huge Christmas tree draped in white angels’ hair and studded with red glass balls makes 
1 dramatic center for this gift window of the San Pedro Hardware Co. in San Pedre 
Calif. Green shadow boxes at either side show stemware and 





Yummy gift package: 






Stock holiday decorations create the seasonal atmosphere 
for this toy and sporting goods window with an attrac- 


tive snow scene providing an interesting background in 
this display of Simon Hardware of Oakland, Calif 








The simplicity of this window 
with just a touch of Christmas 
manages to emphasize each 
item as a gift suggestion. The 
ife-size cut-out figure adds a 
touch of realism to the power 
tool display arranged by the 
Damman Hardware of Detroit. 


for more windows 
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A curtain of tinsel forms a holiday background for this toy An imposing Christmas touch is this large head of 
and sporting goods window in the Gowan Hardware at 7201 Santa over the entrance to the Stubbs Hardware 
Greenwood Ave., Seattle. Large cut-out sign letters, the Santa at 822 E. 110th St., Seattle. Head is 7 ft high and 
head and artificial snow on which the merchandise is set com- 5 ft wide and was rented for the holiday season 
plete the holiday touch. for $15, having been made by a local artist. 


Black tape stripped on to this window in the Claremont monds to provide realism. The small tree in the center 
Hardware in Everett, Wash., gives the effect of a leaded rotates, motion always being a good attention-getter 
window. Snow was simulated in the corners of the dia because it stops street traffic. 
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"HERE'S HOW MUCH 
FLAT WALL PAINT 
1 PICKED UP WITH JUST ONE DIP 
OF A NEW BRUSH WITH 
"TYNEX’ NYLON BRISTLES,” 


‘ge head of 


Hardware says Mr. Sheridan Ober, professional 

ft high and : painter of 35 years’ experience. 

day season ; White enamel was applied to a 

tist ‘flat-black plaster wall, using a 4” 
; * brush. 
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«Stress this feature of Du Pont ‘|’ '/)| 34 nylon 


TRADE . MARK 


bristles to boost your brush sales 





Today’s paintbrushes with ‘“Tynex’’ nylon bristles are better 

than ever before. Actual laboratory tests prove that brushes WELL-MADE BRUSHES WITH ““TYNEX’’ BRISTLES 

lla bristles pick up as much paint as any other HAVE ALL THESE ADVANTAGES: /. Full paint pick-up 
rush. =o 

Point out to your customers how the tipping and flagging 2. Smooth, even flow 3. Right for all paints 4. Easy to clean 

techniques applied to ‘“Tynex’”’ bristles by leading brush manu- 5. Last 3 to 5 times longer 


facturers give them unbeatable pick-up . . . top painting per- _ 

formance. See how satisfied customers come back to your Mi : c—, 

store for more brushes with ‘“Tynex’”’ bristles. ( (] | l ] N T> 
MT UI 














Talk up all the advantages of ‘“Tynex’’. . . advantages your 
customers will find make ‘“Tynex”’ bristles their best buy. 
“TYNEX”’ is the trade-mark for genuine Du Pont nylon bristles. BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 
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ADS FEATURING “TYNEX” ARE POPULAR’ 
REGULARLY REACHING OVER 16 MILLION MECHANICS 
BRUSH PROSPECTS IN THESE J 
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The 12 wooden shipping cases shown here are those now housing problem for wholesale hardware and industrial 
used by The Lamson & Sessions Co., Cleveland fastener supply companies that stock bolts and nuts of more than 
manufacturing company. No two are alike. Some manu- one manufacturer. The stack of cartons represents only 


facturers use even more sizes. This indicates the ware- art of the number used by this one company. 
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Bolt Industry Revamps 
Packaging and Quantities 


On these paves is visible evidence 
of what one industry acting in uni- 
son is able to do when it makes an 
effort to increase efficiency and, at 


the same time, reduce operating 
Fastener manufacturers, ce ope g 


costs. 
distributing through wholesale The pictures and diagrams on 
channels, cut through tradi- these pages dramatically illustrate 
one how one industry—bolts and nuts 

ditional trade practices in after much study, has come up 
adopting standard case and with the answer on how to reverse 
° ° the trend of steadily mounting 
carton sizes. Move is expected costs of handling, shipping and 

to produce economies in storage. 
handling and storage Standing to benefit greatly from 
a new packaging program adopted 
by the Industrial Fasteners Insti 
tute, are hardware wholesalers, in- 
by J. R. KEAGY dustrial supply firms, industrial 
Store Management Editor users and other businesses which 
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... TO THIS 





The single shipping case shown here is the approximate size of the 
newly-adopted standard case—No. 40—approved by the Industrial 
Fasteners Institute. It is expected to replace all the other odd shapes 
now in use by bolt manufacturers. The 13 cartons shown represent 
sizes approved for general use in the industry. Each size of carton 
will be accommodated by the one shipping case. 


The cases and cartons shown on these pages are not new containers 
as specified under the new packaging plan but were those selected 
from the Cleveland company’s stock which most nearly matched the 


newly adopted container sizes. 


warehouse fasteners in large quan- 
tities. (For the first news story on 
this program see H. A., Oct. 14, 
page 14.) 

Packaging and related subjects 
having to do with warehousing and 
shipping have been included on the 
programs of hardware and indus- 
trial supply conventions for some 
years, and it is possible that this 
new plan in the fasteners industry 
will inspire similar actions in other 
segments of the hardware industry. 

In essence, the new packing pro- 
gram, adopted on Sept. 23, will re- 
sult in the use by manufacturers 
of a single, uniform-size shipping 
case in place of 10, 20 or more 
which each manufacturer may pres- 
ently be using. 
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The new packing program is en- 
tirely voluntary and each manufac- 
turer will decide if and when to 
adopt the program for his own use. 

The fact that most of the leading 
producers of carriage, machine and 
lag bolts are members of the Fast- 
eners Institute, and have been 
closely following the development 
of the program, would seem to in- 
dicate that they will individually 
adopt the program. 

Other large producers of car- 
riage, machine and lag bolts which 
aren’t members of the Institute 
have closely followed the develop- 
ment of the new packing program 
and therefore it can be expected 
that they will also change their 
methods and make the program 


universal in the American industry. 

Practical considerations, how- 
ever, will have a bearing on just 
how soon the plan can actually be 
put to use. Among these consid- 
erations are existing stocks of 
shipping cases and cartons and the 
need for entirely new labels, cata- 
logs, price sheets, etc. 

Not only does the plan call for 
the use of standard sizes in con- 
tainers but—equally important 
different full-container quantities 
for many of the sizes of bolts and 
nuts. 


First Change In Years 


In fact, this represents the first 
time that full-container quantities 
will have been changed since 1943, 
when a Simplified Practice Recom- 
mendation on Carriage, Machine 
and Lag Bolts was revised. 

The full-container quantities now 
being followed, almost without ex- 
ception in the fastener industry, 
have developed over the years in 
an evolutionary fashion. 

The full-container quantities of 
carriage, machine and lag bolts as 
now packaged bear no relationship 
to each other according to sizes. 
For example, in a certain diameter 
of bolt, there may be 2800 in a full- 
container of the 1 in. length; only 
2000 of the 114 in. length and 2400 
in the 1% in. length. 

The new packaging program af- 
fects only that part of the fastener 
industry’s production that is dis- 
tributed through wholesalers or 
other merchant warehouse opera- 
tions. 

There are relatively few compa- 
nies which distribute carriage, ma- 
chine and lag bolts through whole- 
sale channels as compared to the 
total of several hundred manufac- 
turers of fasteners of all kinds. 


Will Reduce Costs 


Once the packing plan becomes 
widely used by manufacturers it 
is claimed that wholesalers will be- 
gin to realize economies in ware- 
housing and handling costs on the 
line. 

Instead of having to contend 
with dozens of different sizes of 
shipping cases which he may now 
be receiving from several manu- 
facturers, a wholesaler, in the 
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future, will receive all his carriage, 
machine and lag bolts in cases of 
a uniform size, 

This will enable the wholesaler 
to mix the cases of different manu- 
facturers, in a neat, orderly 
fashion, since the shipping cases 
will be alike in size. 

Also, it will make it possible to 
palletize bolts and nuts easily since 
the cases will be almost identical, 
regardless of the factories from 
which they come. 

The only exceptions to the basic 
size of the newly-adopted shipping 
case, are two smaller units. One 
is one-half the size of the basic case 
and the other one-quarter the size. 

The basic size has been desig- 
nated the No. 40 case and has mini- 
mum inside dimensions of 2134 in. 
x 13% in. x 8% in. Practically 
all sizes of fasteners will be shipped 
in it. 

Nuts and bolts of small diameters 
and lengths will be shipped in small 
cases—-No, 10’s. Four of these will 
be equivalent in size to the No. 40 
case. 

An intermediate size, No. 20, will 
be used for packing nuts. This 
case will be one-half the size of the 
No. 40 case and twice the size of 
the No. 10 case. 


13 Carton Sizes 

Thirteen sizes of cartons, which 
will nest together in these ship- 
ping cases, were also adopted at 
the same regular meeting of the 
Industrial Fasteners Institute, 
Sept. 23, at the Edgewater Beach 
Hotel, Chicago. 

At present one manufacturer is 
said to be using about 50 different 
sizes of cartons. 

Varying numbers of these 13 
cartons, depending on the size of 
bolts or nuts packed in each, will 
fit perfectly in the basic No. 40 
case, 

Just how soon hardware whole- 
salers can expect to receive bolts 
and nuts in the new shipping cases 
is problematical but it will cer- 
tainly be a matter of months be- 
fore any manufacturer will find it 
practicable to change his packing 
methods. 

Because of the active interest 
that was shown by leading manu- 
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facturers in the development of the 
program, it seems likely that the 
system will be universally adopted 
within the next couple of years. 

Since adoption of the new 
method of packaging will entail the 
printing of new labels, it would 
seem that individual manufactur- 
ers will take cognizance of the self- 
service trend in retailing, and 
therefore attempt to give more eye 
appeal and product information on 
their bolts and nut cartons. 

Each manufacturer will use his 
own sources of supply for his con- 
tainers. The plan merely suggests 
standard dimensions. 

Inside measurements of the cases 
were recommended but the plan 


doesn’t suggest whether wood, 
fiberboard or other material be 
used for the cases. The slight dif- 
ference in the over-all size of cases, 
whether wood or fiberboard, wil! be 
so slight as to be immaterial, it is 
pointed out. 


Some Quantities Changed 

In order to adopt uniform sizes 
for cases and cartons, it was neces- 
sary for the Packing Committee to 
recommend changes in many of the 
full-container quantities which have 
been used for years in the industry. 

The historic quantities now used 
in the industry did not lend them- 
selves to any standard packaging 
procedures, because of the variance 
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These diagrams show the 13 recommended sizes of cartons which will fit in 
shipping Case No. 40. Inside dimensions are shown in inches. 
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4-14 
T 0-ve beautifully polished to ¢ smooth, glowing finish. Best of all, 
‘| yp g 9 
43 the display is free . . . you pay only for the knockers. They’re 
—, competitively priced, too. Consult your jobber for price in- 
formation. 
SIZE WEIGHT 
NUMBER WIDE HIGH per box 
5/8 
are 2101 2%," x 7Y” Yq Ib. 
e| 2110 235,” x 65/," Yq tb. 
"I 2114 34,” x 7, 1 Ib. 
2145 1%,” » 33/4’ 1/, Ibs. 
Free Display 53” 14,” 2," 101, Ibs. 
with 1 doz. 
knockers 
i Each knocker is packed with 21/," through Machine screws and washers. Display stands on its own easel. 
Il fit in 
SAFE PADLOCK AND HARDWARE CO., Lancaster, Penna. 
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Heavy Duty 
Wheel and 
Roller 


* Positive clean-cutting action. 

* Hooks on pipe easily . . . tracks per- 
fectly ... 
formed to fit the hand and guaranteed 
warp-proof. 

*% High alloy steel cutter wheels leave 
practically no burr. 


*% Rollers in hook provide a square base 
when starting tool on pipe. Cuts 4%” 
to 2”’ pipe .. . with speed and ease! 
Order through your supply house. 
Write for new catalog. The Toledo 
Pipe Threading Machine Co., Toledo, 

Ohio. 





POWER PIPE MACHINES 
POWER DRIVES 
PIPE TOOLS 











sturdy malleable frame | 


in quantities from item to item. 

With the adoption of the plan, 
the new full-container quantities 
have been proposed to the U. S. De- 
partment of Commerce for consid- 
eration in revising the Simplified 
Practice Recommendation, R60-43, 
“Packaging of Carriage, Machine 
and Lag Bolts.” 

The proposed full-container 
packing quantities resulted from 
several years’ study and shop test 
packing. The objective was to pro- 
vide quantities which could be 
packaged in as few sizes of con- 
tainers as practicable. 


Old Quantities Considered 

The basic case size that was 
finally selected was the one that 
was found to be the most conveni- 
ent size for the most historic full- 
container quantities. 

The average weight of the No. 
40 case, when filled, will average 
about 180 lbs. Some shipping cases 
presently weigh as much as 270 
Ibs. and are difficult to handle and 
warehouse. 


Result of Long Study 


The new packaging plan cul- 
minates about seven or eight years 
of work on the part of the Packing 
Committee of the Industrial Fast- 
eners Institute. Robert G. Patter- 
son, vice-president of the Lamson 
and Sessions Co., Cleveland, headed 
the committee until about two 
years ago when George E. Horney, 
vice-president of the Pittsburgh 
Screw & Bolt Co., became chair- 
man. 

Others who have actively partici- 
pated in the development of the 
program are: Harry O. McCully, 
vice pres., Russell, Burdsall & Ward 
Bolt & Nut Co., Port Chester, 
N. Y.: Donn D. Greenshields, vice 
pres., National Screw & Mfg. Co., 
Cleveland; Bernard J. Beck, Oliver 
Iron & Steel Corp., Pittsburgh; 
Henry Stegmeier, Buffalo Bolt Co., 
North Tonawanda, N. Y., and Law- 
rence E. Weit, sales mgr., Atlas 
Bolt & Screw Co., Cleveland. 

William C. Stewart, technical 
adviser of the Industrial Fasteners 
Institute, has been secretary to the 
Packing Committee. 

The need for this simplification 
in the packaging of fasteners, 


which had long been recognized by 
wholesale buyers and warehouse 
superintendents, was brought forci- 
bly to the attention of manufac. 
turers by a survey conducted in the 
industry, about six years ago. 


Cases Lacked Uniformity 

This study showed that the 17 
manufacturers who participated in 
it were using 241 different shipping 
cases, no two of which were alike 
in volume or size. These 17 man- 
ufacturers who customarily dis- 
tributed through wholesalers were 
using the same full-container quan- 
tities, but had no uniformity in 
their packaging. 

This gives some idea of the 
warehousing problem faced by com- 
panies buying from two, three or 
more sources. 

“This program was primarily de- 
veloped to benefit wholesale dis- 
tributors; to simplify inventory, 
warehousing and selling procedures 
and make them more efficient and 
less costly,” states Frank Master- 
son, president of the Industrial 
Fasteners Institute. 

“At the same time, use of the 
new packaging will help retailers 
to buy known standard quantities 
of bolts and nuts in standard-sized 
containers. 

“Those manufacturers who sell 
through wholesale hardware com- 
panies have been the most anxious 
to have the program adopted,” said 
Mr. Masterson. 


To Benefit Wholesalers 


Mr. Patterson, of Lamson & Ses- 
sions, states, “Quantities have been 
adjusted, in relation to sales, as 
nearly as possible. I believe that 
the reduction in the size of cases 
will be of tremendous benefit to 
wholesalers in the handling and 
warehousing of bolts and nuts.” 


The buyer of this line for one of 
the country’s largest wholesale 
firms, to whom I outlined the new 
packaging program, had this com- 
ment, “Any improvement in the 
standardization of packaging in 
the fastener industry, particularly 
in carriage, machine and lag bolts, 
should be of great value to the 
wholesale hardware trade, particu- 
larly from the handling and stor- 
age angle.” 
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A Vergata Bey Tape 





cuPER- 
eTRON 


Here's how your customers 
will use the new 
BEHR-CAT Strap Tape 


ove BEHR-CAT STR 


The same pressure sensitive Tape that revolutionized 
industrial packing and shipping is now available 

to the public for all kinds of handy, time-saving jobs 
which no other tape on the market can do! 

It's BEHR-CAT Strap Tape — Glass-fibre reinforced 
to hold tight wherever applied. So strong you 

can't tear it or pull it apart. 


WRAPPING PACKAGES for 
mailing or ghipging. Super- 
strong BEHR-CAT Strap Tape 
assures strength an safe 
arrival. 


PACKING A CAR. BEHR- 
CAT Strap Tape secures 
everything in place, stops 
shifting of load and avoids 
damage. 


Get in on this latest consumer 
tape right from the start. 
Order from your jobber today. 


Behr-Manning, Troy, N. Y. 





SAFE MENDING of broken 
tool handles, table legs, etc. 
BEHR-CAT Strap mod sticks 
at the touch and holds tight. 


In Canada: Behr-Manning (Canada) Ltd., Brantford. 


For Export: series Behr-Manning Overseas Inc., 
. Rochelle, N. Y., U. S. A. 


EHR: MANNING 


® dune of NORTON Company 


RE SEN tive TAPES 





H-8 A COATED ABRASIVES A SHARPENING STONES BA PRESSY 
A compiete line of abrasives and tapes for every professional and Do-it-yourself need. 
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NEW MODELS — like the smash-hit 
lightweight 2-H.P. 4-cycle stream- 
lined SLV! 


BETTER SERVICE 


service stations as last yeor— and 


twice os many 


still growing fast! 


MORE CUSTOMERS-—131 


manufacturers who used Lauson 


more 





Engines last year to power their 
products! 


MORE HAPPY DEALERS (iike your 
selt)—dealers who sold power 
mowers and tractors to customers 


who felt Lucky to Get Lauson! 


AUSON 
WORLD'S FIRST SMALL 


4-CYCLE GASOLINE ENGINES 
Made by 


THE LAUSON CO., NEW HOLSTEIN, WIS 
DIVISION HART-CARTER COMPANY 


Maunutacturers of small horsepower gas 

















Toy Balcony Grosses $23,000 


(Continued from page 63) 


TRAIN. TRACE 
TRAIN TRRCH 


Teena 


. ee" 


Juvenile toy display is inspected by James McManus, owner of the store 


mailing of a toy catalog, and a 
train set up on a main floor table. 

Toys are sectionalized as much 
as possible. toys 
are grouped on one of the 4x10-ft 


“Girls have to fondle dolls and 
boys have to pedal bikes to make 
them want to own one.” 

What about breakage? Mr. Mc- 
Manus estimates breakage amounts 
to less than $5 a year although islands. Dolls and housewares and 
children are encouraged to play appliances for little girls are kept 
with the toys. on another table. educa- 

Toy advertisements are enlivened tional toys, pull goods and sporting 
which Mr. McManus 
buys from a local artist. 


Pre-school age 


Games, 
by cartoons goods are grouped to form separate 
sections of the department. 

During the The toy department was a natu- 
Mr. McManus merchandises toys ral 
with a window trim plus the mass 


‘ * e 
Christmas season 


development of the store. 


When Mr. McManus, a former ship- 





Open displays and wide aisles are features of the 12-month toy department 
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ping company executive, opened 
his store in a 38x110-ft room in 
the main business section of San | 
Mateo he concentrated on the main 
sales floor. 

What to do with the balcony pre- | 
sented a problem that hinged on | 
the stairs. This was the only way 
to reach the balcony, and obviously 
the stairs were a factor to consider 
in deciding what merchandise 
would sell there. 

Mr. McManus reasoned that the 
stairs could be a barrier to adults, 
but certainly no barrier to chil- 
dren. That settled it. Toys went on 
the balcony. 

Mr. McManus with the help of a 
high school boy built the wall 
shelves and islands, and the total 
lumber bill came to $150. 


Display Quadrupled 
Hinge Sales 











When C & P Hardware in Madison, 
Wis., placed hinges on peg-board 
panels on a column in the store, sales 
of these items began a steady rise. 
To date, volume in this merchandise 
has been quadrupled. Carpenters 
and do-it-yourself fans are attracted 
by this display on previously difficult | 
to use area. | 
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PNES Colaillate 
new development 


by SKIL! 


...Lasts four times longer than ordinary 
blades...yet never needs resharpening! 


-+eAnd Provides Big 332% 
Profit Margin! 


Here is the first real cost-cutting development 
yet made in circular saw blades! The new 
SKIL Two-Way Blade. .. lets your customers 
save three ways: (1) Gives them four times as 
many cuts! (2) Eliminates three to four costly 
resharpenings! (3) Reduces down-time! 

SKIL Two-Way Blade is top quality 
throughout: Specially-treated alloy steel, 50% 
harder than ordinary blades. Precision- 
ground, uniformly-set teeth of patented de- 
sign. Special no-glare, rust-resistant finish. 
Constant diameter for uniform cut-depth. All 
insure controlled cutting performance under 
toughest job conditions... provide economy 
and work features customers go for! 

And the SKIL Two-Way Blade is backed 
by a hard-hitting advertising campaign... .big 
dealer display promotions. ..to create selling- 
impact at the user level for this revolutionary 
blade advancement! 


SKIL 


HOME TOOLS 


Made only by SKIL Corporation, 
formerly SKILSAW, Inc 
5033 Elston Avenue, Chicago 30, Illinois 
3601 Dundas Street West, Toronto 9, Ontario 


CONTACT YOUR SKIL WHOLESALER! 





REVERSIBLE! Unique tooth de- 
sign cuts either way, gives twice 
the cutting edges! May be re- 
versed again and again! 





SELF-HONING! Trailing tooth- 
edges are honed while leading 
edges cut. Always a sharp cutting 
edge ready for instant use! 


DISPOSABLE! Four times longer 
lifel Saves on needless resharpen- 
ing! Low over-all cost makes dis- 
posal practical when worn out! 
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Services Storm Sash 


Iowa dealer finds good profit and traffic-building 


potential in repairing storm sash and window screens 


Can a nuisance job be a profit 
maker? 

Merle Boomhower, of Boom- 
hower Hardware in Mason City, 
Iowa, and his chief repairman say 
that they repair more than 1000 
storm sash and an equal number of 
window screens each year. And the 
firm makes a profit on each win- 
dow or screen service job despite 
the fact that only about 20 pct of 
the screens and windows are 
brought to the store by the cus- 
tomer. 

Mr. Boomhower says of this ser- 
vice, “It is true that there is a 
great deal of work connected with 
repairing storm sash and screens, 
picking them up and delivering 
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them, but we know that it pays 
us in many ways. The same cus- 
tomers call us through the years 
for this service. While on the 
phone they buy paint, furnace and 
plumbing supplies and other house- 
hold needs from us. 

An advertising brief appears sev- 
eral times a year in a special “here 
in Mason City” section of a local 
newspaper. 

So accustomed have Mason City 
residents become to sending storm 
sash and screens to the Boomhower 
store for repairs, that they will 
walk into the street and stop the 
delivery truck to ask the driver to 
call for such items. Then again 
many customers telephone the store 


Special Service 





Vern Banning, 
service man, 
unloads a screen 
repair job at 

the rear of the 
store as Merle 
Boomhower looks 
on. 


to have the driver come out and 
pick up the items. 

When the calls come in, the clerk 
answering writes down the name 
and address, the type of repair 
job, the location of the sash and 
screens in case the customer is out 
when the driver calls. However, 
attempts are made to pick up the 
sash and screen the same day the 
calls come in. The driver will call 
twice for the storm sash and 
screens, and if no one is at home 
either time, he will wait until the 
customer telephones in again. 

Most sash and screens can be 
picked up on schedule and with a 
route system reports Mr. Banning. 
While the management prefers to 
get a load of storms or screens on 
each trip, special trips will be 
made within the city limits for a 
good customer wishing to have a 
job done in a hurry. Mr. Boom- 
hower says that he and his men 
have even taken screens and storms 
off windows for aged and other 
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Red Shield Says: 








MULTIPLY CHRISTMAS PROFITS 






WITH STANDARD DRILL SETS 













lor the handyman, Set No. $-13. 
rhirteen high speed steel drills for 
bortable or bench power tools. 
izes: Ae”, %4”, She ”, fos", 1", %s", 
ae 1464”, Ao”, 1%", Heo", a", 
,", Packaged in plastic covered 
* with Christmas sleeve. 
































For Woodcraft, Set No. 14. Five 
carbon steel, wood boring drills 
with 44” shank to fit portable 


electric drills. Sizes: %4”, “6”, 


3%”, Ae”, %”. Packaged in plas- 
tic covered box with Christmas 
sleeve. 


Profit more the year around 


Standard Drill Sets are popular presents at Christmas—or 
any month of the year. Hobbyists want them—mechanics 
need them... so do farmers, electricians and sheet metal 
workers. 


Nationally advertised — priced to sell—Standard Drill 
Sets give more dollar volume . . . more profit per sale. Each 
sale moves not one— but several drills. Ask your distribu- 
tor’s salesman for Standard Shield Brand Drill Sets. 









For Metalcraft, Set No. 4! 
Five high speed steel drills with 4” shan 
to fit bere electric drills. Sizes: % 
546”, 32”, Ae”, %”. Packaged in plasti 

















box with Christmas sleeve. 





STANDARD [0 DOL 


3950 CHESTER AVENUE CLEVELAND 14, OHIO 
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| Display on © 
DESMOND-SIMPLEX. 
UTILITY VISES, ” 


Here’s a “natural” sales makee for 
Christmas that you can put up in a 
few seconds and make it aggales 
center” for home craftsmaf,,tools. 
Just place the Free Desmond Vise 
Display Card in the viseyas shown 
and use in windows, gounters, or 
island displays. 


to help you sell 
MANY GIFTS IN ONE 


The Desmond-Simplex Utility 
Vise is truly a fine, basic tool 








RE. that will please any craftsman 
it . and will build fu- 
ae ture sales of other fine 
¢,. shop tools for you. Dis- 
ts. play cards free, packed 
Wis with master carton of 
ive six vises. Write for full 
Sp 


9 information. 


customers and replaced entire sec- 
tions of screened porches for some 
customers, 

Storm window repairs at Boom- 
hower Hardware range 
to $16, the record shows. 

| pairs are around $2.50. 


from 50¢ 
Many re- 
Window 
screen repairs run from 90¢ to $2. 
There are three men at the hard- 
ware store who pitch in to do these 


repairs in spare time. 

In many instances customers ask 
the service man to send a bill for 
such repair services. 
tomers drop in at the 
their bills. 

Many will buy paint and other 
items when in the store. 

Some 
the store 
up storm 


Then the cus- 
store and pay 


customers will telephone 
to send someone to pick 

windows or window 
screens for repairs and to. bring 
paint along for house exteriors or 
other buildings. Many paint sales 
are traced directly 
service. 


All the sash and 


to this repair 


screens are 
| taken to the rear of the store and 
quickly brought into a little service 
shop. Customers who bring in 


their own storms are surprised at 
the trim, neat appearance of the 
back of the hardware building and 
the shop. 

The entire back of the building 


is painted a pleasing orange, with 





HERE IN 
MASON CITY 


Storm windows repaired. Pick 
up and del. Boomhower Hdwe. 


Get your travelers checks at the 
United Home Bank and Trust Co 


Try Farrer’s for mattresses 
holster’ .Peliable for over 
Phor’ 
Cor 

















Brief used to remind people of the 
screen and sash service. 


window trim and doorways. 
A sign at the door says “Thru to 
lederal” main 
street of this thriving city. Cus- 
tomers know this is an invitation 
for them to walk through the store, 
and they do. 

Often they buy 
their way through. 

Mr. Boomhower also ha 


white 


which means the 


something on 


a rental 


item sign painted on the rear of 


the building below a first floor win- 
dow. This attracts the attention 
of many parkers. A 
electrically lighted sign at the rear 
gives the name of the 
says that it is a gift and 
center. 


alley 


store and 
paint 











The Desmond-Stephan Mfg. Co., | 
Urbana, Ohio 


Gentlemen: Please send me without obli- 
gation full details on your Christmas | 
Wreath Display. | 


Name 





Firm 
Address 


DESMOND-SIMPLEX 
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Trains in Action Draw Traffic 





A large train display, operating in the basement toy department of the 


Schiedermayer Hardware Co. in Appleton, Wis., 
Not only did it sell trains and railroading acces- 


store's best traffic getters. 


proved to be one of the 


sories but brought gift customers into every department of the store, says 
Gene Olson, who set up the display on a platform supported by saw horses. 
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Theyre good bolts You can take it from me! 


“In our business we use a lot of bolts, in many sizes. To save time, we need bolts that 


mate easily, and stay tight on the job. That’s why we use Bethlehem Bolts. We've used 


‘em for years with good results. They come ina complete size range, too. Yes, Bethlehem 
Bolts are good bolts—you can take it from me!” 
BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 


On the Pacific Coast Bethlehem products are sold by Bethlehem Pacific Coast Steel Corporation 
Export Distributor: Bethlehem Steel Export Corporation 
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Thomas E. Hoff 
demonstrates a 
gas range toa 
customer whose 
home has been 
given pipe gas 
service through 
his efforts. 


Two-Step Promotion 





Promotes Gas Main Extensions 


—Then Sells Major Appliances 





A prospect hears the sales story on 
a water heater from Mr. Hoff, right. 


84 


A New Jersey dealer works to get custom- 
ers for new gas mains, sells idea to utility 
company and then interests new gas cus- 
tomers to buy appliances 


By getting gas service in north- 
ern New Jersey areas not previous- 
ly served, Thomas E. Hoff, Bloom- 
ingdale, N. J., has created a greater 
market for gas equipment for his 
hardware store. 

Thomas E. Hoff has told many 
people in rural areas around there 
that if they and their neighbors 
express willingness to use piped gas 
for cooking, heating and other uses 
they can get gas service. People 
indicate to Mr. Hoff with orders 
for heaters, furnaces, clothes dry- 


ers and cooking equipment that 
they want piped gas. 

Mr. Hoff shows the orders to the 
utility company officials as evidence 
that new lines will be profitable. 
The orders he accepts are all con- 
tingent upon extension of gas 
mains. 

In one section of 25 homes, previ- 
ously without piped gas, Mr. Hoff 
got extension of a gas main when 
he showed the utility company a 
sheaf of gas appliance orders. In- 
cluded were orders for five gas fur- 
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@ Writes President R. L. Damman 
about his family’s up-and-coming 
hardware business: 

“Use of the Friden Calculator has 
definitely increased the efficiency of 
our office operation and made it 
unnecessary to hire further help. 
It has relieved our work at peak 
periods. 

“On yearly inventory, one of our 
big problems, about two-thirds of 
the time originally required is now 
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saved by the Friden Calculator. 

“On sales distribution and job 
analysis we have been able to save 
about two days per week or roughly 
about 25% of the time originally 
used when doing this work on an 
adding machine. 

“We have been able to figure our 
payroll completely in about five 
hours. This operation formerly took 
better than a day. 

“All invoices we send out are 


Five-brother team of Dammans runs highly successful 
A. L. Damman Hardware Co., Inc., of Detroit and 
Birmingham, Michigan. Adolph Damman, father of 
the clan, founded this business in 1920. Photo here 
shows new building completed 4 years ago. Figure- 
work grew in volume and complexity with expansion 
of lines and departments. But instead of adding to 
the office staff the Dammans added a fully automatic 
Friden Calculator. The Friden Calculator is simple 
to operate. It figures so automatically anyone can 
use it without special training. 













THE THINKING MACHINE OF AMERICAN BUSINESS 


Friden builds calculators in a wide price range, in every size, for 
every figuring need. Call your local Friden Man‘and watch the fully 
automatic Friden perform more steps in figure-work without operator 
decisions than any other calculating machine ever developed. 


calculated on the Friden, saving us 
well over half the previous time. 
On invoices received, our Friden 
computes discounts and percent of 
markup. Quite often anticipation is 
calculated at the time of checking 
the invoice.” 


Friden sales, instruction 
and service available throughout 
the U.S. and the world. 
FRIDEN CALCULATING MACHINE CO., INC. 
San Leandro, California. 
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makeF X| RA wis... 


BIGGER profits! 


Winter’s “HOTTEST” item 


> MELTS SNOW 
> THAWS ICE 


30 TIMES GREATER 





23 THAWING 
CAPACITY 
THAN SALT 


Ice and snow melting 
chemical pellets with new 
“Speconite” rust inhibitor. 


PACKED IN 
RE-USABLE METAL CONTAINERS 
5 and 10 Ib. pails 
25 Ib. white utility bucket 
100 Ib. utility drum 


SPECO, Inc. 


7308 ASSOCIATE AVENUE 
CLEVELAND 9,OHIO 


Other Speco products 
HUM-I-DRI moisture absorbent 
RAIN REM fabric waterproofing 


DAM-TITE woter repellent 
for masonry 


RUSTREM onti-rust point 








ba 
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GENEVA PERSONALIZED 
" KITCHENS * 
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Mr. Hoff explains features of some of his model kitchen setup to a prospect 


nace installations, 15 water heaters, 
two gas ranges and contracts for 
two complete kitchen modernization 
The Public Service Co. of 
New Jersey laid 2500 ft of gas 
main to take gas to the 25 homes. 

As the preliminary work for ex- 
tension of the main was started, 
more customers called on Hoff for 
gas equipment. He used direct 
mail, personal calls and telephone 
contact to get orders for more ap- 
pliances. 


jobs. 


With the changeover to piped 


gas many homeowers began to con- 
tact the Hoff store for estimates on 
an increasing number of gas appli- 
ances. Mr. Hoff says, “By getting 
gas into areas around here, we 
started a business boom that in- 
cluded not only major appliances, 
but greater volume for our hard- 
ware department. Customers know 
that we’re the people responsible 
for the gas main extension. This 
created a very friendly attitude 
toward this firm, which means 
much in a small community.” 





Atmosphere Attracts Hunters 





Lanz Hardware in Monroe, Wis., used this eye-catcher window display to 
stop hunting enthusiasts with a good combination of salable merchandise and 








display props to give the proper background. Nine guns were shown on 
manufacturers’ display units and a peg-board panel. 
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TWO NEW ELECTRIC LAWN TRIMMERS 





You thought our No. 700 trimmer of last season was tops, and 
it was. But wait till you see the new, 1955 de luxe version of the 
No. 700. Ten big improvements, and the same favorable price. 
Electric cord housed in handle, switch on handle, more powerful 
motor, etc. The trimmer for the customer who wants the finest! 


And now—for fine quality at a price— the No. 70 trimmer. Easy 


roller action, toe-operated switch, powerful motor. The trimmer This handsome FREE 

. ° ° 1 i 2a 

just about everybody can afford—and you can sell it with assur- caer Cugeay. Teles 
little space. Sells for 


ance it will do a real job. ’ you. 




















MERCHANDISER-DISPLAY No. 1 \. 
oo 
Center piece for your Garden Tool Pe 
Department. Contains PRUNERS, Retail value, 11 tools $28.13 ry 
GRASS SHEARS, HEDGE SHEARS—11 Your cost, 11 tools 18.76 \ 
tools and every one of them a fast 
mover. The Display—which you'll re- YOUR PROFIT $9.37 \ | 
fill many times over with Seymour = fill 
Smith tools—is of metal, sturdy and PLUS a continuing sale of re-fills 
colorful to catch the customer's eye. Seymour Smiry 


GARDEN SHEARS 


) 









NATIONALLY ADVERTISED 


to keep Seymour Smith the best known name 
in garden tools —and to assure you fast 
turn-over. These and ofher magazines, 
newspopers and T-V. 







Yuatily Toots In garden te 


SEYMOUR SMITH & 
Sales Representatives: John H. Gra 
Smee TE50 
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Mail Coupon Today! 


porccee----- = 








ecorator 


Colors - °° 


IN POPULAR, DURABLE MELMAC® 


Style-wise housewives will be quick to appreci- 
ate the stunning colors and sleek modern lines 
of Branchell’s new ROYALE line. Any of the 
smart decorator colors Flame Pink, Charcoal 
Grey, Gardenia White make a beautiful setting 
. .. the assorted (mixed color) setting is truly 
distinctive. 

Made of famous Melmac, ROYALE is guar- 
anteed not to chip, crack or break for one full 
year. 


Branchell’s famous Color-Flyte is recognized 
from coast to coast as a volume selling profit 
builder. Dealers everywhere are expecting 
even bigger and better things with ROYALE. 
Open stock and complete inventory on all 
pieces and in all colors. 


THE BRANCHELL COMPANY 
6024 Lloyd Ave., St. Lovis 10, Missouri 


Please send me complete information on Branchell's new profit making 
ROYALE and free PROFITEER Display 












the Profiteer #300 


A silent salesman that costs you 
nothing. Requires only 2 squore 
feet of counter space. Shows 
every piece in the ROYALE line. 
Send coupon below for complete 
information on the PROFITEER 
and ROYALE’S profit story. 
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Hardwareman’s Library 


“A Guide to Modern Manage- 
ment Methods” by Perrin Stryker. 
If you are an executive, or want to 
be one, here is a book that shows 
you how the management of 
American corporations is using 
modern management methods. Man- 
agement methods have been chang- 
ing since the war and for the past 
few years Fortune magazine has 
been studying and writing about 
these changes. These articles have 
been expanded and integrated by 
Mr. Stryker, a Fortune editor, into 
this book. The book takes up the 
various phases of management sit- 
uations, such as development of 
executives, organization planning, 
communications and the like, and 
how they are being handled today 
rather than presenting solutions 
for such problems. Published by 
McGraw-Hill Book Co., 330 W. 
42nd St., New York 36, N. Y. Price, 
$3.50. Pages 300. 


“Veneering Made Easy,” by Her- 
man Hjorth. This book can serve 
hardware dealers in answering 
questions about woods, veneering 
methods and supplies that ‘do-it- 
yourself” customers might ask, and 
it is one that can be sold over the 
counter to these customers. The 
material has been worked up to 
serve the home craftsman, manual 
training student and _ professional 
woodworker. The book takes up 
the history of veneering, methods 
of producing and types of veneer- 
ing, glues, preparation of core, 
crossbands and face, preparing 
veneered work for finishing and 


wood finishing. A list of sug- 
gested projects is included. The 
book is well illustrated, showing 


various steps in veneer work and 
finished projects. Published by 
Albert Constantine & Son, Inc., 797 
E. 135th St., New York 54, N. Y. 
Price $1.95, with 40 pct discount 
in lots of 12 or more for resale. 
Pages 104. 


“A Simplified Guide to Gift 
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RED JACKET’ 


. et 12 PUMPS and WATER SYSTEMS 
“ For Deep and Shallow Wells 





BASIC PUMPING HEAD 









DEEP WELL PACKAGE 





DEEP WELL 
COMPLETE SYSTEM 


SHALLOW WELL 
COMPLETE SYSTEM 






EASY CONVERSION 
If conversion from shallow to deep well system 
is required after the pump is mstalled, this 
can be done easily and quickly with a Conver- 
sion Package. Deep well systems can likewise 
be converted to shallow well. 


ECONOMICAL TO STOCK 
Basic pumping heads are packaged separately 
for easy storage. Shallow or deep well pack- 
ages are stocked for completion of the system 
required, Stock one basic pump head for 
either shallow or deep well service. 


SS RED JACKET = 
“water: RED JACKET MANUFACTURING CO. 


service 
products 
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| Wrapping,” by Adelaide and Ju- 
sephine Shaw. This booklet is suit- 
| able for selling in your giftwares 
department to customers who like 
| to fancy up gift packages at Christ- 
mas, and for birthdays and othe: — 
occasions. It is suitable also for 
reading by your holiday gift wrap (¢ 
ping staff for ideas on how to make 
your gift wrapping service more 
| attractive. Chapter headings are Disc 
on papers, ties and fastenings, tags Suit 
and enclosure cards, how to wrap Ma 
a package, containers, how to tie : 
a package, package decorations, pre 
money and gift certificates, and =< 
special occasion wrappings. Arco asi t 
| Publishing Co., 480 Lexington Ave. way 
New York 17, N. Y. Price, $1 re- lial 
tail, discount on quantities for re- eacaiie 
sale. Pages, 64. Ma 
York 
an oO 
nA IIIA UMMM sical 
Mast 
: Letters to the Editor enuile 
fl and | 
Fran A INNA Owe fully 
e | powe 
ith salespower Discount Houses Defined Th 
® Sam 
Dear Editor: lion-<¢ 
A New Type Catalog ay I note in your editorial of July _— 
e Saws Speak For Themselves 8th that you observe, “and we still om 
| lack a clear cut definition of a dis- Vest 
count house.” Th 
It tells where they’re used—who uses When, in February 1954, we ee 
them—and why—for every saw. ceased doing business with dis- niin 
count houses, we, of course, were ine | 
It sells as it tells—it’s an education. faced with this very problem. M 
For what it may add to the in- Reta 
Bit’s a guide to smart buying. dustry’s thinking, here is our defi- lecti: 
nition of a discount house... . “A of a 
t’s your answer to fast-turnover selling. discount house is any retail ac Trac 
ganization whose merchandise is tory 
hip-pocket size for every retail limited to the leading, nationally trac 
advertised, big ticket items and viole 
plesman. lines in the field in which it is com- beli 
peting and whose prime sales ap- of tl 
proach to the consuming public is fact 
consistently to sell merchandise for forn 
less than the manufacturers’ sug- 
gested retail prices, or the manu- 
facturers’ Fair-Trade contract Wi 
prices, in direct violation of the Fin 
terms of those contracts.” s 
} Cordially yours, Cen 
E. R. Masback, Jr. port 
President yea 
Masback, Ince. — 
330 Hudson St. par 
| New York, N. Y. 
( 
90 HARDWARE AGE, OCTOBER 28, 1954 ) 
HA 











> and Jo- 
let is suit- 
giftwares 
who like 
at Christ- 


und othe: 


also for 


‘ift wrap 


vy to make 
ice more 
lings are 


ngs, tags 
to wrap 
w to tie 
orations, 
tes, and 
rs. Arco 
ton Ave. 
e. $1 re- 
; for re- 


: 
fam 


tor 


Pee 


ned 


f July 
ve still 
a dis- 


4, we 
h dis- 
, were 
be 
he in- 
r defi- 
ig 
il or- 
ise is 
onally 
; and 
. com- 
S ap- 
lic is 
se for 

sug- 
nanu- 
ract 
' the 


_ Jr. 


1954 





Washington 


NEWS and VIEWS 








(Continued from page 10) 


Discount Firm Files 
Suit With High Court 

Masters Inc., New York City dis- 
count house, has joined the list of 
cut-price retailers who are asking 
the U. S. Supreme Court to throw 
out the McGuire Act, the federal 
law which permits enforcement of 
non-signer provisions of state fair 
trade laws. 

Masters sells at retail in New 
York and through the mails from 
an outlet in Washington, D. C., 
where there is no fair trade law. 
Masters’ suit, similar to others filed 
earlier, contends that the federal 
and state fair trade laws “unlaw- 
fully delegate to private persons the 
power to fix prices.” 

The same argument is made by 
Sam Goody, operator of a multimil- 
lion-dollar mail order record dis- 
count operation, and Grayson-Rob- 
inson Stores, Inc., which operate S. 
Klein on the Square, both in New 
York City. : 

The high court will first decide 
whether to review lower court de- 
cisions in the cases before consider- 
ing the merits of fair trade. 

Meanwhile, the powerful National 
Retail Dry Goods Association is col- 
lecting evidence to use as a basis 
of a complaint before the Federal 
Trade Commission that discrimina- 
tory enforcement of fair trade con- 
tracts is an unfair trade practice in 
violation of the FTC Act. NRDGA 
believes that if FTC rules in favor 
of the complaint, it will force manu- 
facturers to enforce contracts uni- 
formly or abandon them. 


Will Release Census 
Findings Earlier 


Stepped-up schedules at the U. S. 
Census Bureau will mean that im- 
portant information from this 
year’s census of retailing, manu- 
facturing, agriculture and mining 
will be in the hands of interested 
parties soon after it is compiled. 


(Resume reading on page 11) 


HARDWARE AGE, OCTOBER 28, 1954 





GRAINGER CATALOG = 











Your Fast Supply Service On... 
MOTORS+FANS-TOOLS- PUMPS 


STANDARD BRANDS AT LOWEST PRICES 


Grab Gowr 






REQUEST NEW DEALER \/HOLESALE CATALOG 
ON YOUR LETTERHEAD, PLEASE. 











Y," GENERAL-PURPOSE POWER DRILL 
DAYTON general-purpose power drill will out- 


perform any %"’ drill in price range on intermit- POWER DRILL 


tent service. Goes thru steel as it does butter. —— 


Capacity %"’ in steel; %2'’ in wood. 1500 RPM 3 ao 


full load, 115V, AC-DC oversize motor, with 
aes 
©) No. 12430 












3-wire cord and plug. Geared key chuck. Cut 
steel gears. Oilless bearings. Ball thrust. U. L. A. 
trigger switch. Cast aluminum-alloy frame and 
case. Wt. 4 lbs. Easy to hold and use. Und. 
Lab. Appd. 










FULL MOTOR LINE AT LOW PRICES 


Hardware dealers everywhere use their 
Grainger warehouse as their source for work- 
shop tool and general-use motors—Dayton, G. E., 
Westinghouse, Wagner and Newman brands. 
No. 4K151 (illustrated) is the Y%2 HP Dayton 
Capacitor Motor that has every feature power 
tool buyers ask for and is low priced for easy 
sales. Motors from 1/100 HP to 60 HP for tools, 
appliances, pumps, compressors, fans, etc., are 
available from Grainger stocks. 


TOOL MOTOR 
No. 4K151 












LOW-PRICE, QUALITY ‘'TEEL” SUMP PUMP 


Lowest-priced, standard-duty sump pump with 
high-priced features... won't fail when water 
floods basements and pits. Starts and stops auto- 
matically. Non-clogging, open bronze impeller. 
Stainless steel shaft. Powered by Westinghouse 
ball-thrust bearing “% HP, 115V, 60 Cy motor. **TEEL” 
Drip-proof motor cover. 23'2"’ brass tube. Und. SUMP - 
App’d. 8 ft. cord and plug. Dependable float- 

operated switch, 2650 GPH at 5 ft. head. 1%” PUMP 
discharge. 38” high. Shpg. wt. 45 lbs. Heavy- 
duty “‘Teel’’ and all-bronze sump pumps, with 
3000 GPH at 5 ft. head also available at your 


Grainger warehouse. ip 





No. 1P234 








g INC. s MOM0ps "ty 


[RAINGER 


s 
MEATING 


WAREHOUSES IN 51 MAJOR CITIES —SEE PHONE BOOK FOR LOCAL ADDRESSES 
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aM Do-it-Yourself” | 


product from NATIONAL 


Hardware and allied 
trade events up-to- 
date in each issue 
of Hardware Age 











For doors and 
windows 

















Convention Check List 


For complete details about the conventions listed by dates below see 
the alphabetical listings following this quick check list. 





Can be installed in 
minutes with scis- | 
sors and hammer 


1954 8-10 Oklahoma Hdwe. Show 
} : 9 Conn. Hdwe. Convention 
Here’s another National product October 13-14 Arkansas Hdwe. Show 
that’s bound to get a big play 27-28 Hardware Wholesalers, Inc. Con- 13-15 ead & Co. ovo 9 
from all your customers— vain 13-16 California Hdwe. Show 
Columbia Sealer-strip. This 31-Nov. 2 Pac. Northwest Cenvention oan ig Tg ai Show 
unique aluminum-felt weather- ae Gee a a 
iia iis 15-17 Nebraska Hdwe. Show 
stripping can be readily installed 15-17 Michigan Hdwe. Show 
by ae agg ina matter of minutes. November 20-22 Tennessee Hardware Show 
What’s more, it can be used | an ; 20-24 Pacific Northwest Gift-House- 
where units are “‘out of square”’ 6-11 Sanitary-Building Maintenance wares Show 
and will efficiently cover Show y 21-23 New England Hdwe. Show 
7- 9 Western Sporting Goods Market 91:95 New York Git Show 


extremely wide cracks. If your 


jobber can’t supply you, write us. 21-23 True Value-Auburn Dealers Show 


22-24 W. Virginia Hdwe. Show 


22-24 Pac. Southwest Hdwe. Show 
1955 c ° 

Packaged to Sell on Sight! 22-24 Carolinas Hdwe. Show 

Each attractive 2- | January 27-28 Mississippi Hdwe. Show 


color box contains 
17’ of Sealer-strip 
with complete in- 





9-11 Garden Supply Show (Chi.) 

10-12 Janney Dealer Show 

10-12 Penn. Atlantic Seaboard Hdwe. March 
Show 











stallation in- 
structions. 13-20 Independent Housewares Show I- 3 Alabama Hdwe. Show 
6- 8 Virginia _Hdwe. Show 
13-20 Nat. Housewares-Appl. Show b- 8 Florida-G ‘a Hd Sh 
17-19 Western Hdwe. Show 8-10 iMlane . Hdwee Sh ar eee 
It’s good business to sell 18-19 No. Dakota Hdwe. Show 8-10 stag : Hdw, She 
— - = 23-25 Intermountain Hdwe. Show 9. S Dak Hd Sh 
the complete National line: 23-26 Ace Annual Convention 29-31 So. Dakota aaa 
& WEATHERSTRIPPING © Thresholds + 24-28 Heating-Ventilating Show 


25-27 Indiana Hdwe. Show 
25-27 Minnesota Hdwe. Show April 
25-27 Mount. States Hdwe. Convention 


Spring Bronze * Metal and Felt Sweeps 
¢ Door and Window Sets 


® SPECIAL ROLLED MOLDINGS 25-27 Mich. Employees Sales Course 17-20 Industrial Supply Convention 
%& BINDING AND EDGING 30-Feb. | No. Coast Hdwe. Show 
e 31-Feb. | American Hdwe. Sply. Co. 
Show June 
. 31-Feb. 2 Kentucky Hdwe. Show 
Write today for complete details 31-Feb. 2 Texas Hdwe. Show 17-18 Tex. Wholesalers-Boosters Conv. 
and price schedule 31-Feb. 3 Garden Supply Show (N.Y.) 
July 
February 


11-14 National Retail Hardware Assn. 
- 3 Wisconsin Hdwe. Show 11-15 Nat. Housewares-Appl. Show 


| 

3- 6 Western Gift-Housewares Show 

6- 7 Louisiana Convention 

6-10 Nat. Sporting Goods Show re 

7- 8 Tri-State Hdwe. Show — 

7- 9 Ohio Hdwe. Show 7-12 National Fishing Tackle Show 


® 














1001 Ridge Avenue Pittsburgh 33, Pa. 
P.O. Box 9965 





(Continued on page 94) 


92 HARDWARE AGE, OCTOBER 28, 1954 











how 


Show 





94) 


954 








New Thomas Self-Serve Dispenser 
Makes Buying Easier for Your Customers 


JUST SET a Thomas cover dispenser on 
your counter — or tack it on wall or shelf- 
divider— and watch how fast those 
covers sell themselves! 


HOLDS 12 COVERS and dispenses them 
one at a time. Attractively printed in 
three colors. Illustrates eight popular 


uses for paint rollers. “Chock full” of sales 
appeal. 


HELP YOURSELF to .more sales, more 
profits with this new cover dispenser... 
now supplied as standard packing only 
by Thomas, maker of the nation’s highest 
quality painting tools. 


NO EXTRA CHARGE ... ORDER FROM YOUR JOBBER NOW 


. . . or send coupon today for name of your nearest supplier 


Le ee ee a, cee 


HOMAS 


PRODUCTS COMPANY 
8490 LYNDON AVE. - DETROIT 38, MICH. 
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THOMAS PRODUCTS CO., 8490 Lyndon, Detroit 38, Mich. 


Send name and address of jobber near me who can supply 
covers in the new Thomas dispenser. 
Dealer___ 


OO 


a Zone State 











.-. for bigger Christmas Profits 
... for steady, year’round sales 


The 
a LINE 


ao 


Kees” for'55 by 


4 r CPREMAX 


A completely new, completely colorful line 
of nylon wrapped, solid and tubular glass 
rods—featuring 


BLACK WATCH TRIO 


Three solid black glass rods—specially de- 
signed with maximum eye appeal for maxi- 
mum sales appeal! 


THE BLACK WATCH 
CASTER 

This distinctively Geslgned bait 
casting rod is out to land big goer 
its for you! The offset handle is 
highly-polished die-cast aluminum 
with natural cork grip and metal 
butt cap. Genuine solid black glass 
blade has 3 colorful, nylon wrap- 
ped, hardened steel guides and 
top. Packed in its own Black 
Watch cloth bag 

No. 7A11(5ft.) List $4.95 





THE BLACK WATCH 
SPINNER 


You'll reel in fast sales with this 
two-piece rod. Grip is natural cork 
with two turned aluminum rings 
and Permax metal reel slide. Gen- 
uine solid black glass blade, has 
four hardened steel guides and top, 
wrapped with colorful nylon. 
Packed in individual Black Watch 
cloth bag. 
No. 24B21 (6') No. 24B22 (6'»’) 
List . $5.95 


THE BLACK WATCH 
TROLLER 

Better be ready to handle a lot of 
extra business when your cus- 
tomers see this two-piece Trolling 
or Boat Rod Handle is natural 
finished hardwood. Chrome- 
plated brass reel seat has locking 
ring. Genuine solid black glass 
blade has 3 hardened steel guides 
and top, all wrapped with color 
ful nylon. Packed in individual 
Black Watch cloth bag, it’s a fase 
moving sales item. 


No. 42A43 List . $5.95 


For Holiday and Gift Trade 
BLACK WATCH TWIN SET 











Your double approach 

tol anding the gift trade 
that used to get away! A matched set of fine 
rods—gift packaged in an attractive display 
box. Any eposuenen is proud to give or get 
it. Kit includes Black W fatch Casting Rod 
and Spinning Rod, as described above, 
each with carrying bags. It’s a natural for 
fast holiday profits 

No. CS-1121 List $10.95 


MORE NEW SALES BUILDERS 


Orkney aradicallynew ning casting solid glass 
solid glass spinning rod red, complete with two 
with offset handle to handles. A two-in-one 
eliminate line slap. sensation at $8.49 
List $4.98 Kiltie solid glass cast 
Sir Marry. conventional ing rod, amazingly priced 
spinning rod of tubular at $1.19 
wlass. A sure seller at Pius many more. Ask 
os your Jobber to see them 
Hi-Lander Plus—spin- all, or write 


Premax Products 
Division Chisholm-Ryder Corp. 
5540 Highland Ave., Niagoro Falls, New York 
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National Events 


Garden Supply Trade Shows, Jan. 
9-11, at the Hotel Sherman, Chi- 
cago, and Jan. 31-Feb. 3 at the 71st 
Infantry Regiment Armory, New 
York City. Sponsored by the Gar- 
den Supply Merchand’se, 1901 St. 
Paul St., Baltimore 18, Md. 


Heating and Ventilating Exposition, 
(International) Jan. 24-28 at Con- 
vention Hall, Philadelphia, Pa. 
Sponsored by the American Society 
of Heating and Ventilating Engi- 
neers and under management of 
International Exposition Co., 480 
Lexington Ave., New York, N. Y. 


Independent Housewares Exhibit, 
Jan. 13-20 at the Morrison Hotel. 
Chicago. Show manager, Jules 
Karel, 8 South Dearborn St., Chi- 
cago 3. 


Industrial Supply Convention, April 
17-20, at Cleveland, Ohio. Spon- 
sored by the American Supply & 
Machinery Mfrs. Assn., W. B. 
Thomas, Hunter-Thomas Asso- 
ciates, Keith Bldg., Cleveland, busi- 
ness manager; the National Indus- 
trial Distributors Assn., 1900 Arch 
St., Philadelphia, H. R. Rinehart, 
executive secretary; the Southern 
Industrial Distributors’ Assn., 712 
Volunteer Bldg., Atlanta, Ga., E. 
L. Pugh, secretary-treasurer. 


National Fishing Tackle Show, Aug. 
7-12, at the Conrad Hilton Hotel, 
Chicago. 


National Housewares & Home Appli- 
ance Show, Jan. 13-20, at the Navy 
Pier, Chicago, and July 11-15, at 
Convention Hall in Atlantic City, 
N. J. Sponsored by the National 
Housewares Manufacturers Assn., 
1140 Merchandise Mart, Chicago 
54, A. W. Buddenberg, executive 
secretary. 


National Retail Hardware Association 
annual congress, July 11-14, 19565, 
at Hotel Statler, Buffalo, N. Y. 
Managing director, Russell R. 
Mueller, 964 N. Pennsylvania St., 
Indianapolis, Ind. 


Sanitary-Building Maintenance Expo- 
sition, Nov. 6-11 at the Ambassador 
Hotel, Atlantic City, N. J., spon- 
sored by The Industrial Housekeep- 
ing Safety Guild, Inc. (Eastern 


Sanitary Supply Group), The Har- 
rison Bldg., Philadelphia 2, Pa. 


Sporting Goods Show and Convention, 
Feb. 6-10 at the Morrison Hotel, 
Chicago. Sponsored by the National 
Sporting Goods Assn., 1 No. La- 
Salle St., Chicago 2. G. Marvin 
Shutt, secretary. 


Regional Events 


American Hardware Supply Co. Mer- 
chandise Fair and Stockholders’ 
Meeting, Jan. 31-Feb. 1, 1955, at 
company headquarters, 41 Terminal 
Way, South Side, Pittsburgh 19, Pa. 


Cotter & Co. annual stockholders’ and 
dealer meeting and merchandise 
show, Feb. 13-15 at company head- 
quarters, 365 E. Illinois St., Chi- 
cago 11. 


Hardware Wholesalers, Inc., Fall Con- 
vention and Stockholders’ Meeting, 
Oct. 27-28 at company headquarters, 
Fort Wayne, Ind. 


Hibbard, Spencer, Bartlett & Co.— 
Auburn and True Value Associate 
\ealers’ 2nd annual merchandise 
convention, Feb. 21-23, at company 
offices, 2201 W. Howard St., Evans- 
ton, Il. 


Janney Dealer Show and meeting, 
Jan. 10-12, at the Calhoun Beach 
Hotel, Minneapolis, Minn. Sponsored 
hv Janney, Semple, Hill & Co., 22-26 
Second St., So. Minneapolis. 


Pacific Northwest China, Glass, Gift, 
Jewelry, Stationery, Toy and House- 
wares Show, Feb. 20-24, at Audi- 
torium Olympic and New Washing- 
ton Hotel, and Terminal Sales Bldg., 
Seattle, Wash. 


Vortland China, Glass, Gift, Jewelry, 
Stationery, Toy and Housewares 
Show, Feb. 13-16, at Auditorium 
and Plaza Hotel, Portland, Ore. 


Texas Wholesale Hardware Assn. an- 
nual joint meeting with the Texas 
Hardware Boosters Club, June 17- 
18 at Fort Worth, Secretary-trea- 
surer, Howard Weddington, 1427 
National City Bank Bldg., Dallas. 


Western China, Glass, Gift, Jewelry, 
Toy, Stationery and Housewares 
Show, Feb. 3-6, at Auditorium, Pal- 
ace, St. Francis, and Drake Hotels, 
San Francisco. 


Western (Sporting Goods) Market 
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INGERSOLL STEEL DIVISION 
BORG-WARNER CORPORATION @ NEW CASTLE @ INDIANA 


PRODUCTION 








e New 
CARVING SETS 


e New 
COMBINATION SETS 


e New 
STEAK KNIFE SETS 


e New 
OPEN STOCK KNIVES 


e New 
KITCHEN SETS 


BURNS 


MANUFACTURING CO., INC. 
SYRACUSE, NEW YORK 
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Week, Nov. 7-9, at Biltmore Hotel 
Los Angeles, Calif. Sponsored by 
Western Sporting Goods Dealers 
Assn. and the National Sporting 
Goods Assn., 1 No. LaSalle St., 
Chicago 2. 


State Events 


\labama Retail Hardware  Assn., 
March 1-3 at Birmingham. Exhibit 
and convention headquarters at Tut- 
wiler Hotel. Secretary, Morris 
Jones, 409 N. 28rd St., Birmingham. 


Arkansas Retail Hardware Assn., Feb. 
13-14 at Little Rock, Ark. Exhibit 
at Robinson Auditorium. Convention 
headquarters, Marion Hotel. Secre- 
tary, J. Wayne Tisdale, 908 Rector 
Bldg., Little Rock. 


California Retail Hardware Assn., 
Feb. 13-16 at San Francisco. Ex- 
hibit and convention headquarters, 
Fairmont Hotel. Secretary, Krueger 
B. Jacobsen, 1355 Market St., San 
Francisco 3. 


Carolinas, Hardware Assn. of, Feb. 
22-24 at Charlotte, N. C. Exhibit at 
Radio Center. Convention headquar- 
ters. Charlotte Hotel. Secretary, 
D. W. Laws, 118% E. Fourth St., 
Charlotte 2. 


Connecticut Hardware Assn., Feb. 9 
at Hartford. No Exhibit. Conven- 
tion headquarters, Statler Hotel. 
Secretary, Ned Russell, Harris 
Hardware, Southport, Conn. 


Florida Retail Hardware Assn., joint 
convention with the Georgia Retail 
Hardware Assn., March 6-8 at At- 
lanta, Ga. Exhibit and convention 
headquarters, Baltimore Hotel. Ex- 
ecutive manager for both associa- 
tions, W. W. Howell, P. O. Box 183. 
Waycross, Ga. ’ 


Illinois Retail Hardware Assn., March 
8-10 at Chicago. Exhibit and con- 
vention headquarters at Morrison 
Hotel. Secretary, W. F. Ewert, 1194 
Merchandise Mart, Chicago 54. 


Indiana Retail Hardware Assn., Jan. 
25-27 at Indianapolis. Exhibit at 
Murat Temple. Convention head- 
cuarters, Lincoln Hotel. Secretary, 
W. J. Sheely, 964 No. Pennsylvania 
St., Indianapolis 4. 


Intermountain Assn., Jan. 23-25 at 
Salt Lake City, Utah. Exhibit and 
convention headquarters at Hotel 
Utah. Secretary, Leon L. Weeks, 
308 Continental Bank Bldg., Boise, 
Idaho. 


Iowa Retail Hardware Assn., Feb. 
8-11 at Des Moines. Exhibit at Iowa 
Exhibit Bldg., State Fairgrounds. 
Convention headquarters, Savery 
Hotel. Secretary, Philip R. Jacob- 
son, Mason City, Iowa. 


Kentucky Retail Hardware Assn., Jan. 
31-Feb. 2 at Louisville. Exhibit and 
convention headquarters, Kentucky 
Hotel. Secretary, Edward Kiley, 
501 Republic Bldg., Louisville 2. 


Louisiana Retail Hardware Assn. con- 
vention, Feb. 6-7, at Alexandria. No 
Exhibit. Hotel headquarters, David 
O. Mansfield, P. O. Box 1696, Jack- 
son, Miss. 


Michigan Ketail Hardware Assn., Feb. 
15-17 at Detroit. Exhibit at Masonic 
Temple, Convention headquarters, 
Statler Hotel. Secretary, Harold W. 
Schumacher, 1916 Michigan Na- 
tional Tower, Lansing 8. 


Michigan Hardware Employees Sales 
Study Course,. Jan. 25-27 at the 
University of Michigan, Ann Arbor. 
Sponsored by the Michigan Retail 
Hardware Assn., 1916 Michigan Na- 
tional Tower, Lansing. 


Minnesota Retail Hardware Assn., 
Jan. 25-27 at Minneapolis. Exhibit 
at the Auditorium. Convention head- 
quarters, Curtis Hotel. Secretary 
C. J. Christopher, 2110 Nicollet 
Ave., Minneapolis 4. 


Mississippi Retail Hardware Assn. 
convention and exhibit, Feb. 27-28, 
at the Hotel Heidelberg, Jackson. 
Secretary, David O. Mansfield, P.O. 
Box 1696, Jackson. 


Missouri Retail Hardware  Assn.. 
March 8-10 at St. Louis. Convention 
and exhibit at Jefferson Hotel. 
Secretary, Harry Scherer, 812 
Olive St., St. Louis. 


Mountain States Hardware & Imple- 
ment Assn., Jan. 25-27 at Denver. 
No exhibit. Convention headquar- 
ters, Cosmopolitan Hotel. Secre- 
tary, Francis W. Reich, 1233 Spruce 
St., Boulder. 


Nebraska Retail Hardware Assn. 
Feb. 15-17 at Omaha. Exhibit at 
Municipal Auditorium. Convention 
headquarters, Fontenelle Hotel. Sec- 
retary, C. A. McCoy, 325 Insurance 
Bidg., Lincoln 8, Neb. 


New England Hardware Dealers 
Assn., Feb. 21-23 at Boston, Mass. 
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Exhibit and.convention headquar- 
ters at Statler Hotel. Secretary, 
A. C. MacHardy, 185 Dartmouth 
St., Boston 16. 


New York State Retail Hardware 
Assn., Feb. 14-16 at Syracuse. Ex- 
hibit at Auditorium. Convention 
headquarters, Syracuse Hotel. Sec- 
retary, Nicholas H. Kiley, Hills 
Bldg., Syracuse 2. 


North Coast Retail Hardware Assn., 
Jan. 30-Feb. 1 at Seattle, Wash. 
Exhibit at Senator Auditorium. 
Convention headquarters, Olympic 
Hotel. Secretary, Martin W. Danko, 
Route 12, Box 109, Fife Sq., Ta- 
coma, Wash. 


North Dakota Retail Hardware Assn., 
Jan. 18-19 at Fargo. Exhibit at 
Crystal-Avalon Ballrooms. Conven- 
tion headquarters, Graver Hotel. 
Secretary, Miss E. J. McGrann, 
54% Broadway, Fargo. 


Ohio Hardware Assn., Feb. 7-9 at 
Cleveland. Exhibit, Public Audi- 
torium. Convention headquarters, 
Statler Hotel. Secretary, John B. 
Conklin, 198 So. High St., Colum- 
bus 15. 


Oklahoma Hardware & Implement 
Assn., Feb. 8-10 at Oklahoma City. 
Exhibit, Municipal Auditorium. Con- 
vention headquarters, Skirvin Ho- 
tel. Secretary, Aaron Gritzmaker, 


515 Midwest Bldg., Oklahoma City. 


Pacific Northwest Hardware & Imple- 
ment Assn., Oct. 31-Nov. 2, 1954. 9+ 
Spokane. No exhibit. Convention 
headquarters, Davenport Hotel. Sec- 
retary, J. Malcolm Smith, 614 Em- 
pire State Bldg., Spokane Wash. 


Pacific Southwest Hardware Assn., 
Feb. 22-24 at Long Beach, Calif. 
Exhibit at Auditorium. Convention 
headquarters, Wilton Hotel. Secre- 
tary, Otto H. Grigg, 416 W. 8th St., 
Los Angeles 14. 


Pennsylvania & Atlantic Seaboard 
Hardware Assn., Jan. 10-12 at Phil- 
adelphia. Exhibit at Convention 
Hall. Convention headquarters, 
Bellevue-Stratford Hotel, 1616 Wal- 
nut St., Philadelphia 3. 


South Dakota Retail Hardware Assn., 
March 29-31 at Sioux Falls. Ex- 
hibit, Coliseum. Convention head- 
quarters, Cataract Hotel. Secre- 
tary, O. R. Baily, 1300 So. Jeffer- 
son Ave., Sioux Falls. 


Tennessee Retail Hardware Assn., 
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Your Customers are Buying MORE and MORE Perforated Board! 
Sell them 


cea? Display 


buthee 







up to 36 sheets of varied 

STOCKS size PERFORALL. Stores 
full line of handy hooks. 

PERFORALL and sam- 

ple of handy hooks 

for quick and easy 


customer selection. 
FOR YOU... from less than 
4 square feet of space! 


You know the big demand today for 
perforated board. Why let your 
customers buy it somewhere else? 
This new PERFORALL Display 
will sell it for you... quickly... 
easily . . . profitably. Cash in on the 
growing PERFORALL Perforated 
Presdwood Market. Order 
PERFORALL and this new dis- 
play stand today ... call your jobber 

. or mail the coupon. You will get 
prompt delivery from 5 Woodall 
plants Coast-to-Coast. 


*PERFORALL is made of genuine Masonite 
Presdwood panels—precision fabricated by 
Woodall Industries, Inc. 











oN EO ARS 


BOTTOM SECTION DISPLAYS, 
in front, up to 36 sheets of 
PERFORALL in varied sizes, in- 
cluding 4 x 4 feet. Back has 
9% sq. ft. of shelf space, 
6 cu. ft. Holds large stock of 
LY hooks in original cartons. 48 in. 
, tall, comes knocked down. Easy 


TOP SECTION REMOVABLE. 
Makes ideal window and counter- 
display to show your variety of 

















hooks— timulat: lecti ’ 

onl cong ——— ‘h\ j a ~ to assemble. Easy to move. 
— Eee ee ee ee ee ee ee ee ee oe -_—o- os oe oe oe eee eee ee ee ee oe ee oe ee ee 
' i 
y Woonart [noustries INC. 7565 E. McNichols Rd., Detroit 34, Michigan. , 
i Gentlemen: Send me the name of my nearest Perforall jobber | i 
' Send me complete details about the New PERFORALL Self-Selling Display [_] i 
i Name Store ' 
i Address i 
i i 
g City ___Lone State_ i 
aS aE aE ler ET Err Err EE Eee eer eee ee ee ee eee eee 
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OY) maxe MAORE money 


AS WITH NATIONALLY ADVERTISED 
7 


SAS 


‘! 





eS 


DEALERS CAN SELL 
ShoweRite at 


RETAIL 
tributo Standard 4'/2 or 5 ft. En- 
closure. Dealer's Cost: | 
to 6—less 40% + 5%— 
Net $39.87 Ea. F.O.B. 
Chicago. 7 or more ad- 
ditional 5%—Net $37.88 
Eo. F.0.B. Chicago. 
Available in 5!/2', pro- 
portionately priced. 


guarantee 

est DEAL 
lowest price in 
this trade 
PROTEC TED 
TE RRITORY 


for dist- 





Write 


ribwtor s set 


Guaranteed by» 
Good Housekeeping 
P08 smvranste EH 


HOTTEST NEW SPECIALTY 
ON THE MARKET! 


ShoweRites are splash proof... . 
draft-free. Made of lustrous, special 
finish heavy extruded aluminum. 
Double ball bear- 
ing roller doors 
for smooth glid- 






up 





ing. “Water-seal” 
insulated glass in 


choice of fluted 
or frosted. 


PLENTY OF FREE 


PROMOTIONAL MATERIAL 
THEODORE EFRON 
/ , 
Manufacturing ( O. 


6434 S. WENTWORTH # CHICAGO 


EASTERN DISTRIBUTOR: Stylon Company 
Clifton, N. J. 













| Feb. 20-22 at Chattanooga. Meet- 

| ings and exhibit at Lookout Moun- 
tain Hotel. Secretary, Morris Jones, 
P. O. Box 784, Nashville. 


fexas Hardware & Implement Assn., 
Jan. 31-Feb. 2 at Dallas. Exhibit, 
Baker Hotel. Convention headquar- 
ters, Baker and Adolphus Hotels. 
Secretary, Ray M. Souder, 822-823 
Texas Bank Bldg., Dallas 2. 


| Tri-State Hardware & Implement 
Assn., Feb. 7-8, at Amarillo. Tex. 
Convention and exhibit at Herring 
Hotel, Amarillo. Secretary, M. D. 
Shepherd, Canyon, Tex. 


Virginia Retail Hardware Assn., 
March 6-8 at Roanoke. Exhibit at 
American Legion Auditorium. Con- 





| vention headquarters, Roanoke Ho- 


Is wallpaper a good line for a re- 
tail hardware store? 

Albert Landry of J. A. Landry 
| Hardware in Central Falls, R. L., 
reports that fully 10 pct of the 
firm’s volume is in wallpaper. Lo- 
| cated just inside one of the store’s 
| windows, the department attracts 
many window shoppers. Many cus- 
tomers browsing in the store make 
impulse purchases of one or more 
patterns. 

Mr. Landry says that the lower 
priced papers are sold mostly in 
quantities sufficient for papering 
entire rooms, the higher quality 
| patterns being demanded chiefly for 
| covering one wall of a room. Stocks 
include rolls priced from a low of 
20¢ to as much as $3, with patterns 











tel. Secretary, G. T. Omohundro, 
Jr., Scottsville, Va. 


West Virginia Hardware Assn., Feb. 
22-24 at Clarksburg. Convention and 
exhibit at Stonewall Jackson Hotel. 
Secretary, James C. Fielding, 1628 
McClung St., Charleston 1, W. Va. 


Western Retail Implement & Hard- 
ware Assn., Jan. 17-19 at Kansas 
City, Mo. Exhibit at Auditorium. 
Convention headquarters, President 
Hotel. Secretary, W. J. Shaw, 3915 
Main St., Kansas City 2, Mo. 


Wisconsin Retail Hardware Assn., 
Feb. 1-3 at Milwaukee. Exhibit at 
Auditorium. Convention headquar- 
ters, Schroeder Hotel. Secretary, 
H. A. Lewis, Stevens Point, Wis. 


Wallpaper Accounts for 10% of Store’s Business 


selling at 80¢ per roll the best 
sellers. 

Two comfortable seats, with a 
long table for showing wallpaper 
sample books, invite leisurely se- 
lection of paper. The wall above the 
table is used to show 36 different 
patterns, these being changed about 
once in 60 days. Each displayed 
paper is numbered, a card at each 
section of the desk bearing a keyed 
price-list. 

In addition to the store display 
eight patterns are shown in a win- 
dow throughout the year, together 
with related items. Window pat- 
terns are changed frequently. 

Wallpaper, paint and_ related 
lines, are publicized frequently in 
newspaper ads. 


There's nothing like 


NEW wattpaper 


Albert Landry in the wallpaper department looks at one of the sample books. 
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More dealers every day are piling up extra profits 
re best with new Shingle n’ Shake Paint! They'll tell you 
with it's the “hottest” exterior finish to come along in 
a , ‘ . ’ 
IIpaper years. Why? Because it answers today’s great de- 
ely se- mand for a “breather” type finish that is perfect for 
ioe the all rough exteriors—shineles. shakes, rough-sawed 
iTeren ° Be . ° 
er siding, brick, cement, stucco and asbestos shingles! 
played Velvety smooth—easy to apply—Shingle n’ Shake 
it each comes only in modern, consumer-approved colors 
_ keyed that move off your shelf! 
lispla There is an enormous ready-and-waiting market 
a win- for Shingle n°’ Shake Paint. Tap this market in your 
gether trading area and give your exterior paint business 
v pat- the biggest boost it’s ever had! Stock and display 
elated Shingle n’ Shake Paint now. Ride this winner—the 
elate 
tie te first product of its kind to be nationally distributed! 
Get the full story. Write today! 
‘*Piles on’’—hides so well one coat 
covers! Long wearing—alkyd reinforced! 





THE LOWE BROTHERS COMPANY « ‘DAYTON, OHIO 


SA 8.3 


For ALL rough exterior surfaces | OWE Br 0 ft ers 


PAINTS - VARNISHES 









oks. 
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WHAT'S NEW 








@ For more information on these products and services 
use free post card on page 103. 


(Continued from page 13) 





2'%,x3xl in. Handle comes in red 
or yellow and is 5% in. long. Over- 
all length, 8% in. Retails for ap- 
proximately 25¢. Federal Tool Corp. 


For more data circle No. 9 on postcard, p. 103 


Power Plane 

Handyman H11 power plane op- 
erates at 27,000 r.pm. and weighs 
5 lb. Plane is handy for fitting 
storm sash, door and window 
screens and for planing dressed 
lumber to correct dimensions for 
bookcases, shelves and other furni- 
ture projects. Cutter leaves a 
smooth, waveless surface up to 
113/16 in. wide that needs no 
sanding. Motor holder can be tilted 
both ways for angle planing. Stand- 
ard equipment includes a 14 h.p. 
threaded motor unit, arbor, motor 
holder, plane cutter and wrench. 
Retails for $59.50. Stanley Elec- 
tric Tools, Div. Stanley Works. 


For more data circle No. 10 on postcard, p. 103 
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Power Snow Plow 


Snow-Throw can plow a 20-in. 
swath through wet, dry or hard- 
packed snow, and shoots snow up 
to 15 ft in any sideward or forward 
direction. Powered by a 214 hp, 
four-cycle engine equipped with 
carburetor heater for cold weather 
starting, unit has an_ all-chain 
drive, case-hardened steel jaw 
clutch, and wide, semi-pneumatic 
tires for maximum traction in snow 
and on ice. The self-propelled ma- 
chine has new, narrower rotor 





blades, a drift cutter, automatic re- 
wind starter, adjustable scraper 
blade and side skids, complete safe- 
ty shielding, and 614-to-1 gear re- 
duction for maximum power. Re- 
tails for $184.50. Reo. Div., Motor 
Wheel Corp. 


For more data circle No. 11 on postcard, p. 103 


Hose Accessories 


Five new items in line of garden 
hose and accessories are a plastic 
hose repair coupling kit, retailing 
at 70¢; the Easy Connector Coup- 
ling which snaps together or apart 
without twisting or turning, re- 
tailing at $1.25; Goose-Neck Con- 
nector which prevents twisting and 
kinking when attached between 
hose and faucet, retail $1; an im- 
proved Stop ’n Flo hose shut-off- 
valve with a new easy-grip brass 
sleeve that instantly turns water 
on or off, retail $1.50; and a new 
model Swingin’ Spray rectangular 
area oscillating lawn _ sprinkler. 


Each item is packaged in three- 
color Picket Fence metal-edge coun- 
ter display box. Melnor Metal Prod- 


ucts Co., Inc. 
For more data circle No. 12 on postcard, p. 103 


Toilet Tank Guide 
Adjustable guide arm is quickly 
and easily installed on the overflow 
pipe of any toilet flush tank. Its top 
setting tapered screw is convenient 





to reach with any size screw-driver, 
and can be tightened or loosened 
with just a few turns. Easy to cen- 
ter over the flush valve seat and 
will not rotate while tightening. A 
second top-setting screw permits 
almost 360 degree adjustment of 
arm. Made of 85-15 red brass, it is 
equipped with a non-corrosive adap- 
ter to fit both 1 and 1% in. pipes. 
List for 49¢. Other models from 
29¢. Ardmore Products Co. 


For more data circle No. 13 on postcard, p. 103 


Cabinet Sinks 

Six new cabinet sinks include 
three additions to the Diana series: 
48, 54 and 66 (illustrated) in. 
models. These feature curved front 
panels and porcelain sink tops with 
stainless steel trim. 
three additions make up the new 
DeLuxe series. These units, 48, 54 
and 66 in. wide, have all-porcelain 
sink tops. Also new is a cutting 
board drawer as standard equip- 
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in three- 
dge coun- 
tal Prod- re 4 4 4 4 
as the right pipe 
“ee for every purpose 
s quickly 
overflow 
c. Its top uae 
aihecicsiais win Tex is especially designed to make jet pump 
hook-ups quicker and easier. Suction and pressure lines 
are combined in a single unit assuring perfect alignment 
and preventing binding or snarling in the well casing. 
Pipes may be separated by cutting connecting strip with- 
out damaging either pipe. For jet wells, specify TWIN TEX 
| — it's permanently marked and measured every 10 feet. 
, Available in various lengths and size combinations. 
o 
; ressur Tex answers the need for a pipe to with- 
* stand higher working pressures. There are two types 
* carrying guaranteed pressure ratings of 75 and 100 lbs. 
v-driver, : per sq. in. PRESSUR TEX provides an adequate safety 
loosened * factor for water systems having a constant or variable 
y to cen- r pressure. Each size is permanently marked and measured 
eat and * every 10 feet and identified as to pressure rating. Avail- 
we A * able in pipe sizes from 42” through 2”. 
permits » 
ment of + 
188, it is ° Ncasure \arked PLASTEX is the popular all- 
ty ad ap- * purpose pipe. Its light weight, ease of installation and 
: sa e freedom from rust, rot or corrosion makes it ideal for 
lees ¢ general water supply systems, irrigation or drainage. 
“ee e Measure Marked PLASTEX is made from pure polyethylene 
e to the exacting specifications of the Thermoplastic Pipe 
e Division of S.P.I. and is guaranteed non-toxic. Permanent 
include ¢ measure marks every 10 feet make cutting and installa- 
. series: e tion easier. Pipe sizes from 12” to 6” and coils to 600’ long. 
ed) in. ° 
od front ° =——— ' 
ps with ° Yello Tex with its outstanding color identity is easy 
> other * to see and trace. Primary uses of YELLO TEX are for coal 
he new - : d i df ‘ . 
48 54 mine water an ainage lines and for carrying various 
ati © industrial wastes or corrosive liquids. This pipe is not 
cutting ¢ recommended for drinking water lines. Permanently 
equip- ¢ marked and measured every 10 feet. 
> 
e 
| PLASTEX DISPENSEREEL provides maximum display, compact storage and 
oer fast, easy cutting. Holds giant, remnant-saving coil . . . makes it possible 
+ for one man to unroll and cut any amount of pipe without awkward coil 
| handling. A big time and labor saver for dealers or contractors. 
~/ 
SHAPING THE FUTURE SINCE 1939 
THE PLASTEX CO., 402 Mt. Vernon Ave., Columbus 3, Ohio 
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ment in four sink models. It opens 
out edge-grained maple 
board, locking into place at work 
height. Youngstown Kitchens. 


For more data circle No. 14 on postcard, p. 103 


White Tape Rule 

White Clad Mezurall tape rule 
has blade finished in pure white 
with bold black figures and black 
graduations, coated with a clear 
abrasion resistant plastic to resist 


into an 


_ 


& aN 
| & 


oo 2 ees D 
- 7 | ial 
= . 
wear. Graduations are in consecu- 


tive inches to 16ths on both edges; 
first 6 in. of upper edge graduated 
to 32nds. Case is of die cast mag- 
nesium alloy with a _ non-glaring 
satin chrome finish. Unit is pack- 
aged in a two color plastic, re-use- 
able box with a transparent hinge: 
lid and snap fastener. Comes i1 
four lengths, 6, 8, 10 and 12 ft, re- 
tailing respectively at $0.98, $1.19, 
$1.49, and $1.89. Lufkin Rule Co. 
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Pressure Booster Pump 
Pressure pump, the 
Cushionette, is easily installed by 
connecting the suction pipe of pump 
to city line and the discharge pipe 
of pump to the house line. When 
water pressure in city line falls 
below a minimum, a_ pressure 
switch starts booster pump auto- 
matically; cuts out automatically 
when not needed to maintain de- 
sired pressure. Pump features an 
extra-heavy, rubber air tube _ lo- 
cated inside tank which provides a 
positive air cushion at all times 
without use of an air pump or an 
air control. Unit includes two stage, 


booster 


vertical type, centrifugal pump; 
1/3 h.p. capacitor motor with 
thermal overload protection; air 
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cushion tube enclosed in pressure 
tank; and automatic pressure 
switch. Unit is 16 in. in diameter 
(tank) and 21 in. high. Deming Co. 


For more data circle No. 16 on postcard, p. 103 


Electric Floor Polisher 
Electric floor polisher-scrubber 
can be used in three operations. 
One brush with strong bristles is 
used for scrubbing, and a softer 
brush for polishing. A chenille pad 
is used for giving extra high luster 
to waxed floors. Machine can be used 
on all types of floor surfaces, both 
inside and out. Mar-proof housing 





will not chip or dent. Automatic 
shut off switch prevents accidental 
operation. Retail price is $69.50, in- 
cluding all attachments. S. C. John- 
son & Son, Inc. 


For more data circle No. 17 on postcard, p. 103 


Aluminum Protective Finish 

GACO N-700 Liquid Neoprene 
Maintenance Coating is now avail- 
able in aluminum color, in addi- 
tion to gray and slate black. For 
use on roofs, cornices, flashings, 
and gutters, the aluminum is 
thermo-setting and will not soften, 


run or crack under intense heat of 
the sun. Maintains its flexibility 
and tensile strength, expanding 
and contracting with metal roof or 
other equipment. Also useful for 
coating any metal, wood or con- 
crete structures where protection 
from corrosion is required. Ap- 
plied by brush, roller, dip or spray 
the aluminum comes in 
quart, gallon, and 5-gal. cans and 
50-gal. drums. 
Ce. 


For more data circle No. 18 on postcard, p. 103 


coating 


Gates Engineering 


Fireplace Kindlers 

Flame Boy fireplace kindlers are 
non-explosive and do not liquify or 
spread while burning. Pine scented, 
they produce brilliant multi-colored 
flames for a long time after kin- 





burned down. Other 
are they are clean and 
Packed in 3- 
color gift display box; each box 
containing 24 kindlers. Suggested 
retail price is $2.00 per box. Safety 
Fuel & Chemical Corp. 


For more data circle No. 19 on postcard, p. 103 


have 
advantages 
economical to 


dlers 


use. 


Redesigned Oilers 
Newly-designed 1955 model Su- 
per pump oilers, No. 66 and No. 
66-F, feature larger capacity, a new 
flanged base to prevent tilting and 
new brass spout tip. Each oiler 
now holds 6 oz. of oil and will pump 
one drop or a full stream. Both 


have seamless brass bodies, ma- 
chine-ground brass plunger and 
bronze ball valves. No. 66 has a 


seamless brass spout with detach- 
able brass cone-shaped tip to permit 
easy oiling. No. 66-F features an 
asbestos-lined flexible steel spout 
with threaded brass cap which seals 
spout when not in use. Available 
at additional eost is a controlled 
measure attachment which gives 
(Continued on page 106) 
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a CHECK CARD 
colored AN EXTRA 
HTT HARDWARE AGE SERVICE 


Hi | A successful hardware dealer keeps up to date on 

| What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 
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Here is Your Quick Check Card ||| 


What it is... How it works | | | 


@ Each issue brings you dozens of descriptions of new products, new dis- 
plays, etc., in the “What's New" columns. You get more of these in 
HARDWARE AGE than in any other magazine. 





























RE 
@ When you want more free information on any of these products, simply Qu: 
mark a circle around the same number on the post card as appears TH. 


under the individual item description. 


@ Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- 
turer. You may circle as many items as you wish. Separate information | 
will be sent you on each item. 


























































































































@ Be sure to give your full name and address on the post card. Print or type 
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HARDWARE AGE 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y. 


Please use this P. O. 
Box Address for Quick 
Check Cards Only 
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-& SCRAPER 


RECOGNIZED 
| QUALITY FOR MORE 
THAN 15 YEARS 


rS 


” 





MADE TO LAST—STEEL 
CLEAR THROUGH 
PLASTIC HANDLES 


Decorators, home owners, painters, 
all acclaim Hyde’s famous line of 
Black & Silver putty knives and 
scrapers. Each tool is made of the 
finest steel, individually hardened, 
tempered and ground. Bright mirror 
finish retards rusting and blades are 
easier to clean. 





1 
1 

Yq = doz. 
t] 


NO FUSS—NO MUSS 


No individual tool boxes to open. 
Tools are displayed in separate bins 
ready for sales. Complete display 
folds into a small unit and is packed 
in a corrugated container. 


FAMOUS 7-B BLACK AND 
SILVER SALES MERCHANDISER 
Here is our established counter 

sales merchandiser which stocks and 
displays the following popular Black 
and Silver putty knives and scrapers. 
Quan. Dealer Retail 
Doz. No. Item Cost Each 
{ 2E-i'2” Putty Knives $6.12 $ .85 
§ 2S-i%” Putty Knives 5.76 -80 
2E-3” Scrapers 4.32 1.20 
28-3” Scrapers __ 3.96 1.10 
DEALER NET COST $20.16 
DEALER NET PROFIT $13.44 


DISPLAY FREE WITH COMPLETE TOOL ASSORTMENT 





HYDE MANUFACTURING CO. 


Item 
doz. 2E-1'/.” 
et doz, 2S-1'2” 


BLACK and SILVER 


PUTTY ye 


2E-3” 2.16 
doz, 2ACH 15/16" 6.48 90 





‘PUTTY KNIVES ~~ SCRA 
putt a 





HYDE HELPS YOU SELL MORE PUTTY 
KNIVES WITH THIS NEW NO. 22 UNIT 





BLACK .. 
SILVER 


“e SS 


a 


Dealer Retail 


Cost Each Item 
$6.12 $ .85 “% doz. 28-3” 
5.76 -80 “4 doz. 2E-4” 


1.20 44 doz. 2€-5” 





NOW YOU CAN MAKE MORE SALES 
AND PROFITS FROM PUTTY KNIVES & SCRAPERS 


Speed up profitable putty knife and scraper sales with this new 
all wood — green, white and black counter sales unit, which iden- 
tifies and prices each tool on display. Buy the assortment and get 
the new No. 22 display at no charge. 


Dealer Retail 
Cost Each 
$1.98 $1.10 
2.70 1.50 
3.69 2.05 


DEALER COST $28.89 


DEALER 





SHEET ON NEW 


NAME 


COMPANY 


ADDRESS 


SOUTHBRIDGE, MASS. _ U.S.A. 
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° CJ RUSH ME CATALOG 


PROFIT $19.26 


SEND FOR CATALOG SHEET NOW! 


[] SEND HYDE PRODUCTS 


NO. 22 
















ORDER TOOL 
ASSORTMENT 


NOW! 
AND GET YOUR 


FREE DISPLAY 


WRITE HYDE 
IF YOUR JOBBER 
DOES NOT VE 
THE NEW NO. 22 
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THE BELL 


with livestock 
owners... 


ANCHOR BRAND 
Barnyard Hardware 


No. 3921 

Curry Comb 

All Rubber; 

Red Web Handle 







No. 15 Curry Comb 

Circular Pattern ¢ 
Spring Steel; Red Enameled 
Woo 1 Handle 


reversible); 


No. 560 Curry Comb 
Steel Comb,with 
Cast Malleable Iron 
Mane Comb, Red 
Enameied Wood 
Handle 





A complete line of top rated barn- 
yard hardware that’s job-designed 
to meet the specific needs of ranch- 
ers, dairy farmers, riding academies, 
racing stables, horse and cattle 
breeders ... a line that’s quality- 
made to assure maximum service 
and customer satisfaction... nation- 
ally advertised in leading livestock 
publications to help you ring up 
year-round sales. That's the kind of 
backing you can expect when you 
stock and sell Anchor Brand Barn- 
yard Hardware. You'll find that the 
Anchor Brand Curry Combs shown 
here are but a few of many profit- 
making items in the complete 
Anchor Brand line. Cash in now... 
write direct or contact your jobber 
for further details. 


en 
NORTH|)JUDD 
Manufacturing Company 


New Britain 





Connecticut 
New York e Boston ¢« Philade!phia e Atlanta 


Buttalo « Detroit « Chicago e« St. Louis e Dallas 
Los Angeles « San Francisco 
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(Continued from page 102) 
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means of adjusting amount of oil 
ejected at each stroke of pump. 
Eagle Mfg. Co. 


For more data circle No. 20 on postcard, p. 103 


Modern Light Fixtures 


New line of contemporary light 
fixtures, called the Decorator line, 
is available in three styles: Con- 
temporary ceiling-mounted plastic 
bubble lights; pull-down reel types 
in both bubble and reflector shade 
designs; adjustable plastic shaded 
wall-mounted plug-in fixtures. Illus- 
trated is the M-1091 reel light with 
18 in. embossed white plastic shade. 








“TT 
Adjustable from 22 to 50 in. over- 
all length, it has glass bottom lens 
for direct down-light. Retails for 
$21.95; slightly higher Denver & 
West. Thomas Industries, Inc. 


For more data circle No. 21 on postcard, p. 103 


Tilting Arbor Band Saw 
New Darra-James tilting arbor 

band saw is constructed of heavy 

cast iron and has a table 14 in. sq 


with precision ground surface and 
milled slots for fence and miter. 
Overall dimensions are 34% in. 
high, 14 in. wide, 31 in. deep at full 
tilt, 25 in. deep at 95 degrees. Table 
to bench is 13% in. Cast front 
guard is hinged, locks with one 
knob. Blade is completely enclosed. 





~ Se 

Net weight is 80 lb; shipping 
weight is 92 lb. Available acces- 
sories include: rip fence, miter 
gage, gage extension rods, custom 
designed floor stand with motor 
bracket and switch, variable speed 
attachment. Toolkraft Corp. 


For more data circle No. 22 on postcard, p. 103 


Lawn, Garden Spreader 


New line of spreaders features 
a special dial control on handle to 
regulate flow of seed, lime, fertil- 
izer, turf builder or chemicals. 
Also for spreading dry sand, salt 
or calcium chloride on icy side- 
walks and driveways. Made of 20- 
gage steel, electrically welded, fin- 
ished in green and orange baked 
enamel, spreaders come in three 


X 
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WHAT'S NEW 


@ For more information 
on these products and 
services use free post 
card on page 103. 








sizes. The 16 and 20 in. models 
have solid rubber tires; the 24 in., 
semi-pneumatic tires. Armstrong 
Products Corp. 


For more data circle No. 23 on postcard, p. 103 


Ignition Plier 

This Diamalloy four-inch groove 
joint ignition plier is forged of tool 
steel, hardened and tempered to 
extreme toughness. Designed for 
close and exacting work by auto 





mechanics, electricians, radio re- 
pairmen and the handyman around 
the house. Made to fit snugly be- 
tween the fingers as its jaws lock 


into parallel position up to % in. | 


Fully chrome plated. Diamond Calk 
Horsehoe Co. 


For more data circle No. 24 on postcard, p. 103 


Nut Driver Service Kit 


No. 77 service kit contains seven 
nut drivers, 3/16 to %% in., each 
with different colored handle to in- 
dicate the size. Plastic kit folds to 
6144x7 in. for easy carrying. Kit 
supplements the No. 127 lockable 
metal wall kit which also contains 
color-coded nut drivers and is for 
use as a fixture in the shop. Xcelite, 
Ine. 


For more data circle No. 25 on postcard, p. 103 


Oil Water Heater 


Model 433 automatic oil water 
heater has a 30-gal. storage capac- 
ity and 45 gal. per hour recovery 
rate. Midget Pilot, which burns 









**T use Campbell Chains... 
I find they clank better!” 





~~» 


There is a difference in chain. CAMPBELL CHAIN 
is inspected link-by-link to assure long, depend- 
able wear. And there’s a size and grade for every 
requirement. Order CAMPBELL CHAIN in the 
handy CAM-PAK—you'll save handling costs. 
Display CAMPBELL CHAIN on the eye-catching 


Display Merchandiser, and you'll sell more 


chain! Call your wholesaler or write direct for 





data on the complete Campbell line. 


CAMPBELL CHAIN Company 


a rans AON ie anne 


ws i ei ee 






CAMPBELL 
CHAIN 






Main Office, York, Pa. » West Burlington, lowa 
Portland, Oregon ¢ | Sacramento, California 
Mokers of Famous CAMPBELL Lug-Reinforced TIRE CHAINS 
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@ For more information on these products and services 
use free post card on page 103. 
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“ t 
more than 40 hours on 1 gal. of oil, 
conserves fuel and will not over- 
heat water when none is being 
drawn. Oil control valve feeds ex- 
act amount of fuel needed at all 
times; responds to variations in 
water temperature. Sealed-in multi- 
heat burner and tank both have a 
10-year guarantee. Fiberglas in- 
sulation and confined air space pre- 
vent loss of heat from tank. Fin- 
ished in white baked enamel with 
chrome trim, heater has hose con- 
nection on faucet valve which 
drains the tank. Perfection Stove 
Co. 


For more data circle No. 26 on postcard, p. 103 


Steel Rules 

Two new steel rules feature Satin 
Chrome Finish which eliminates 
glare, makes it easy to read the rule 
at any angle, speeds up readings, 
eliminates eyestrain. Finish re- 
sists moisture, acids, rust and 
stains. No. C309R is a 6-in. flexible 
rule with 16ths graduations on one 
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edge, and 32nds and 64ths on the 
other edges. No. C604RE, available 
in 6 and 12-in. lengths, is a spring 
tempered rule with 8ths and 16ths 
on two edges, and 32nds and 64ths 
on the other two edges. Both ends 
of one side have 32nds for measur- 
ing in close quarters. L. S. Starrett 
Co. 


For more data circle No. 27 on postcard, p. 103 


Spring-Form Pan 

Clampless spring-form pan is 9 
in. in diameter, 3 in. deep. Has a 
leakproof, batter-seal loose bottom; 
clamps and keys are not necessary. 
With tube insert, pan can be used 


MIRA 
 e, eelats 


$ 





for chiffon, angel food or fruit 
cake; with flat insert, for refrig- 
erated tortes and desserts. Printed 
on box are 14 dessert recipes. Mirro 
Co. 


For more data circle No. 28 on postcard, p. 103 


Phosphorescent Paint 
Night Light is a harmless phos- 
phorescent paint which glows in 
the dark with a visible light when 
applied to a surface. For use un 
light switches, house numbers, door 
bells, steps, etc. It is applied with 
a flow-brush dispenser which looks 
like a fountain pen and contains a 
retractable brush. When cap is re- 
moved, end is tipped down and 
brush emerges impregnated with 
contents of the tube. Another new 
item available in a brush dispenser 
tube is Rust-Off rust and tarnish 


remover for auto chrome, garden 
tools, cooking utensils, sporting 
equipment, etc. Tipon Corp. 


For more data circle No. 29 on postcard, p. 103 


. 
Do-It-Yourself Insulation 
Fiberglas Aerocor all-purpose in- 
sulation is available for the do-it- 
yourself trade. Insulation is dis- 
played on red and white dispenser 





racks, measuring 52 in. high, 261% 
in. wide, 24 in. deep. Free “How 
to” booklets, illustrated with typi- 
cal uses for Aerocor, are displayed 
on racks. Produced in 100-ft. rolls, 
24 in. wide and 1 in. thick, insula- 
tion can be cut easily with a knife 
or shears to customers’ require- 
ments. Owens-Corning Fiberglas 
Corp. 


For more data circle No. 30 on postcard, p. 103 


Portable Window Fan 


Port-About 20 in. window fan 
can be installed without tools or 
screws. Fan has crank handle which 
locks separate mounting panel into 
place in window, thus eliminating 
holes on woodwork and permitting 
installation in masonry-framed and 
casement type windows. Portable 
fan unit lifts instantly in and out 
of panel. Has suitcase type handle 
and plated spiral guards on both 
sides. Can be used in window for 
intake or exhaust or can be carried 
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abi | a sign of STEADY PROFIT... 
hae 8 AEA C@veland Quality Tools 








aod, p. 103 | A complete range of Drills, Reamers and Screw Extractors . .. 

m | diigh speed and carbon steel . . . for home owners, farmers, 
tion da “‘Tepairmen, hobbyists and mechanics. Available singly as 
pose in- ett sets. The full line is illustrated and described a —~ Fees = 
 iltei sp Cleveland Catalog H-3. Ask for a copy. _— — 

is dis- me a TT 

— 
spenser ——— i No. H-20 Set of 
a 4 EZY-OUT Screw 


Extractors, with 
the proper high 
os < < speed straight 
eee SS Le shank drill to 
' : : use with each 
er Carbide Tipped Masonry Drill. Reg- extractor. 

r ular length, No. H-750; 12” overall 


eee. Se a S length, No. H-751; 18” overall length, 


No. H-752. Also available in handy 


Straight Shank Drill. Frac- sets or display stand. 
1 tion Sizes. High Speed _ — . 
| Steel, No. H-3917; Carbon oe 
' Steel, No. H-108. SS —_ eee Handy Drill Set for 
———— = — Home Use. Consists 


eee : of 8 Straight Shank 


——— " Drills, Sizes ‘iw to 
——s ees | 1 ®2, High Speed Steel, 
No. H-57 


; Carbon 











Straight Shank Drill, Wire Steel No. H-26. 
Gauge Sizes. High Speed epairman’s Tape ~amer. No. H-142. 
_ Steel, No. H-3918; Carbon TREES ages Teas, 5 i 
' Steel, No. H-108A. i 
, 2640 | a A + - j 
“How lon Se RE RO ah eed TI EE a oo | 
1 typi- {—— a > | 
; i 


played ‘| —  ) || Sec No. H-374. 
- j Bit Stock Drill for Metal }| Fraction sizes ‘ir 


° rolls, 











































t 5 { to 3% by G64ths. 
insula- ee, Se SERS. a a Also available in 
knife i= ae EZY-OUT Screw Extractor, No. H-19 other assortments 
hones | SS of high speed and 
quire- eee carbon drills. 
erglas _ ==> es 
Bit Stock Drills for 6 = : 
d, p. 103 Wood Bit for Brace, Metal orWood. No. . 
aac No. H-114A. ! H-13 Set. Clear 
* Plastic Case, Sizes 
ene “ie to ¥%. : ¥ 
ne Set No. H-97. High 
ie Speed Metalwork- 
v fan _ >— ing Drills—sizes 
ST ’ 6. 3%. Ys and y— 
ols or — =<. ! pik ey oe 
ee ‘ | all with 14," shank. 
which Bell Hangers’ and Elec- Contains | | straight i a 
1 into tricians’ Bit, No. H-114E. shank CLE-FORGE Sth. 
ti a , : High Speed Drills. 1 : 
lating = me Popular sizes: '\4 to 
itting ———. ! 4° Set No. H-56. 
ail ah With carbon steel —_— 
a i set No. H-22. ‘ 
ge No. H Set No. H-270. Clear plas- ; 
rtable P ; ——_ an tic cylinder with screw top. ] 
d out (ee ae Contains shorter drills for 
— portable use, sizes ‘14 to 
andle QUICK-SET Adjustable — \/4, by 64ths. Other assort- 
both Reamer. High Speed Steel, ee — available in plastic 
No. H-649; Carbon Steel, Woodworking Drills, —~] cylinders 
w for (Ls No. H-148. sizes 1 to V9, all with nn 
. oS 14” shanks to fit regu- ; 7 
irried ae lar 14” chucks. Set 
nena No. H-14. Drill Selector, 
I No. H-015. A 
ay “silent salesman = it 
a. that helps you sell 4} 
ee more drills. It 
a . j stocks and dis- 
—_ . plays 29 sizes, 
—— from ‘44 to !5 by 
THE CLEVELAND TWIST DRILL CO. — G4ths. 
1242 East 49th Street Cleveland 14, Ohio — 


Stockrooms: New York 7 @ Detroit 2 ¢ Chicago 6 @ Dallas 2 
San Francisco 5 ¢ Los Angeles 58 
London W. 3, England 
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RED HEAD 


LAWN TRIMMER | 


Electric lawn trimmers are gaining popu- 
larity every day — it won't be long until 
hand grass trimming is a thing of the 
ast. You can get a BIG share of this | 


usiness selling the new RED HEAD 
trimmer! Manufactured by one of the 
midwest’s leading metalworking firms, a 
firm with a reputation for producing only 
the best, the RED HEAD trimmer /ooks 
quality and /s quality. Look at these 
features: 





4/ Aluminum construction with beautiful, 
eye-catching anodized finish 


“/ Safe soft iron blade that resists chipping 
«/ Top quality 8000 rpm electric motor 
a/ Weighs only 3% pounds 

“/ Retails at only $19.95! 








Here’s a combination that's a sure 
sales winner — 


* the right product at 
* the right price 
Write for full details today! 


The CINCINNATI 
VENTILATING Co. 


THIRD & MADISON, COVINGTON, KY. 
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WHAT’S NEW 








in room as a circulating fan. Comes 
in variety of sizes ranging from 10 
to 20 in. Atlas Tool & Mfg. Co. 


For more data circle No. 31 on postcard, p. 103 


Adjustable Casters 

line of quick adjustable 
casters is designed to compensate 
for uneven floor surfaces by giving 
controlled support and providing 
perfect stability for kitchen appli- 
ances, household furniture and 
other equipment. Available in a 


New 





wide range of models for installa- 
tion on metal, tubing or 
angle iron, the Scruswiv casters 
are leveled to correct high or low 
spots by adjustable nut. Adjustable 
Caster Co. 


For more data circle No. 32 on postcard, p. 103 


wood, 


Speed Sealer 

For priming and sealing wall- 
board, plaster, wood, concrete or 
haydite blocks, wallpaper and pre- 
viously painted surfaces, P.V.A. 
Speed Sealer normally dries in 30 
minutes and can be recoated with 
oil-base products in one hour or 
water-base products after overnight 
dry. Sealer has a polyvinyl acetate 
latex base. It is said to have fast ap- 
plication and excellent coverage. 
Seidlitz Paint & Varnish Co. 


For more data circle No. 33 on postcard, p. 103 


Power Lawn Mowers 

New line of 1955 power lawn 
mowers includes 10 models in reel 
and rotary types. Illustrated is the 
Constellation, a self-propelled rotary 
mower with 21 in. cutting width. 





Q~ 


Has three-speed transmission, Dial- 
a-Matic cutting height adjustor, 
finger-tip aircraft type controls and 
black rubber handle grips. Full- 
floating, shock-resisting handles 
can be moved to upright position 
for easy storage. Companion model 
is the 21 in. Corsair, an identical 
mower but not _ self-propelled. 
Prices range from $59.95. Moto- 
Mower Co. 


For more data circle No. 34 on postcard, p. 103 


Extension Cord Line 
Snapit all-viny] extension 
set is unbreakable and will not chip 
or crack. Three-way cube end and 
finger grip cap are molded directly 


cord 





to the wire. Contacts are completely 
enclosed in the vinyl material. Cable 
Electric Products, Inc. 


For more data circle No, 35 on postcard, p. 103 


Outboard Motor 


New 30 hp outboard motor is a 
powerful twin cylinder unit which 
reaches speeds up to 40 mph. Mo- 
tor incorporates the quiet Aqua- 
mute underwater exhaust and an 
intake silencer for quiet operation. 
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WHAT’S NEW | le F | 
the nation’s homes are turning t 


Other features are shift lock; auto- ’ == a <D 
matic boat bailer; remote control fist | Mtl ka 
connections; complete gearshift; 7 A 
separate fuel tank. Choice of push- 
button electric starting model or 








AMERICANA Ps aaa ace 
“H” HINGE 









| 

























on, Dial- offset doors 
'djustor, #319—tor flush | 
rols and : : doors Wf 
. Full- manual starting model. Latter is | i 
handles $459.50 ; electric model is somewhat | AMERICANA 
position higher. Scott-Atwater Mfg. Co., DRAWER PULL 
nm model Inc. with screws 
dentical For more data circle No. 36 on postcard, p. 103 cm 
“opelled. P ¥ 1 
° A 
Moto- Model R.R. Spike Setter I gig ai 
R.R. Spike Setter for American HL HINGE 
ard, p. 103 Flyer track aligns and sets nail | \ 
spikes; eliminates track distortion | tps 
Bs | overall 
due to direct hammer blows; pro- with screws 
n cord tects track insulation; pulls up ties 
iot chip quickly, without tugging or yank- raped 
nd and ing; allows even a child to change | doors AMERICANA 
lirectly the layout or add track speedily and 
ae sate ' lete #330—for KNOB 
safely. Setter lists for $1 complete | Saks donee 
with screws 
| ao ate are ee Tima § 
~ 
| i QR , 4 
FREE! w 
| Display with | Z Rm, * 
. N 
| 1%, Americana Deal 4 PD 
Show your cus- ' " " WS 
' tomers you've if #237 “EZ 
letely | : gor it Jin stock |i RUBBER ROLLER CATCH 
letely nl tenétte Se H U. S. Patent No. 2,660,464 
Cable with two packages (about 100) nail play. Complete i Silent action—easy to install. Finished in 
eee se eee with Americana |) jc10tina'"? atikers Bull packed ‘includ: 
|, p. 103 available. Sharon Bolt & Screw Co. Hardware. ing | strike 
F data circle No. 37 on postcard, p. 103 
ene ere THE MOST POPULAR LINE YOU 





| CAN FEATURE . . . 





-isa | Power Tool Safety Brake | pete gy AL PRODU CTS Co. 
which New safety power brake virtu- coor AMERICANA ST MET ‘ 
| ware, inisnhne in 6 
Mo- ally eliminates drift time of the | "Star Brite” Black, tler Street, Brooklyn 17, N. 

Aqua- cutting tool after the motor has | — © 370 Bu 
d an P ; . a safety | SEND FOR COMPLETE 
ation nas neice | ee Somes Sold through wholesalers only 
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I FREEZING 


a 


Outdoor water service 
the year around without 
danger of freezing or 
bursting pipes, Shutoff 
valve is below frost line. 
All brass and copper. 
Will last a lifeteme. Also 
wall types. Write 

today for Bulletin 303, 


Order from 
your Jobber 


STRATAFLO PRODUCTS, INC. 
FORT WAYNE 1, INDIANA 












The ‘“‘ladies’ choice."’ 
Dome-top welded tank 
16” curved brass ex 
tension. Light weight 
Extra long, 5 ft. hose 
and adjustable nozzle 
enables user to spray 
trees, gardens or flow 
ers with no effort 
Long or short distance 
epray. Brass pump 
Good seller Highly 
popular 


Complete line of sprayers and dusters. 





As advertised in House & Garden, House 
Beautiful and Many other National Publications 


D. B. SMITH & CO. 


426 Main St., Utica 2, N.Y. 
“Originators of Sprayers” 
Canadian Rep. G. L. Cohoon 
1265 Stanley $t., Montreal 2, Canada 
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WHAT'S NEW 











enced users of power tools, reduces 
the drift time of 
from 3 to 4 minutes to 
5 seconds after the current 
shut off. 


a revolving 9-in. 
saw blade 
about 
to the motor has 
DeWalt, Ine. 


For more data circle No. 38 on postcard, p. 103 


been 


Self-Honing Saw Blade 
New self-honing saw blade 
direction of 
a completely 
form. After 
rotation and 


cuts 
two ways—in either 
rotation. Blade has 
new design in tooth 
blade is used in one 


teeth are dulled, blade is reversed 





in saw. As blade cuts in the new 
rotation, cutting edges which were 
dulled honed to 
new sharpness. Available in sizes 
of 54%, 74% and 814 in. Skil Corp. 


For more data circle No. 39 on postcard, p. 103 


are automatically 


Rotary Tiller 

Called the Springfield “Spring- 
til,”’ new rotary tiller offers a choice 
of tilling widths, 
an expandable tiller shaft. 


made possible by 
This ex- 
pansion feature enables use Ny till- 
ing tines in widths of 7! , 144, 
18 or 21% in. Original . ennloune nt 
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consists of the tiller complete with 
2 hp gasoline adjustable 
handlebars with throttle and clutch 
141% in. 
hinged and adjust- 
5 in.) depth stake, and 


engine, 


controls mounted on them, 
tiller tine set, 
able (0 to 6! 





10-in. transport wheels with ad- 
justable width. Retails for $149.50. 
Quick Mfg., Inc. 


For more data circle No. 40 on postcard, p. 103 


Nylon Starter Cord 

New nylon starter cord comes in 
a re-usable pouch-pack with a cello- 
phane window. Colored in red, yel- 
pouch-pack is de- 
signed to fasten to handle of power 
permanent 
compartment for the starter cord. 


low and green, 


mower as a storage 





Packed 12 to a carton which con- 
display 
Puritan Cordage 


verts to a counter with 
circle for 
Mills. 
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All-Purpose Oil 

New all-purpose oil, in a tran 
parent non-freez: 
qualities that enable it to flow at 
It is rust inhibited, 


price. 


dispenser, has 
50° below zero. 


1954 








| =,  — 


—_— = FS 


As 


HA 





a 


nplete with 
adjustable 
>and clutch 
m, 14% in. 
ind adjust- 


| Stake, and 


y 


with ad- 
yr $149.50. 


steard, p. 103 


d 


1 comes in 
th a cello- 
n red, yel- 
ck is de- 
- of power 

storage 
rter cord. 





> 


nich con- 
lay with 
Cordage 


card, p. 103 


a tran 

yn-freeze 
fiow at 

nhibited, 


28, 1954 





WRIGHT 


HARDWARE 
CLOTH.. 


wire 


. every 
and 


true to gauge... 


round 


uniform mesh . . 
free from bulges 
. . . straight sel- 
vage ... heavily 
and brightly gal- 


vanized the 


Wright 
Wright product 


way. A 


all the way from 


rod to you. 


GE WRIGHT wieco 


WIRE CO, 
WORCESTER * MASS. 





love it... 
so do the 
Dogs ! 









VEL AGE pe, 
eucr 
Woatwneton oo.” 






At last, a dog stake that’s SAFE. . 
play freedom. Bell cap, set flush with ground, 


. allows full 


prevents tangling. Sell one and all the neigh- 
bors buy. A perfect gift. Helps you sell chains 
and collars too. 


SPECIAL INTRODUCTORY OFFER 
6 DOG TYES WITH FREE COUNTER DISPLAY 


only 7 i= RETAILS FOR $1.98 EACH 
& ad 


Full 40% Dealer Profit 
(Jobbers Protected) 
THE VILLAGE PRODUCTS CO. 
WORTHINGTON, OHIO 


(Order from your jobber or write direct) 
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Suburbanite Gas Engine Retail® 
“"—7e* 1 HP, 4 cycle $ 98.80 
“a 1.5 HP, 4 cycle 


‘Look what you 
can sell foy onl} 





-.. at full 
profit, too!’’ 







action-angle 
design, 

deluxe styling... 
“Kleen-Klip" side trim... 


new side discharge. 







ROTO-RUGG Gas Engine Retail* 
Aristocrat ‘'18'' Model 182 1%, HP, 4 cycle $ 94.50 
4 ny, 2 HP, 4 cycle or} 
0 » ) ’ 
Roto-Rugg *'2 Model 201 1 2%) HP, 2 cycle $109.75 
Roto-Rugg *'18'' Model 181 1% HP, 2 cycle $ 72.25 
A Complete Profit Line am <= 


of Rotary Mowers Best buy in Vy 
reel type power y 
mowers! Easy starting 4 
. light weight throttles j 
up or down to any 
walking speed 


The Suburbanite f 
18” and 21” f 


A complete line to open the eyes and 
pocketbooks of your customers 






$115.50 





RUGG-ED 
HAND MOWERS 






Big features at sensible prices, to sell in volume at a good profit. 
E-Z-WHEEL, Big 17” cut. lightweight ground-hug 
. suggested retoil $23.75* 
. lightweight 
suggested retail $21.25* 
suggested retail $17.50* 


ging magnesium wheels. . 
AlR- — Semi-pneumatic tires . 
gnesium wheels 
FLEET-WHEEL. The economy leader 
a este RETAIL BA ON 
PRict FOR NEWARK 


Manufacturers since 1 883 


He E. L. RUGG co COMPANY 


51 Miller St., Newark, Ohio 





Cash in at the counter with READY-PAK! 





Colorful counter display carton puts ‘‘All-Purpose’’ rope Beucch | 
sales right up front. Securely flanged, pre-measured Way? 

coils speed sales of RUGG ‘‘AII-Purpose ROPE Payee oom €6«6 

Pure Manila, or Snow-White Sisal. Percents: | | 

Diameter Per Coil Per Display Carton | 

Ya” 75’ 450’ | 

%_” 50’ 300’ \ | 

WY” 50’ 300’ | 

Order from your Jobber | 

or write to address above. | 
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Sharus 70K 
REFILLABLE 
FASTENER ASSORTMENT 


NO. AS 954 


ALUMINUM SCREWS 







e Growing) 
Market! 


Answers th 
Demand © 
‘po-it-Yourself 









A COMPLETE 
DEPARTMENT IN ITSELF ! 

16 sizes of rustless Aluminum 

fasteners including wood screws, 

machine screws, sheet metal 

screws and hex nuts. 

ASK YOUR JOBBER OR WRITE US 





202-216 PURCHASE ST. — BOSTON 10. MASS. 











LOCKEASE® 
Graphited LOCK FLUID 


For year-round lock main- 
tenance and best protection 
against sticking — rust — 
freezing. 4-oz. “Drop or 
Stream” can, 39c. Order from 





your jobber. 


American Grease Stick Co. AG, 


Muskegon, Michigan 
PRODUCTS 


aus? Stainless DOOR-EASE Stick | 
Lubricant in two sizes, 1S¢ and 
L 39c; AMERICAN ODripless Oil - 


4-oz. oiler, 29c. 
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WHAT'S NEW 








@ For more information on these products and services 
use free post card on page 103. 


for tvery Ladvication Meet 


PaneF Oil 


ALL-PURPOSE OFF 





penetrates deeply, and is gum-proof 
to prevent sticking of moving parts. 
Packaged in a leak-proof Lub-A- 
Spenser plastic tube which dis- 
penses a drop or a stream. Retails 
for 25¢. Available in single unit 
display cards or in 12-unit self- 
service counter cards. Panef Manu- 
facturing Co., Ine. 

For more data circle No. 42 on postcard, p. 103 


Electric Alarm Clock 
Added to line of decorative elec- 

tric alarms, Poise is a classic form 

cased in burgundy or green leather. 





Hand tooled, genuine gold leaf de- 
sign frames the face. Retail $22.50 
plus tax. Seth Thomas Clocks. 


For more data circle No. 43 on postcard, p. 103 


Three-Piece Saw 


New three piece nest of saws 
consists of a 16 in. panel saw, 12 in. 
compass saw and a 10 in. keyhole 
saw. Called the Corsair No. C-33, 
saw has a carved natural hardwood 
handle and rust-free plated hard- 
ware. The three blades are made 


of hardened and tempered alloy 
saw steel. Teeth are precision set. 
Nest retails for $1.65 each. Packed 


AX 
“AN 





6 set per box, 4 doz to a master car- 
ton. Great Neck Saw Mfrs., Inc. 


For more data circle No. 44 on postcard, p. 103 


Electric Drill Jig 

This handy jig is for easy accu- 
rate drilling with hand electric 
drill. Bores holes 1/16 to % in. 


Makes holes for doweling or screw- 
ing in flat surfaces, i.e., lumber, 
ceilings, walls, etc., in straight 
edges, in curved edges, in sides of 
round stock, in ends of round stock 
Side gauges and depth control for 
uniform holes. Made of case-hard- 
ened, cadmium plated steel. Retail 
at $1.00. Mikin Products, Inc. 


For more data circle No. 45 on postcard, p. 103 


Dryer Cord Set 


New dryer cord set has been 
added to molded rubber cord set 
line. Made with an _ L-shaped 
grounding blade, for use with any 
flush or surface receptacles with 
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WHAT’S NEW 








an L-shaped grounding slot, it is 
for dryers and other appliances 
and equipment which require only 
30-amp service under NEMA stand- 
ards and the new UL code. Line 
includes lengths from 36 in. up, 
made with 3 #10 conductors. 
Royal Electric Co. 

For more data circle No. 46 on postcard, p. 103 
Workshop Vise 


Workshop Model D-45 vise has a 
jaw width of 5 in. and a 6-in. jaw 
opening. Pipe capacity is 4%-2% 





in.; beam size 14 in. steel channel 
measuring 14x24 in.; jaw depth, 
35% in. Vise weighs 38 lb. Co- 
lumbian Vise & Mfg. Co. 


For more data circle No. 47 on postcard, p. 103 


Heat Lamps 


Sales promotional package for 
dealers contains an assortment of 
nine household heat jamps packaged 
in a carton which opens into a 
counter display. Occupying 2 sq ft 
of counter space, each display holds 
nine infrared heat lamps with a 
total list value of $15.45. Assort- 
ment includes six standard R-40 in- 
frared heat lamps with clear glass 
bowl, and three ruby-bowl lamps 
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made of special heat resistant hard 


glass. The 250-watt lamps have 


built-in reflectors and fit all stand- | 


ard sockets. They operate on stand- 
ard 110-150 volts A.C. 


Electric Products, Inc. 
For more data circle No. 48 on postcard, p. 103 


Self-Propelled Mower 


New 21 in. self-propelled rotary 
mower is powered by a 1% h.p. en- 
gine, with V-belt drive. Cutting 





Sylvania | 


height is from 34 to 2% in. Mower | 


has a four-blade suction life rotor 


with 3-in. reversible blades. Jacob- 


sen Mfg. Co. 


For more data circle No. 49 on postcard, p. 103 


Metal-Working Tool 


Called the Metl-Former, this do- 
it-yourself combination too] forms, 


shapes and rolls light metals into | 


useful and ornamental objects, such 
as wrought-iron and aluminum 
magazine racks, planters and ta- 
bles. Swayne, Robinson & Co. 

For more data circle No. 50 on postcard, p. 103 





(Resume reading on page 13) 














e Complete wind protection for 
doors, glass, and hinges. 

@ Heavy compression spring ab- 
sorbs the jar. 

e Strong chain stops opening 
beyond 90°. 

e Sell them to the ‘do-it-your- 
self’ buyer. 


THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 





SPRING AND CHAIN 


DOOR STOPS 
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are free to dealers with purchase 
of small stock assortments. Frames 
are both 11x13 in. Deal No. 5350 
includes the display with four Deco- 
rator Knobs mounted in position and 
a stock assortment of 4 doz. knobs 
and plates. Retail value is $49.20 
and dealer pays $29.52. Deal No. 
5450 consists of display with Brass 
Colonial hardware, including two 
“H” hinges and two door and 
drawer pulls mounted, and a stock 
assortment of 1 doz. each of “H” 
hinges for flush doors, “H” hinges 
for offset doors, and door and 
drawer pulls. Retail value is $47.40; 
dealer cost, $28.44. American Cabi- 
net Hardware Corp. 

For more data circle No. 51 on postcard, p. 103 


Paper Dispenser-Display 
Here is a sturdy, non-tipping, 
wrought iron display stand for 
3eautyWare three-way paper dis- 
pensers. Display, with four dis- 
penser units mounted on it, mea- 
sures 10% in. deep, 1114 in. wide 
and 2814 in. high. Can be used on 
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counter, floor or in window. Dis- 
pensers come in six baked enamel 
colors: red, white, yellow, green, 
blue, and pink. Also available in 
all chrome; chrome and_ ebony; 
and copper and ebony. 
Metal Products Corp. 


For more data circle No. 52 on postcard, p. 103 


Lincoln 


Power Tool Display 

Store display for power tool de- 
partment fits into 3 x 5 ft space. 
Built to support several tools such 
as a drill press, band saw, table 
tilting arbor circular saw, 20 in. 


s 





jig saw, jointer-planer and acces- 
Retailing at about $430, 
the average square foot of space 
used by the display brings in $30 
in retail sales. Shopmaster, Inc. 

For more data circle No. 53 on postcard, p. 103 


sories, 


Tack Merchandiser 

Tack display stand is offered free 
with purchase of 12 doz 1/8-lb 
packages of any assortment of sizes. 
Merchandizer occupies only 13x10 
in. of counter space. W. W. Cross 
& Co., Inc. 


For more data circle No. 54 on postcard, p. 103 


Christmas Shave Kit 
Christmas electric shave kit (il- 
lustrated) includes pre-shave _lo- 
tion, lucite shaver holder, and lube 
kit which contains oil, lubricant, 
screw driver and cleaning brushes. 
Kit is packaged in red and black 
gift box. Retails at $3. Also for 
Christmas gift giving is the World 
Traveler’s Kit which carries equip- 





ment for making an electric shaver 
workable in any part of the world. 
It contains resistor coil to bring 
any current to required voltage, 
and plugs that fit any outlets. Re- 
tails for $4.50. Schick, Inc. 


For more data circle No. 55 on postcard, p. 103 


Alarm Clock Display 

No. 42 display deal features the 
Sentinel Dawn 8-Day Alarm Clock. 
Deal consists of colorful counter 
card packed with four plain dial 
luminous dial 
Card is die-cut to display one of 


and two models. 


each. Clock has metal case in 
baked enamel ivory finish with 
brass plated bezel, felt padded base, 


and bold contrasting hands. Plain 





dial retails for $4.95 plus taxes; 
luminous dial, $5.50 plus taxes. E. 
Ingraham Co. 


For more data circle No. 56 on postcard, p. 103 


External House Organ 
New monthly external house or- 
gan, called the Miraplas Mirror, is 
designed as an extra service to 
wall tile dealers and distributors. It 
is a four-page, 81x11 in., publica- 
tion printed in two colors. Con- 


tains information on industry 
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Ocgerscin'g PROFITS WERE NEVER BETTER! 


yp? 






Ove, a million GENERAL FUEL OIL FILTERS have been sold since General 


Goncral introduced America’s first domestic fuel oil filter in 1939: A million individual 
rofit possibilities at the time of the initial sale . . . An additional million sales 
FUEL OW FILTER =P 


leads euch year in the form of seasonal cartridge replacements! 
Model 24-300 for big, — ow 


dirty jobs. 





No wonder heating contractors are saying profits were never better. 


The Original Domestic Fuel Oil Filter 


Every oil burner . . . every service call . . . every oil delivery provides a 
potential additiunal sale — when you stock and sell fast-moving Generals. 
They‘re available in three popular models — so there’s always one to fit the 
job. If you’re not already profiting from the General line, ask your jobber 





FUEL OJL FILTER 
Model 2A-700 for aver- 
age size jobs. about details. 


General Filters carry 





CLEAN RIGHT SOOT REMOVER 


is a profit-maker, too! For uny type heat- $3 


FUEL OIL FILTER ing plant. Burns without flash or intense p 
Model 1A-25 for small heat. Made for General Filters, Inc. 





this Underwriters’ 








Laboratories Seal 






jobs. 







—~ 


GENERAL FILTERS, INC. 


Replace Every General Cartridge 43800 GRAND RIVER AVENUE e NOVI, MICHIGAN 


You Sell— At Least Once Each Year. Canadian General Filters, Ltd. * 39 Crockford Blvd. * (Scarboro) Toronto, Canada 
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Burpee Seeds Grow ....and SELL 
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New Displays and Other 








lustrated) shows the 500 concave 
series residential locksets and cabi- 
net hardware. It includes two en- 
try locks, one privacy lock, one 


50 Lb Nail Carton 

All Lead-Head nails are now 
available in 50 lb cartons which 
have hand grips for easy handling 








passage set, one handle, one star e 
and sturdy 3-ply corrugated board 
Dealer Sales Helps escutcheon, one concave escutcheon, ~~. Metin! : "2 
one concave cabinet pall q sides. One hundred lb carton will 
; > amas ne -abine ull and one ? ; . 
trends, better selling techniques, foncetitnn pore namie , th ; be available shortly. Deniston Co 
sales success stories, tile applica- backni N aia gs ns lag For more data circle No. 60 on postcard, p. 103 
tion tips, cartoons and halftone il- on aged ‘ " es —— re 
2 ‘ ; e standard series residentiz 
lustrations. Free to flooring dealers laden ‘d nage " ti . a Builders Hardware Pack 
° ° ° ms 8 a 2 s 2» ve > oar 
and distributors. Miraplas Tile Co. ping oi oe Sayan to vedeenen New, transparent, self-service — 
For more data circle No. 57 on posteard, p. 103 16-( mount, except that It does not , ; an pe is ne ; - incluc 
contain the cabinet hardware. West- package for light builders’ hard- screw 
* - " ’ rare items provides visibility and ; 
Lockset Displays ern Lock Mfg. Co. ware ite ms sae ing a ( in the 
, ori “otec agains ‘t and han- . 
Two new demonstrator mounts For more data circle No. 58 on postcard, p. 103 protection against dirt a safety 
have been designed to display the mend 
Weslock line. No. 76-C mount (il- For mo 
Mower Sales Manual 
New sales manual contains time- 
New 
tested suggestions and selling aids 
to make job of selling power mow- , - 
ers easier and more profitable. In- line 
cluded in manual is a complete penne 
. 7 ° 2aAr 
presentation of sales and promotion Cle 
. areé 
helps, current consumer advertise- . 
rl ° exact 
ments, proofs of newspaper adver- 2 
‘ , . hes 
tisements for dealer use, point-of- ‘ 
igi { : i over is ¢ re shape servl 
sale advertising, folders, circulars, ‘!ing. Cover is contoured to shape 
7 " . ° + ¢ s ( ¢ nree 
catalog pages and repair parts lists. of product and is mounted | dior . 
Y ; ’ card i ‘inte rj scr on ¢ equl 
Cooper Mfg. Co. card imprinted with de igs n of july 
> > ae re. ackKage 17asS 
For more data circle No. 59 on postcard, p. 103 the item. Each green package d ma 
For m 





TWO OF THE 


FASTEST SELLERS ON THE 


“DO-IT-YOURSELF” 


MARKET TODAY! 













OVER 1/4 MILLION SOLD! WHY DON'T YOU 
JUMP ABOARD NOW FOR GREATER PROFITS? 






























° 1 Dentt-Yoursett” is a Billion Dollar business— | F 
and still growing, as recently pebiecized in Time, i 
“"“ARCO-SAW" Life, Colliers, etc, f 
@ Up to 80% of the "Do-it-Yourselfers” buy a | 
The ONLY geared Saw Vn" — drill with wae — as their 
first basic power tools. The circular saw and jig . 
ae & cut saw are by far the most useful and widely { 
2x4's! bought attachments. 
; @ “Arco-Saw" & “Arco Jig-Saw”" Meet 
Has Depth- this Demand because they offer exclusive, “ARCO JIG-SAW" 
al Bevel- expensive features not found in any other The ONLY Jia Saw At- 
Rip Gages. attachments. hn Nae fh 
@ “ARCO” Pre-Sells Your Customers § tachment with built-in 
with the most intensive National Advertising Air Blower. Has 
of any attachment manufacturer. The 1954 ° 
campaign is the biggest ever. peg A capacity 
@ Your Profit is Protected by Fair Traded as omer saws 
Retail prices. Dealer's Discount: 33'/3%. selling for 
en a ee ee cn a er ee ai 
DEALERS: Cash in on these terrific $50. ( 





profit-makers now! Order from your job- 
ber or write direct for our latest catalog 


f ARROW METAL PRODUCTS CO. 
sheets and name of nearest jobber. 


DEPT.TR, 140 WEST BROADWAY 
| | | NEW YORK 13, NEW YORK 
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TO HELP YOU SELL 








@ For more information 
on these products and 
services use free post 
card on page 103. 


card is a complete sales unit and 
includes the required number of 
screws. Hardware items available 
in the new package include hinges, 
safety hasps, corner braces and 
mending plates. Griffin Mfg. Co. 


For more data circle No. 61 on postcard, p. 103 


New Aerosol Spray Cans 

Aerosol protective spray coating 
line now comes in_ redecorated 
cans. All 13 colors and Crystal- 
Clear—in six and 12 oz containers 

-are fitted with tops showing the 
exact color of the paint contained. 
These Spra-tainers come in a self- 
service merchandiser, which has 
three open wire racks and is 
equipped with a picture for Christ- 
mas display. Krylon, Inc. 


For more data circle No. 62 on postcard, p. 103 


Trivet Gift Box 
Here is an attractive new gift 
box for the Model 38 electric trivet. 





Box is printed in two colors on 
white chromcote. Enterprise Mfg. 
Co. of Pa. 


For more data circle No. 63 on postcard, p. 103 


Garden Shears Displays 
For displaying the complete line 
of garden shears, GT-250 mer- 
chandiser (illustrated) holds 64 
pairs of hedge, grass, pruning, 
lopping and flower shears. Two 
storage shelves in rear are for 
extra stock. Display GT-12 is free 
with assortment of 24 pairs of 
grass shears—six pairs each of 





four models. Unit is 17 in. high, 
including easel, 12% in. wide and 
9 in. deep. J. Wiss & Sons Co. 


For more data circle No. 64 on postcard, p. 103 


Bicycle Selling Tag 

Blue and white cardboard selling 
tag, to hang from the handlebars 
of Huffy bicycles, shows exactly 
what age child the model is de- 
signed to fit. Tag also carries a 
guarantee card at the bottom. For 
use with the 20, 24, and 26 in. Cus- 
tomliner models. Huffman Mfg. Co. 
For more data circle No. 65 on postcard, p. 103 


(Continued on page 120) 











The new Robinson Tipped and flagged Tynex 
paint brush line is a top quality line. Each brush 
is made of fine Tipped nylon with paint-carrying 
flag ends produced on Robinson's Nylon Tipping 
Machine. Each brush contains all distinguishing 
characteristics of quality—flexibility, resilience, 
taper, and good length out—to give a faster, 
smoother, professional paint job. Yes, it’s craft- 
manship . . . the result of 50 years of experience 

. as well as superior performance of each 
nylon or pure bristle paint brush bearing our 


name, that counts at Robinson. 


FACTS ABOUT 


Robinson Tipped and 
flagged Tynex Nylon 
Brushes have greater 
holding power due to 
softened and flagged 
tips of varying lengths 
. +.» providing a paint 
reservoir rivaling 
bristle. More pick-up 
=speed! 
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a5 PARK AVENUE 


NUTLEY 16, yj 
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TIPPING 


Fine Tipped Tynex Nylon with 
flag ends produced on Robinson's 
Nylon Tipping Machine. 



















MIXING 
100% Tipped Tynex 


Nylon mixed to formula 
to give desirable taper, 
resilience and increased 
capillary action. 


DuPONT TYNEX NYLON 


Used Exclusively 
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NEW EQUIPMENT 





@ For more information 
on these products and 
services use free post 
card on page 103. 


Metal Display Tray 


Metal display tray, with back- 
board in three colors, holds approxi- 
mately 100 doz assorted hanging 





hook fixtures with a $50 retail 
value. Display is provided on a cost 
return basis. Modern Displays, Inc. 
For more data circle No. 66 on postcard, p. 103 


Light Bulb Stand 

Shipping container doubles as a 
floor stand for displaying light 
bulbs. Lift-up arrangement per- 
mits successive layers of bulbs to 
be raised to top of stand as bulbs 
are sold. Lamps come already 
packed in display stand and are 





pre-pricemarked. No. 180 assort- 
ment contains 180 lamps of the 
four fastest selling sizes. Have a 
list value of $32.32. Sylvania Elec- 
tric Products, Inc. 

For more data circle No. 67 on postcard, p. 103 
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. 
Gummed Tape Applier 
The closing of boxes, cartons and 
bundles in wholesale warehouses 
and retail stores can be speeded 


with this portable Roll-On-Sealer 


that applies gummed tape. This 
sealer weighs 21% lb without tape, 
and handles rolls up to 3 in. wide 
and 600 ft long. Tape feeds from 





the roll over a moistened sponge 
roll and a soft rubber roll applies 
pressure on the seal. Pac!-Rite 
Machines. 

For more data circle No. 68 on postcard, p. 103 


Packaging Tape 

Here is a new line of tape that 
you can use plain, or on which you 
can imprint the name of your store, 
company or product. The tape can 
be used to seal boxes, packages or 
bags, for holding several items to- 
gether for selling in combination, 
or for identifying pipes, wiring or 
containers. Labelén Tape Co. 


For more data circle No. 69 on postcard, p. 103 


Skid Power Unit 
Here is a power unit to trans- 
port skid loads around a_ whole- 





saler’s warehouse. This is the new 
Barrett Power Ox, which the op- 
erator rides and controls through 
the steering handle. The Ox i: 
powered by a 24-volt battery, it 
has four forward and three re 
verse speeds, travels 6 miles an 
hour light and 3% miles loaded, 
and is built in 4,000 and 6,000 Ib 
capacities. Barrett-Cravens Co. 


For more data circle No. 70 on postcard, p. 103 


Crayon and Cutter 

For the employee whose job re 
quires cutting open packages and 
marking merchandise, here is a 


—< 


pocket tool to make the job easier 
At one end there is a razor blade, 
at the other end a marking crayon. 
30th are retractable in the tubular 
aluminum body. Markut Tool Co. 


For more data circle No. 71 on postcard, p. 103 


Strap Breaker Tool 

Here is a tool to break the steel 
bands used on shipping containers. 
It is a one-purpose tool, 19 in. long, 


’ 





weighing 234 lb, made of heat 

treated forged steel with a plastic 

grip. Lidseen Co. 

For more data circle No. 72 on postcard, p. 103 
(Resume reading on page 14) 
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Increase 
your 
sales... 





ALSO AVAILABLE... 
an eye-catching point- 
of-purchase display 
card . .. holds nine 
2-PACS . . . done up 
in brilliant red and 
pastel green colors. 


“GA YNG 


@ EYE-APPEALING 
@ BUY-APPEALING 
@ PREPRICED 2 FOR 15c 


| Increase your unit sales of the ‘‘CAN'T 
} MISS" mouse trap with this new, self- 
service 2-PAC. This convenient, trans- 
parent new package will prove to be 
a ‘sure fire" traffic stopper. 


Waraca ae 









METAL PRODUCTS CO. 


MARENGO e ILLINOIS 





DINNERWARE 
STORAGE 


RACK 


HEAVY STEEL WIRE CONSTRUCTION No. 208 
“VINYL’—~KUSHION KOATED 


SAVES — SPACE — TIME 
& PROTECTS DISHES! 


excellent for kitchen cabinets, cottages and small apartments. 








a 





SIZE: 1739/4" Long — 9" Deep — 10" High 


Rack is made to hold—8 Dinner Plates, 8 Cups, 8 
Saucers, 8 Bread & Butters and 8 Fruit Dishes. 


The storage rack is priced to retail at $3.49 
in the East. Slightly higher in the West. 





Contact our local representative or write for catalog. 
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Deluxe 


Black Beauty 


Porcelainware 


@ Finest quality anywhere—and gleaming black 
and white beauty housewives want the instant 
they see it... Double-thick black porcelain out- 
side, triple-thick white inside—with white lid, 
plastic knob. Smooth rolled-under beads—no 
rough edges to snag towels or fingérs. Far heavier 
and more durable than ordinary ware . . . Ask 
your wholesaler for this new “Black Beauty” 


ware—or write us! 


& * 


uJ Belmont Black Beauty Ware makes wonderful 


moderate-cost Christmas gifts. Plan a holi- 
. ¥ 
_doy display! 


= 
The Belmout Company 
100 Belmont Street « New Philadelphia, Ohio 
(Division of The Ridge Tool Company) 
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Smith Bros. Hardware Co. Sponsoring 
Television Show To Build Store Traffic 


A television 
build store traffic 


program to 
for retail- 


ers by reaching consumers 
at the level between’ the 
manufacturers’ national and 


dealers’ local advertising is 


being sponsored by the Smith 

Bros. Hardware Co., whole- 

saler in Columbus, Ohio. 
Merchandise is advertised 


and specials are promoted 
with live demonstrations and 
sales talks by a local tele- 
vision personality. Promo- 
tions are keyed to seasonal 
items. Christmas toy and 
gift lines are featured dur- 
ing October. 

The main object is to at- 
tract customers who can be 
sold big ticket power tool and 
appliance merchandise. 

Dealers are provided with 
window and store banners so 


they can tie in their sales 
efforts with the television 
promotions. 


The entertainment part of 
the program is a top-quality 
film never shown before in 
Columbus. The program 
goes on the air Wednesdays 
at 11:15 p.m. as Academy 
Playhouse. 

The show was an imme- 
diate success, reports L. E. 
Hall, vice-president in charge 
of sales. The specials were 
sold out four days after the 
first program last month. 





Supplee-Biddle-Steltz 
Elects Clark Director 


Frederic L. Clark has been 
elected to the Directors 
Board of the Supplee-Biddle- 
Steltz Co., Philadelphia 
wholesale distributors. He 
will fill the vacancy created 
by the death of Marshall S. 


Morgan. 

At the same time, Wm. 
Geo. Steltz was re-elected 
president for his twentieth 


consecutive year. 
The following directors 
were elected: Wm. Geo. 


122 


Steltz, president; Frederic 
L. Clark, Llewellyn A. Hoef- 
lich, Charles M. Biddle, Jr., 
Philip L. Corson, R. M. 
Guckes, Wm. Geo. Steltz, Jr. 


R. A. Upson Joins 
Stanley Tools Staff 


Robert A. Upson has been 
named sales representative 
for Stanley Electric Tools, 
New Britain, Conn. Mr. Up- 
son has been assigned to 





ROBERT A. UPSON 


Oregon and the southern part 
of Idaho and will be located 
in Portland, Ore. 

He joined Stanley in 1953 
and has been a sales trainee 
for the past year and a half. 
Previously he was employed 
by North & Judd Manufac- 
turing Co. of New Britain. 





Parkersburg Steel 
Buys Wastebasket Line 


The purchase of the 
Beautiful Ohio wastebasket 
line from Ohio Can & Crown 
Co. of Massillon, O., was an- 
nounced recently by The 
Parkersburg Steel Co.,, 
Parkersburg, W. Va. 

All machinery, tools and 
equipment used by Ohio Can 
& Crown in making these 
wastebaskets, was included 
in the purchase. 


The wastebaskets will 


become part of the Brite- 
Pride brand of tinware 
manufactured by Parkers- 


burg. This line already in- 
cludes pans, measures, fun- 
nels, graters, pails and 
colanders plus other kitchen- 
ware products. 





Arizona Hardware Buys 
Steinfeld Hardware Div. 


Arizona Hardware Co., 
wholesalers of Phoeniz, Ariz., 
has purchased outright the 


HARDWARE BRIEFS: 





Wholesale Hardware Div. of 
Albert Steinfeld and Co., 119 
North Stone St., Tucson, 
Ariz. The business will be 
operated as Arizona Hard- 
ware Co. at that address. 

All purchases will origi- 
nate in the office of Arizona 
Hardware Co. in Phoenix. 
No other changes are antici- 
pated. Personnel of the Al- 
bert Steinfeld Wholesale 
Hardware Div. will continue 
in their present capacity. 





Former Troy, N. Y., Hardwareman Opens 
Florida Store; K. McPhail Buys Hunt Co. 


Miami Beach, Fla.—Ben- 
jamin Siegel, who formerly 
operated a hardware store in 
Troy, N. Y., has opened a 
store at 545 West 41st St. 
The business will be known 
as Central Hardware Co., 
Inc. Mr. Siegel is president, 
Bob Siegel is vice-president 
and Jack Siegel is secretary- 
treasurer. 


Vienna, Va.—Kenneth Mc- 
Phail has bought the Wright 
& Hunt Hardware Store and 
will operate it under the 
name of Ken McPhail, Inc. 
Mr. McPhail was for many 
years vice-president of the 
S. H. Hammer Co. and was a 
former president of the Vi- 
enna Lions Club. 


Wellman, Iowa—Ralph 
Snavely has sold the Snavely 
Hardware to Howard Walker 
and Daryl Potsander who 
will operate the business in 
partnership. It will be known 
as the Wellman Hardware. 
Mr. Potsander will manage 
the store. 


Clifton, Ariz.—Osborne N. 
Smith, son of Henry L. 
Smith, has recently pur- 
chased the Big 3 Store from 
his father. The store will 


carry a complete line of 
quality merchandise, hard- 
ware, refrigeration and elec- 
tric appliances. 


Ill.—Donald 
Bloyd has made arrange- 
ments to purchase the 
Griggsville Hardware Store, 
taking possession January 1, 
1955. The firm was formed 
in 1917 by Lester King, 
Stanley McKinney and Her- 
man Wilson. 


Griggsville, 


Carthage, N. Y.—Richard 
Monnat has purchased the 
Nortz General Store on 
Main Street from Fredlin 
Nortz. The store had been 
owned and operated by Mr. 
Nortz for more than 60 
years until his retirement. 


Palo Alto, Calif.—Palo 
Alto Hardware Co. opened 
its first branch store in the 
New San Antonio Shopping 
Center. It will continue op- 
erations at its present site 
as well. Palo Alto Hardware 
was founded by W. B. Allen 
in 1903. 


Detroit, Mich.— Dearborn 
Hardware Co. has bought 
(Continued on page 131) 
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Personnel Promotions 
at Harper & Mcintire 


R. W. Harper, vice-presi- 
dent, Harper & McIntire Co., 
hardware wholesaler at Ot- 
tumwa and Cedar Rapids, 
Iowa, has assumed super- 
vision of all buyers for the 
company. 

A. R. Carlson, vice-presi- 
dent, and formerly merchan- 
dise manager has been named 
general sales manager. L. L. 


Johnson, manager of the 
Cedar Rapids branch has 
become a director of the 
company. 


Black & Decker Moves 
New York Sales Branch 


The New York Sales and 
Service Branch of The Black 
& Decker Mfg. Co., Towson, 
Md., formerly located in Man- 
hattan, has been moved to 
new and larger quarters at 
56-15 Queens Blvd., New 
York 77, N. Y. 

The new building mea- 
sures 6,900 sq. ft. in area. A 
modern show room and office 
is at the front of the one- 
story building where the com- 
pany’s wide range of portable 
electric tools for home, farm, 


shop and industry can be dis- 
played. 


E. M. Winkler Joins 
Atlantic Hardware 


Emanuel M. Winkler, 
formerly with Wm. Golden- 


_blum¢& Co., wholesalers of 


Glendale, N. Y., has joined 
The Atlantic Hardware & 
Supply Co., wholesalers of 
New York, as salesman and 
buyer of housewares. 

Mr. Winkler served with 
Goldenblum from 1916 to 
August, 1954 when the firm 
was liquidated after 51 years 
in business. 


Dicks-Pontius Buys 
Landen Putty Works 


The Landen Putty Works 
of Malden, Mass., has been 
purchased by the  Dicks- 
Pontius Co., Dayton, O. 

C. J. Landen has retired 
from business life. All other 
Landen Works personnel have 


been retained and are now 
headed by George Kirk 
veteran officer of the firm. 
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Attendants of the Third Annual Hardware Store Management Conference. 
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The Landen Putty Works 


Merchandising Clinic Panel Highlights 
Hardware Store Management Conference 


will continue to operate under 
the same name. 


Wisco Hdwe. To Hold 
Merchandising Show 

The Wisco Hardware Co., 
wholesalers of Madison, Wis., 


will hold its annual Merch- 
indising School and Sales 
Show January 17-18, at its 


headquarters in Madison. 





R. M. DeGarmo Named 
McKee Vice President 


Robert M. DeGarmo has 
been appointed vice president 
and general manager of the 
McKee Div., Thatcher Glass 
Mfg. Co., Elmira, N. Y. He 
replaces Philip W. Hatch 
who resigned. 

Robert H. Behrens has been 
shifted to the sales territory 
covering Indiana, Ohio, and 
Kentucky. 

C. E. Brown now repre- 
sents McKee in Western 
Pennsylvania and New York 
State, with the exception of 
New York City. 


merchandising 
featured the 
Hardware 
Confer- 


99 99 
L6°S0 


A five-man 
clinic panel 
Third Annual 
Management 
ence held September 
at the Kellogg Center fo 
Continuing Education, Mich 
igan State College, East 
Lansing. 

The Conference 
sored by the Michigan Re 
tail Hardware Association 

In addition to the me 
chandising panel, the 91 
Conference registrants, 19 
more than the 1953 meeting, 
sat in on several talks and 
discussions covering a vari 


Store 


Was spon 


ety of subjects on how to 
better manage their stores 

The merchandising clinic 
panel members were: Ken 


neth Lamphere, manager of 
store planning and merchan 
dising staff of the MRHA, 


who was discussion leader; 
Anthony Byrd, Byrd Hard- 
ware, Dearborn; Ernest 


Copeland, Copeland’s Hard 
ware, Mt. Clemens; William 
Frederick, advertising man- 
ager, Morley Bros., Saginaw, 
and William Minnes, Detroit 
124) 
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Hardware Store 
Management Conference 
(Continued from page 123) 
representative for Advertis- 
ers Exchange of New York 
City. 

Mr. Byrd covered inven- 
tory control and pricing as 


used in his store and Mr. 
Copeland, whose hardware 
business was the first to 


adopt self-service in Michi- 
gan, discussed how his opera- 
tion has benefited him. 

An outline of the 
tive advertising program of 
the 26 member stores of the 
Saginaw Retail Hardware 
Association, and the benefits 
of newspaper advertising 
were covered by Mr. Fred- 
erick and Mr. Minnes, re- 
spectively. 

Other topics and speakers 
were: 

Employee Wages and In- 
centives, a report of a recent 


coopera- 


survey in association hard- 
ware stores by the Bureau 
of Business Research, Michi- 
gan State College. The com- 
plete survey will be _ pub- 
lished in booklet form and 
distributed to the member- 
ship. 

Faith, Hope and Parity, 
by Dave Livingston, Wash- 
ington, Iowa. 


Are Your Employees Sold 
On Their Jobs, by Henry 
Hoogerheide, LL. Hoekstra 
Co., Kalamazoo, Mich, 

Your Customer Speaks, a 
customer reports her shop- 
ping experience in hardware 
stores. 

Interpretation of 1953 


Operating Figures in Hard- 
ware Stores, an_ informal 
session. Harry A. Harlan, 
manager, Marketing Analy- 
sis NRHA, was consultant. 

Legislation, W. F. Doyle, 
manager, Michigan Chain 
Stores Bureau, Lansing, 
Mich. Mr. Doyle discussed 
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soanes, Semple, Hill Sales Staff Hears Ekco Promotion Plans 


~ 


At a recent sales meeting in the Sheraton Hotel, 
Chicago sales force of Janney, Semple, 





Chicago, 22 members of the greater 
Hill and “Company, Minneapolis distributor, 


were told of selling features and intensive promotion plans for Ekco Products Com- 


pany's new tableware and cooking utensils. 


left to right: Thomas I. 


T. L. Parker, salesman for JSH; Henry Casey, 


Byesville Div.; 


includes greater Chicago, and L. J. Opperman, 


the end of businessmen mak- 
ing politics their business 
too. He also covered the fair 
trade and auction bills to be 
introduced in the 
sion of the Michigan 
lature. 

Is $1.00 Down—$1.00 Good 
Business? by Ralph Matt 
hews, Kalamazoo and Battle 
Creek Credit Bureaus. 

Organize, Deputize, 
vise for Profitable Operation, 
Thomas A. Hunter. 

A banquet with entertain- 
ment, which provided the 
social highlight of the two- 
day meeting, was held Wed- 
nesday, Se, at 
6.00 p.m. 


1955 ses- 


legis- 


Super- 


September 


Hall Co. Moves 


Joseph Hall Co., manufac- 
turers of shelf hardware and 
builders’ specialties, has 
moved from 3420 Market St., 
Philadelphia, to 2121 W. 
Clearfield St. 


Autoyre Sales Staff 
Adds C. E. McCullough 
The Autoyre Co., Oakville, 
Conn., has Clyde 
E. McCullough to its sales or- 


appointed 





CLYDE E. MecCULLOUGH 
ganization. He will repre- 
sent the company in parts of 
Illinois, Ohio, West Virginia, 
Indiana and Missouri. 

Prior to joining Autoyre, 





Members of the merchandising clinic panel which highlighted the Third Annual Hard- 
ware Store Management Conference held Sept. 22-23, at Michigan State College. Left 


to right, are: 
Ernest Copeland. 
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Bill Frederick, William Minnes, Kenneth Lamphere, Anthony Byrd and 
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Pictured near the tableware display are, 
Lynch, Ekco assistant sales manager of Chicago Canton Div.; 
Ekco assistant sales manager of Geneva 
Harold M. Ahmann, JSH sales manager for the Eastern division which 
JSH dealer service manager. 


Mr. McCullough was with 
Worthington Co., 
Cleveland, O. 


the George 
wholesalers of 
Lowe Brothers Co. 
Promotes J. Desjardins 

J. R. Desjardins has been 


promoted to manager of the 
New England District of the 


Lowe Brothers Company, 
paint and varnish makers, 
Dayton, O. 

Mr. Desjardins joined 


Lowe Brothers in 1945 as a 
sales clerk in the Lewiston, 
Me., Branch. He later 
as a branch manager in 
Burlington, Vt.. and Port- 
land, Me. Before his present 
appointment Mr. Desjardins 


served 


was sales manager in the 
New England District. 


Bagnard Promoted To 
New Ceco Steel Post 


E. A. Bagnard, formerly 
assistant manager of the 
steel window and door de- 


partment of Ceco Steel Prod- 
ucts Corp., Chicago, has been 
appointed manager of the 


steel door department. 


G. C. Blew Appointed 
Chelsea Fan Salesman 
Chelsea Fan and Blowe: 
Co., Plainfield, N. J., has 
named George C. Blew as 
their representative in Kan 
sas City. Mr. Blew was fo: 
merly service manager at the 
Chelsea Home Office. 


1954 





Haff 
Gi 
As P 
ognitio 
salesm<¢ 
ecentl 
salesm 
“Huffy 
This 
that tl 
Daytor 
award: 
ings. 
The 
salesm 
has b 
annou 


gram 
of Hi 


count 
bonus 
The 
plaqu 
lowin 
Jer 
Kello 
Dues 
Bob 
ances 
Way! 
nold 
Supp 
Park 
W: 
& Gi 
L. V 
Co.3 
Hare 
Stocl 
ware 
thon 
Loui 
Har 
The 
Co.: 
Cran 
Li 
Inc. ; 
McC 
gill 
Wat 
Mill 
J. A 


war 


HAF 








greater 
ributor, 
s Com- 


ay are, 
yn Div.; 
Geneva 
1 which 


was. with 
ngton Co., 
veland, O. 


5. 
ardins 
has been 
rer of the 
ict of the 
Company, 
makers, 


joined 
1945 as a 
Lewiston, 
er served 
lager in 
id Port- 
s present 
esjardins 

in the 
ict. 


i To 
ost 
formerly 
of the 
loor de- 
el Prod- 
has been 
of the 
nt. 


ed 
nan 


Blower 
J., has 
slew 

n Kan- 
ras for 
r at the 











, 1954 


News of the Trade 


Huffman Mfg. Co. Recognition Plaques 
Given to Sixty-Two Wholesalers’ Salesmen 


As part of the Huffy Rec- 
ognition Program for jobber 
salesmen, 62 plaques were 
recently awarded to 62 
salesmen, honoring them as 
“Huffy Men of the Year.” 

This was the third year 
that the Huffman Mfg. Co., 
Dayton, O., has made these 
awards at distributor meet- 
ings. 

The program for jobber 
salesmen in the coming year 
has been amplified by the 
announcement of a gift pro- 


gram based on the opening. 


of Huffy Key Dealer ac- 





counts, and sales of special 
bonus-point Huffy products. 

The bronze and walnut 
plaques were won by the fol- 
lowing: 

Jerry Egan, Boetticher & 
Kellogg Co.; Harold Elkins, 
Dues Motor & Cycle Co.; 
Bob Evans, Toledo Appli- 
ances, Inc.; Robert Peters, 
Wayne Hardware Co.; Ar- 
nold Ross, U. S. Electrical 
Supply Co.; Norwood G. 
Parker, Albany Hdwe., Co. 

Walter M. Simmons, Beck 
& Gregg Hdwe. Co.; James 
L. Wells, J. W. Murchison 


Co.; S. D. Phillips, Odell 
Hardware Co.; George A. 
Stockton, Pleasants Hard- 


ware Co.; William M. An- 
thony, Walthour & Hood Co.; 
Louis F. Bourcier, Jennison 
Hardware Co.; Alfred Rosen, 
The New-Way Housewares 
Co.; Harold D. Richardson, 
Crans Supply Co. 

Lister Ives, Cuthrell’s, 
Inc.; Martin Jacobs, C. M. 
McClung; Roy Deaton, Or- 
gill Bros. Co.; R. S. Harvell, 
Watkins-Cottrell Co.; R. A. 
Miller, W. H. Allen Co., Inc.; 
J. A. Gibbs, Amarillo Hard- 
ware Co.; Raymond H. Stew- 
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ard, Bush-Caldwell Co.; Ad- 
ron Martin, Fox Bros. 
Hardware Co. 

T. M. Harrell, Jr., Schoell- 
kopf Co.; Walter S. Petitt, 
Southwestern Hardware Co.; 
Ray A. Snyder, Dutton-Lain- 
son Hardware Co.; Emil W. 
Meyer, Henkle & Joyce 
Hardware Co.; Marsh Hus- 
sey, Washington Hardware 
Co.; C. H. Brown, Charles 
Ilfeld Co. 

Joe E. Stewart, Basche- 
Sage Co.; D. J. Brown, T. J. 
Smith Whsle. Hdwe. Co.; 
Rex Russell, Galbraith Steel 
& Sup. Co.; Paul Massey, 
Wichita Hardware Co.; 
J. C. M. Parker, Brown-Rob- 
ert Hdwe. Supply; Henry 
Huffman, Murray-Brooks, 
Ine. 

Melvin R. Ashton, Mid- 
states Appl. & Supply; Wil- 
liam E. Mclellan, Hender- 
son & Baird Hdwe. Co.; J. R. 
Briggs, Geo. Worthington 
Co.: FE. B. Alexander, 
Strauss-Frank Co.; S. H. 
Harris. Woodward Wight & 
Co.: Elrov Derksen, Motor 
Supply Co.: Ray Russell, 
Phoenix Hardware: F. R. 
Market, Florida Hardware 
Co. 

Ww. A. Hoge. Florida 
Hardware Co.; Emil Schweiz- 


er, Davis Supply Co.: J. C. | 


Maior, Piedmont Hardware 
Co.: S. E. Watson, Western 
Metal Supnly Co.: Jack Pur- 
cell, Frank Colladay Hard- 


ware Co.: E. S. Valencsin, | 


Yakima Hardware Co.; Les- 
ter Hoeth, LaCrosse Steel 
Roofing & Corrugating Co. 

Cc. C. Sargent. Huey & 
Philp Co.; Van W. Branch, 
Henderson & Baird Hdwe. 
Co.; Dewey D. Harshbarger, 
W. H. Kiefaber Hdwe. Co.; 
Jack L. Akerman, W. H. 
Kiefaber Hdwe. Co.; H. P. 
Jolly, Economy Auto Stores, 
Inc.: Herman L. Johnson, 
C. D. Franke & Co.; Frank 
M. Mayo, Semmes Hardware 
Co. 

A. Saucedo, Saucedo Broth- 
ers; Roy Nice, Tracy-Wells 
Co.; W. C. 
nedy-Herring Hdwe. Co.; 
John Wall, Van Deren 


Hdwe. Co.; Robert J. Demp- | 


ster, Onondaga Supply Co., 
and Walter Schmidt, Kruse 
Hardware Co. 





Kennedy, Ken- | 





Lightweight Vise thats 
also a Work Bench... ita. 


rikaib 


Tristand 





Tray pushes up easily to 
fold Tristand, pushes down 
easily toset up. Holdsstand 


rigid, 


' 






.--With built-in 
folding tray 


Stand and tray are all one 

unit—no loose parts. Quick easy 

set-up and take down. Extra-light _ 

weight but strong, rigid. Full size 

vise base—3 benders, ceiling brace 
Folds up for easy carry- 


ing to job and it’s extra 


screw, pipe rest, lots of tool slots. 
lightweight, 


Here’s customer-pleasing value 
that’s easy to sell—order today! 


The Ridge Tool Company « Elyria, Ohio, U.S.A; 
















Fast Moving 
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Hl 





the K-400 “wins” 


Kaufman, the originator of Hedge- 
master, announces a new grass 
Trimmer-Edger combination . 7” 
The K-400 “Twins” . . . a complete 
Grass Trimmer or a complete Edger 


with interchangeable heads and 
blades . . . makes it possible to 
either Trim or Edge . . . with but 
one unit. 


Write for complete information 
See them in Action—National Hard- 
ware Show, Chicago, October 11-15, 
Booth S-49. 


“SALES LEADERS” 
in the 
“LAWN EQUIPMENT FIELD . 


HEDGEMASTER 


e2! 
she Original 
ELECTRIC CLIPPER 
with DOUBLE ACTION 

Both Blades Move. That's why 
Hedgemaster will out-perform any 
other electric clipper on the market! 
26 edges on each blade — cuts 
cleaner — faster — easier. Two- 
position handle for right or left- 
hand operation. Duo-position cutting 


head for more convenient trimming. 
Only Kaufman builds Hedgemaster. 


TRIM 
OR EDGE 
WITH 
ONE 

\ UNIT 





KAUFMAN manufacturing co. 


549 Ss. 


MANITOWOC, 


29th Street 
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BETTER STORE 
FIXTURES 





FOR 
INTERCHANGEABLE — ADJUSTABLE 
PEG BOARD BACKS 
Write for catalog No. OH TODAY 


W. C. HELLER & CO. 
MONTPELIER, OHIO 
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| Jacobsen Mfg. Appoints 
_ District Sales Managers 


George O. 
been named 
manager for 
Mfg. Co., 
makers of 
His 


Allaman has 
district sales 
the Jacobsen 
Racine, Wis., 
power mowers. 
territory will cover 





GEORGE 0. ALLAMAN 


Missouri, Kansas, Oklahoma, 
Colorado and New Mexico. 

Mr. Allaman formerly 
managed the West Coast 
branch sales office of Dean 
Bros., a Kansas City heavy 
construction company. 

F. D. Trainor, has been 
named Indiana district sales 
manager for Jacobsen. His 








F. D. TRAINOR 


background in sales includes 
experience with F. H. and 
E., Inc., Cunningham-Ort- 
meyer, and Humphrey Chev- 
rolet, all Milwaukee, Wis., 
firms. 

R. F. Dorr has been named 
district sales manager for 
western New York state. 
Before that he served as a 
salesman in the Buffalo area. 





Do-It-Yourself Show 


Scheduled November 6 


Five hundred member 
stores of the Michigan Retail 


- News of the Trade ——_—__—— 


Yourself Show scheduled at 
the Michigan State Fair 
Grounds. 


The show will run for nine 
days, starting November 6. 





Quaker Rubber Merges 
W. Coast Operations 


The West Coast operations 
of Quaker Rubber Corp., 
Philadelphia, and its recent 
acquisition, Pioneer Rubber 
Mills, Pittsburg, Calif., have 
been merged under the name 
Quaker Pioneer Rubber Mills, 
Div. of H. K. Porter Co., Inc. 

Quaker Pioneer Rubber 
Mills will handle all the sales, 
manufacturing, and _ service 
operations of both companies 
in ten Western states. The 
Pioneer and Quaker sales or- 
ganizations will be combined 
in the East and operated un- 
der the Quaker Rubber Corp. 





Frank Hughes Gets 
New Sales Post 


Frank Hughes, formerly 
associated with Peirce-Phelps 
of Philadelphia, has been ap- 
pointed a regional sales man- 
ager for Tracy Kitchens, Div. 
of Edgewater Steel Co., 
Pittsburgh. 

Mr. Hughes will direct sales 
activities in Philadelphia, 
New York City, Trenton and 
Hartford. 





L. Davidson New Nesco 
Eastern Sales Manager 


Lloyd E. Davidson has been 
appointed Nesco’s Eastern 
Sales Manager. He will also 
assume the responsibility for 
the North Central District 
sales. 

Mr. Davidson has been with 
Nesco six years and will con- 





LLOYD E. DAVIDSON 


Hardware Association will tinue to headquarter in New 
have displays at the Do-It- York City. 
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C. D. Leiter Retires As 
Myers Vice President 


C. D. Leiter, 65, vice-presi- 
dent and director of The F. 
E. Myers & Bro. Co., Ash- 
land, O., has retired. Mr. 
Leiter, who has been as- 
sociated with Myers since 
1905, will continue to serve 
the company in an advisory 
capacity. 

He associated with the 
Myers sales department two 
years after he joined the 
company and gained experi- 
ence as a territory salesman 
and a member of the inside 
sales force. In 1935, he was 
named domestic sales mana- 


ger and in 1937 he was 
elected a director of the 
company. 


Mr. Leiter served as vice- 
president in charge of sales 
from 1952 until he was suc- 
ceeded by E. M. Myers in 
January of this year. 





Club Aluminum Products 
Names District Managers 


Club Aluminum Products 
Co., Chicago, has announced 
two district manager assign- 
ments in the company’s Re- 
tail Sales Div. 

John R. Linton was ap- 
pointed district manager for 
the Illinois and Wisconsin 
territory with headquarters 
in Chicago. 

I. M. Klein was named dis- 


News of the Trade —— — 


trict manager for the terri- 
tory consisting of Florida 
and part of Georgia and 
South Carolina with head- 
quarters in Jacksonville, Fla. 





W. Morrissey Promoted 
By American Chain 

W. F. Morrissey is the new 
New England district sales 
manager for the American 
Chain Div., American Chain 





W. F. MORRISSEY 


& Cable Co., Inc., Bridgeport, 
Conn. Mr. Morrissey will 
headquarter in South Boston, 
Mass. 

He joined the American 
Chain & Cable organization 
as a New England sales rep- 
resentative in 1937. He served 





with the Manley Division for | 


three years and then assumed 
similar duties for the Ameri- 
ean Chain Division. 


San Francisco Pot & K iit c lab President 








New President of the San Francisco Pot and Kettle Club 
is Armand Schwartz, left, housewares buyer, Seller Bros., 


San Francisco wholesaler, who took over the gavel on 
September 10 at the Green Hills Country Club, just 
south of San Francisco. Dave Bartelme, center, manufac- 
turers’ representative, president of the Associated Pot 
and Kettle Clubs of America, raises Schwartz's hand 
while pulling down the arm of James Anderson, manufac- 
turers’ representative, retiring president. 
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: Another 
I arker 

Hack Sau 

Caclusive 


STA-LOK 


Eliminates All 
Blade Twisting 


Wiggling and twisting blades have gone for- 
ever. This latest Parker feature—STA-LOK—clamps 
the blade firmly and straight in line with exactly 
the amount of tension you desire. You adjust 
STA-LOK quickly and easily with the fingertips — 
not pliers, by tightening or loosening the wing 
nut and the STA-LOK nut. 


ONLY PARKER HACK SAWS 
HAVE THESE SELLING FEATURES 


e “Sta-Lok”’ — ends blade twisting 

e “Loc-Klip’’ — firmly locks the blade in 
place at the front end 

e ‘’Stud-Fast’’ — patented, forged one- 
piece blade-holders — no pins to lose 

¢ Forged frame—patented solid one-piece 
ends 


A 7 3 
PARKER & f- = SY 
EXTRA t= ew 


Attractive merchandising card turns every Parker 
Hack Saw into a self seller. Points out exclusive 
Parker features. Presents easy-to-follow and com- 
plete information on the proper use of a hack saw. 








PARKER MANUFACTURING 


WORCESTER 1, MASS., U.S 


CO. 
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36,800 Attend 1954 


Hardware Show in Chicago 


The 1954 National Hard- 
ware Show held early this 
month on Navy Pier in Chi- 
cago now is history but it 
was the first time this show 
was held outside of New 
York City, and was probably 
the biggest array of hard- 
ware and allied line mer- 
chandise presented to whole- 
salers and dealers. 

The show had to contend 
with inclement weather and 
attendance was 36,874, a 
drop from last year’s figure. 
Heavy rains flooded Chicago 
just before the show started 
and all during the show the 
main topic of general con- 
versation was the hurricane 
sweeping up the East Coast. 


Every state was repre- 
sented this year, three more 
than last year. 

Especially impressive was 
the number and variety of 
power lawn mower’ and 
power tool displays. 

The lawn and garden sec- 
tion attracted much seasonal 
interest from wholesale buy- 
ers who are in the midst of 
their spring planning. 

The do-it-yourself theme 
was the feature of a number 
of exhibits. 

The 1955 show will be held 
in Chicago Oct. 17 to 21. 

The accompanying photo- 
graphs show some of the 
visitors who dropped in at 
the HARDWARE AGE booth. 





Above, four mid-westerners, left to right, J. Earl Travis, 
Kretschmer-Tredway Co., Dubuque, lowa; H. J. Reuschel, 


John Pritzlaff Hardware Co., 


Milwaukee; E. L. Ehler, 


Ehler’s Hardware, Clinton, lowa; Kenneth Coder, Coder 
Hardware, Muscatine, lowa. Below, three easterners, A. J. 
Mangin, Hardware Age Directory compiler, left; Jacob 
Bakker, Midland Park, N. J., dealer, center; E. R. Sandiford, 


Hardware Age eastern representative. 
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Jake Olsen, John 
Pritzlaff Hardware 
Co., Milwaukee, 
left, enjoys story 
told by E. E. Cook- 
son, C-L Hard- 
ware, Manistique, 


Mich. 


Ruth Bock, of Gus 
Bock Hardware, 
Lansing, IIl., pre- 
sents feminine 
angle of hardware 
to Leonard V. 
Rowlands, MHard- 
ware Age pub- 
lisher. 


Gil Logan, Knight 
& Wall Co., 
Tampa, Florida. 


R. W. Harper, 
Harper & Mclntire 
Co., Ottumwa, 
lowa. 


Survey report is 
center of discus- 
sion between Mal 
M. Whitfield, 
Hardware Age 
mid-western rep- 
resentative, left, 
and A. E. Cox, 
Janney - Semple - 
Hill Co., Minnea- 


polis. 
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News of the Trade —— 


Sales Promotion and Advertising Plans 
Outlined at Johnston Lawn Mower Meeting 


Sales promotion and ad- 
vertising plans for 1955 
were presented to the per- 
sonnel of Johnston Lawn 
Mower Corp. at the annual 
sales meeting, held last 
month at the company’s plant 
at Brookhaven, Miss. 

The plans include a local 
television program to be 
scheduled in 56 markets. The 
program will be a 15-minute 
feature on lawn care and 
outdoor living and will give 
Johnston dealers in each TV 
market free listings on each 
program. Dealer listings will 
be scheduled in accordance 
with orders placed through 
Johnston wholesalers. 

The TV program will be 
backed by two complete sea- 
sonal store promotions. An 
“Early Bird” promotion will 
be sent out to dealers around 
the first of 1955 and will 
push early buying of power 
mowers and dealer “lay 
away” plans. A second “TV 
Spring” promotion will be 
mailed to all dealers qualify- 
ing for TV listings and will 
be sent out around March 1, 
1955. Both kits will include 
such merchandising materi- 
als as window banners, han- 
dle cards, price kits, sales 
booklets, newspaper adver- 
tising mats, and other sales 
aids. 

A strong schedule of na- 
tional advertising will begin 
in February and will include 
placements in such maga- 
zines as Saturday Evening 
Post and House Beautiful. 


RPM Mfg. Makes 
Three Appointments 


RPM Mfg. Co., Lamar, 
Mo., makers of power lawn 





CHARLES LEAR 





mowers, has reorganized its 
personnel: 

Charles Lear, formerly with 
the service department of 
Belsaw Machinery Co., Kan- 





GEORGE McMAHAN 


sas City, has been appointed 





service manager and George | 
McMahan, previously district 


manager for RPM’s Lawn- 


er 





CARROLL BROWN 


Boy sales in the Southwestern 
district, has been named field 
service manager. 

Carroll Brown will assist 
Mr. McMahan in field service. 





Executive Sales Post 
To Charles W. Fuhrer 


Charles W. Fuhrer has 
been named assistant sales 
manager of the Diamond Ex- 
pansion Bolt Co., Garwood, 
N. J. 

Mr. Fuhrer will continue 
to cover the state of New 
Jersey as well as carrying 
out special sales assignments 
throughout the country. Ex- 





cept for two years of Navy | 


service from 1944-1946, Mr. 
Fuhrer has been associated 
with Diamond Expansion 
Bolt in various sales capaci- 
ties for the last 20 years. 
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Twenty-five pound drum — ol 
for completely blocked } :” 
sewers. = 


Six and one-half pound 
can for root-prevention 
and sluggish sewers. 


ROOTO is the chemical sewer and 
drain cleaner that is SELLING for 
progressive hardware dealers across 
the country. They have found that 
ROOTO is the complete answer to 
their customers’ drain problems. 

Tell your customers about ROOTO. 
Tell them that ROOTO does a thorough 
job of removing roots and other or- 
ganic matter that clogs sewers and 
household drains. Tell them that 
ROOTO will save them time, money 
and inconvenience. 

Stock this profitable line today! It 
will sell for YOU because it is a 
strong line, soundly merchandised. 
Order from your nearest jobber or 
write for detailed information. 


ROOTO is packaged in 
four sizes—a size for 


each household 


drainage problem. 
| Me.2 


RROOTOR 


ones 
.. aie 


! ses" 


Two pound can for 


Me. 3 
Dp 
LOOT? 


grease traps. 





Fourteen ounce can for 
kitchen sinks, wash 
basins, laundry tubs, etc. 


THE Git) CORPORATION 


17319 Wyoming Avenue « 


Detroit 21, Michigan 
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WHAT'S YOUR POWER MOWER 
MARKUP ? 


Aa ( 


burned again with 


tributor and 


Mowrs. 


Fancy power mower markups 
can be deceiving . . . 
when the suggested retail list is 
too high. Next season, don't get 
overpriced 
mowers. Sell Vogt Powr-Mowrs — 
a quality mower competitively 
priced — yet including honest dis- 
markups. 
You'll reap more profits through 
more volume with Vogt Powr- 
There's a lot more to the 
Vogt Powr-Mowr story. Write, wire 
or phone for attractive brochure 
including specifications and prices. 


especially 


retailer 








Complete range of models in both electric and gasoline models. 
Available in either economy or super deluxe styles. 


Kentucky's Oldest Manufacturer . . 


VOGT BROS. MFG. CO., INC. 


Main at 14th Street « 


. Since 1833 


Louisville 1, Kentucky 


P. O. Box 922 
New York Office and Display Room: 200 Fifth Avenue 





J 


Heavy Duty Galy. Humidifiers 











Wrought Meta! Plont Stand 


| L| 
an 


Wrought Metal Flower Box Stand 





Garden or Household Tool Holders 





eae 










Sub Irrigoting 
Golv. Plont Boxes 





Plant Boxes * 3 Complete Lines Seed Storter & Af. Violet Trays 





=, 





All Steel Watering Cans 





. 


Push Type & Wall Mount Hose Reels 





Self Attaching Window Shelf 








All Steel Floral Plonters 





BRAND NEW 


CATALOG 


NOW AVAILARLE 
Send for Your Copy 
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if tove Ov 
Hose Hongers * 2 Complete Lines ‘op-0-Stove Ovens 


Through your wholesale distributor or write direct 


MANUFACTURING COMPANY. INC 


109-135 MEEKER AVE NEWARK S.N J 
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NEWS OF 


MANUFACTURERS’ AGENTS 








Gasstrom-White Co. 
Appoints R. Murphy 


Richard F. Murphy of 
Hoosick Falls, N. Y. has been 
appointed upstate district 
manager for Gasstrom-White 
& Co., New York, manufac- 
turers’ representatives. His 





RICHARD F. MURPHY 


territory will include the en- 
tire state of New York north 
and west of Westchester 
County. 

Mr. Murphy was formerly 
associated with the Albany 
Hardware & Iron Co. of Al- 
bany, N. Y., where he was in 
the buying department. 





Horan and Son Moves 
To Larger Quarters 


Horan and Son, St. Louis, 
manufacturers representa- 
tives who will soon celebrate 
their 50th anniversary, are 
mow located in new, larger 


quarters at 6218 Clayton 
Ave., in West Central St. 
Louis. 


Village Blacksmith Co. 
Adds Two Sales Agents 


The A. P. Henricks Co. 
has been appointed repre- 
sentative of the Garden Teo! 
Div. of the Village Black- 
smith Co., Watertown, Wis., 
in New York, Pennsylvania, 
New Jersey, Maryland, West 
Virginia, Delaware and the 
District of Columbia. 

The home office of the A. P. 
Henricks Co., is 78 Reade St., 
New York 7, N. Y. 

The Velie Sales Co., has 
been appointed representa- 
tive of the Garden Tool Div. 
in Minnesota, North Dakota, 
South Dakota and Wisconsin. 

The home office of the Velie 
Sales Co. is 1645 Hennepin 
Ave., Minneapolis 3, Minn. 








Krylon Names Todd 
Manufacturer's Agent 


Emory S. Todd has been ap- 
pointed manufacturer’s rep- 
resentative for Krylon, Inc., 
Philadelphia. Mr. Todd, who 
has had 20 years’ technical 
and sales experience in the 
paint industry, was formerly 
vice president-in-charge-of- 
sales. 

He will represent Krylon 
protective coatings and other 
Krylon products in eastern 
Pennsylvania, southern New 
Jersey, Maryland, Delaware, 
Virginia and the District of 
Columbia. 





American Pad Makes 
New Assignments 


Paul Gessner, who han- 
dles The American Pad & 
Textile Co., Greenfield, O., 
line of marine safety equip- 
ment, sleeping bags and spe- 
cialty items in Illinois, Ohio, 
Michigan, Indiana, Wiscon- 
sin and parts of Kentucky, 
will now also service accounts 
for the Sportswear Division 
of Tapatco in the same terri- 
tory. Mr. Gessner has been 
with the company for eight 
years. 

Bill Abbott, Tapatco rep- 
resentative for Pennsylvania, 
New Jersey, Delaware, Mary- 
land and parts of New York, 


will handle Sportswear Divi- 
sion products in addition to 
the Tapatco line in his pres- 
ent territory. 


General W. E. Smith 
Elected to AMF Board 


General Walter’ Bedell 
Smith, who retired as Under 
Secretary of State recently, 
has been elected vice-chair- 
man of the board of directors 
of American Machine & 
Foundry Co., New York. 

General Smith will have 
broad administrative duties 
and would play 2 key policy- 
making role in the company. 
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News of the Trade — 
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(Continued from page 122) 


the Boyers Home & Auto 
Stores. Expansion of the 
housewares department of 
Boyers is planned. 


Fayetteville, N. C.—The 
first building to open in the 
new Massey Hill shopping 
center at 1050 Trade Street 
was the Massey Hill Hard- 
ware owned and operated by 
Walter B. Powers. The new 
brick and steel structure fea- 
tures a complete glass front 
with double glass doors. 


Auburn, Ilowa—C. M. Bean 
is the new owner of the Jan- 
sen Hardware Store. Mr. 
Bean was previously in 
charge of the store as an em- 
ployee of Rey Janssen. 


Grants Pass, Ore.—Rogue 
River Hardware at SW I 
Street was damaged by fire 
and smoke during a recent 
blaze. 


West Palm Beach, Fla.— 
Gill & Sons Hardware Store 
at 811 Belvedere Rd. has 
been purchased by Frank W. 
and Margaret E. Anglund of 
Chicago. Sellers were Wal- 
ter H. and Elizabeth Gill. 
The store will be continued 
as Frank’s Hardware. 


Manteca, Calif. — Turner 
Hardware Co., 115 W. Yost- 
mite, was recently remodeled 
giving the store a new front 
and roomier interior. 


Bethany, Ill—Ray Crow- 
der has purchased an inter- 
est in the Rhodes Hardware 
Store. Mr. Crowder will have 
charge of the front end of 
the store and Mr. Rhodes 
will do the plumbing and 
heating work. 


Corpus Christi, Tex.—A 
self-service housewares-hard- 
ware store, Center Hard- 
ware, has just opened in the 
new Portairs Shopping Cen- 
ter. Manager of the store is 
Johnny Gollihar. 


Clovis, N. M. — Homer 
Litchfield has sold the Litch- 
field Hardware and Auto 
Parts store on Main Street 
to D. Sampson and D. 
Wheeler. Before coming to 


HARDWARE BRIEFS 


Clovis, Mr. Wheeler and Mr. 
Sampson were co-workers 
for Hibbard, Spencer & Bart- 
lett at Evanston, Ill. 





Redfield, S. Dak.—Eugene 
Henningsen has been em- 
ployed as assistant manager 
of Parson Hardware. K. C. 
Parsons is owner of the 
store. 


Faribault, Minn. — The 
grand opening of the Else 
Hardware store, at 317 Cen- 
tral Ave. was held on Sep- 
tember 10 and 11. During 
the opening, free coffee was 
served and many prizes and 
gifts were awarded. Earl 
Else is the proprietor. 


New Albany, Miss.—Brown- 
ing Hardware Co., located 
since their opening in the 
building next to W. N. Parks 
& Co., have completed their 
removal to new, larger quar- 
ters across the street in the 
building formerly occupied 
by Parks Auto Co. 


Delake, Ore. — Mann’s 
Hardware has been sold to 
Mr. and Mrs. Dick Collins. 
Mr. Collins, 
lake postmaster, 
overhaul the stock of the 
business, separating the mer- 





former Ocean- | 
plans to | 


chandise into various depart- | 


ments. 

Painesville, O. — _ Lake | 
County Hardware store in 
the Painesville Shopping 


Center was recently opened | 


by the Silverman Brothers 
of Cleveland. Co-managers 
for the new store are Joseph 
Floch and Leonard Milder. 


West Palm Beach, Fla.— 
Gill & Sons Hardware store 
at 811 Belvedere Rd. has 
been purchased by Frank 
W. and Margaret E. Ang- 
lund of Chicago. The store 
will be known as Frank’s 
Hardware. 


Mountlake Terrace, Wash. | 


—Geiser Hardware store in 
the Mountlake Terrace Shop- 
ping Center will move to a 
new location and more than 
double its floor space when 
a new unit to the shopping 
center building is completed 
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6y GRIFFIN 


For more than 50 years Griffin 

hinges have been known for their 

fine materials and workman- 

ship. Griffin hinges are 

part of a wide variety of light 
builder's hardware . 

quality produced by 

Griffin. 
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> 





Every DOOR NEEDS THREE! 


RIFFIN- 


anufacturing Company 





Nene 


ERIE © PENNSYLVANIA 
THE B. S$. ALDER COMPANY E. H. FARRAR 
45 Warren Street Room 22 


2nd Unit, Santa Fe Bidg 
Dallas 2, Texas 


Cc. L. LEWIS 
2450 17th St. 

San Francisco 10, Calif. 
R. F. BEVERS 
4524 East 60th Street 
Seattle, Washington 
L. G. FULLER 
P. 0. Box 2113 


2 
Jackson 5, Miss. = 


New York 7, N. Y. 

HARVEY D. RUSH & SONS WALTER S. JOHNSON & SONS 
4638 Nichols Parkway 917 St. Charles Avenue 
Kansas City, Missouri Atlanta, Georgia 

WILBUR H. DAVIS H. C. GLOVER 
1639 W. Fargo Avenue 2611 Garrison Bivd. 
Chicago 26, IIlinois Baltimore 16, Moryland 
ROY L. ROGERS 
1620 Garfield Street 
Denver 6, Colorado 
W. C. MEIBAUM & CO. 
6954 Oleotho Avenue 
St. Louis 9, Missouri 


GEORGE A. GREGG 
141 W. Eight Mile Road 
Detroit 3, Michigan 
AUSTIN & EDDY INC. 

115 Broad Street 
Boston, Massachusetts 








-News of the Trade- 





Liberty Distributors Group Holds Two-Day Meeting 





The Liberty Distributors Group, Philadelphia, a national 
wholesalers organization, held a two-day session October |-2, 
at the Dennis Hotel, Atlantic City, N. J., prior to the National 
Hardware Convention. The campaign of the “Item of the 
Month” was discussed and plans made for the future. In 
addition the first official photograph of the group was made. 
Representatives of the various members shown are, standing, 
4th row, left to right: R. A. Slack, Huey & Philp Co.; R. F. 
Becker, Ohio Valley Hdwe Co.; H. Seely Funk, Albany Hdwe 
& Iron Co.; W. F. Rieflin, Hunt & Mottet Co.; C. L. Mason, 
The Thomson-Diggs Co.; A. H. Heath, Hunt & Mottet Co.; 
Wilson Vandegrift, Supplee-Biddle-Steltz Co.; Wm. D. Dear- 
styne, Albany Hdwe & Iron Co.; Wm. Geo. Stelz, Jr., Supplee- 
Biddle-Steltz Co.; Howard W. Price, The Salt Lake Hdwe 
Co.; R. C. Neely, Jr., Amarillo Hdwe Co.; Alvin L. Jensen, 
Jensen-Byrd Co.; Charles Hildreth, Jr., The Emery-Water- 
house Co.; Roy G. Geppinger, Supplee-Biddle-Steltz Co.; Phil 
Zilles, Morley-Murphy Co.; standing, 3rd row, left to right: 
Wm. Philp, Huey & Philp Co.; R. M. Miller, Railey-Milam 
Inc.; N. F. Van Hoogenhuyze, Wm. Van Hoogenhuyze Hdwe 


Co.; E. A. Brown, The Tracy-Wells Co.; Wm. P. Tracy, The 
Tracy-Wells Co.; Joe Orgill, Jr., Orgill Bros. & Co.; John 
Wyeth, Wyeth Co., R. Whitman, Wyeth Co.; A. H. Wagman, 
J. A. Williams Co.; Wm. Wyeth, III, Wyeth Co.; C. L. Hil- 
dreth, The Emery-Waterhouse Co.; J. A. Chamberlain, Railey- 
Milam Inc.; Gus Momsen, omsen-Dunnegan-Ryan Co.; 
sitting, 2nd row, left to right: C. O. Tracy, The Tracy-Wells 
Co.; Robert St. John, Morley-Murphy Co.; Sterling Coke, 
Van Deren Hdwe Co.; F. F. Holcomb, Woodbury Hdwe Co.; 
H. B. Horsey, Sharp-Horsey Hdwe Co.; Harold L. Warner, 
Albany Hdwe & Iron Co.; W. D. Stuart, Richmond Hdwe 
Co.; B. J. Badham, Sr., Hoffman Hdwe Co.; Jack Sharp, 
Sharp-Horsey Hdwe Co.; C. L. Wheeler, The Salt Lake Hdwe 
Co.; Wm. Geo. Steltz, Sr.; kneeling, Ist row, left to right: 
Burrows Morley, Morley Bros.; L. L. Williams, J. A. Williams 
Co.; J. Rayner Harper, Harper & McIntire Co.; F. V. Coke, 
Van Deren Hdwe Co.; Aaron M. Jaffe, J. A. Williams Co.; 
Wm. T. Cleveland, The Emery-Waterhouse Co.; J. H. Faw- 
cett, Morley-Murphy Co.; Russell G. Floss, Morley Bros.; 
C. L. Reifsnyder, Liberty Distributors Group Headquarters. 





William C. Bleloch 


William C. Bleloch, widely 
known in the fishing tackle 
industry for almost 45 years 
and president of the Mon- 
tague Rod and Reel Co., 
Montague City, Mass., since 
1952, died September 26. 

Mr. Bleloch began his 
career with a Philadelphia 
sporting goods wholesaler in 
1909. He joined Montague 
Rod & Reel as a salesman in 
1926, was named vice presi- 
dent and sales manager in 
1934, and became president 
of the firm in 1952. 

As president of the com- 
pany, Mr. Bleloch was instru- 


glass fishing rods. 





WILLIAM C. BLELOCH 
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OBITUARIES 


mental in the development of James Lawless Mr. 
solid fiber glass and Hollo- 


Gerard M. Freeman 

executive vice president of 
Chicago, died September 23. 
group of associates founded 
the firm. He 


developed and marketed the 
Supreme Brank Chuck. 


Freeman was. also 
also instrumental in making 
Supreme Products enter the 
small appliance field. 


James Washington Law- 
less, 93, former hardware 
merchant and owner and 
operator of the Interbay 
Hardware Co., Seattle, died 
recently. 


Gerard M. Freeman, 37, 
Supreme Products, Ince., 


After service in World 
War II, Mr. Freeman and a 


successfully 





GERARD M. FREEMAN 
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HA Photo Angles 


A report in pictures of 
people and events 
in the hardware trade 





THE DIFFERENCE 


by 


— 


Reh f 


‘ 


Featured speaker at the recent Jacobsen Mfg. Co., sales meeting in Racine, Wis., 
was Verne Martin, retired general sales manager of the Maytag Co., Newton, lowa 
Above, left to right, are: V. E. Bunck, Jacobsen assistant treasurer; Mr. Martin; 
O. te Jacobsen, president of Jacobsen; and Cc, A. Livesey, Jacobsen sales manager. 


About 45 district 





Contending that the American Bicycle industry has suffered 
through the destructive influence of foreign imports, mem- 
bers of the industry's tariff committee requested tariff relief 
at hearings before the U. S. Tariff Commission in Washing- 
ton, D. C., held September 21-27. Shown are committee 
members with some of the bicycles used as exhibits at the 
hearings: Right to left are John Auer-Bach, executive secre- 
tary of the Bicycle Institute of America; Norman R. Clark, 
president, Westfield Mfg. Co.; William Stoeffhaas, executive 
vice president, Arnold, Schwinn & Co.; and H. W. Snyder, 
president, H. P. Snyder Mfg. Co. 


The Wooster Brush Co., Wooster, O., held its annual 
September Meeting, a three day affair attended by all com- 
pany officials and ten salesmen. The meeting, attended by 
all but West Coast representatives, was held at the Wooster 


sales managers and company officials attended the meeting 








The American Pad & Textile Co., Greenfield, O., recently 
completed its annual sales meeting. Representatives of man 
agement, purchasing and the complete sales force were in 
attendance. Several new products were adopted for the 1955 
line, including an adult and junior size motor boat vest, life 
preserver cushion with breather valve, several buoyant cush- 
ions and a sleeping bag for use aboard boats. Shown are the 
salesmen attending. Seated, left to right, are: F. T. Wile, 
David Worthington, sales manager; N. C. Herrold, vice presi- 
dent; and Paul Cessner. Standing: BR. &.. Logan, T. H. W. Ab 
bott, i H. Tate, J Mitchell, L. Horan and J. Van Canagan. 


Country Club. Highlight of the three-day gathering was the 
unveiling of new merchandisers and the présentation of the 
most complete selection of merchandise that the firm has 
offered in its 103 years of operation. 















No Dish Pan Like It 


‘Fileyile PLASTIC + FITS ANY SINK | 
12%" x 14%" $949 | 


10/4 quart _ — 


ee ~~ 






Rustproof—Chip-Proof 


Will Not Mar Porcelain 







SOFT—Protects Dishes 






Kitchen Colors 


Another HOT Staple Here's se<tensvier tity’ women 


will recognize on sight for dozens 
Soft Polyethylene of home, cottage, camp uses. Colors 
UTILITY BASIN match 125 other Lustro-Ware items — 
stay beautiful. Impervious to soaps, 
— oy Backed by consistent 
_ National Advertising and a host of 


\ a 4 FREE merchandising aids. Write to: 
ey 
— ie. 


oe = detergents. 


COLUMBUS PLAST. PROD., Inc., Cols., O. 


1214" Dia—4/ quart 98¢ OE 


Homemakers and _ outdoors- 
men alike will appreciate 
this unbreakable basin. 
Perfect for nursery—warm 
feel. Won't snag hosiery. 
Hangs up. Descriptive label. 


Ta 


ROLLER SKATES 
Finst 


IN THE POPULAR 
PRICE MARKET ! 









Peareeived | by % 
Good ee 














MODELS FOR ALL AGES 
Write for 


Complete Information and Illustrated Literature 


KINGSTON PRODUCTS CORPORATION 


Kokomo, Indiana, U.S.A. 
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ROY C. DOUGHERTY, 
who rose from shipping 
clerk to chairman of the 
board of the Columbian 
Cutlery Co., Inc., Reading, 
Pa., started work in the 
cutlery industry more than 
50 years ago. After gradu- 
ation from Gettysburg Col- 
lege, Mr. Dougherty was 
employed in the summer of 
1901 by the Hartzell Cut- 
lery Co., Fairfield, Pa. Two 
years later the firm was 
amalgamated with the Wilkinson Shear Co., 
ing, and in 1905 the Columbian Cutlery Co. was in- 
corporated. With this company, Mr. Dougherty was 
largely responsible for the development of the 
first American-made hedge shears. He was ap- 
pointed sales manager in 1910. He served succes- 
sively as general manager and president until 
elected as chairman of the board in 1950. He is a 
devoted hunter and fisherman. He is active as a lay 
worker in the United Lutheran Church of America 
and is a past president of the Gettysburg College 
Alumni Association, and is a former trustee of 
Gettysburg and of the National Lutheran Home for 
the Aged, Washington, D. C. 





Read- 
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*For Industrial 
& Home use 


Typical “U. S.” SPECIAL 
PROMOTIONAL “SEE-THRU” KIT 


Home Owners’ Do-It-Yourself SET 
(1) 4” Wall, (1) 1” & (1) 2” 
Varnish Brushes, that are a 
“Must-have” in the Home. 
#4040 (also others) 


Attractive Point-of-Sale Displays 
and other Sales Aids available. 

















Distributors & Jobbers Inquiries Invited 


A U.S. BRUSH nre.co 


z 
93-97 PRINCE STREET NEW YORK 12, N. Y. 














ONE OF 











H TODAY'S |; 
! LARGEST |! 
\ MANUFACTURERS M 
\ OF QUALITY ! 
f ENTRANCE | 
a LOCK SETS || 


‘4 erp rate td 7 i 
4 ny ,’'™® OUR 25TH YEAR! 


NATIONAL 
HARDWARE 
CORP. 


OZONE PARK 16 
NEW YORK 









} 
' 






(CYLINDER ENTRANCE) (APARTMENT ENTRANCE) 






FOR THE UTMOST IN BEAUTY AND PROTECTION 
\ Heavy Duty Dead-Bolt Lock with Forged Brass Front 

' and Working Parts @ Solid Brass 5-Pin Tumbler Cylinder 

Lock Reversible e Key Changes Unlimited 

y Cylinder May Be Keyed Alike or Master Keyed 


7 aso sexraLionne QaPASaRG’ runovce-s0ur tock sers 


(CYLINDER-IN-KNOB ENTRANCE SETS ...BUTTON-IN-KNOB CHAMBER AND BATH SETS) 
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The Business Outlook—Markets and Price News 


(Continued from page 14) 


at the 1953 monthly rate.” 

Mr. Holden noted that “the sig- 
nificant fact is that the vast body 
of home builders and corporation 
executives and others who signed 
those contracts in September 
affirmed in hard cash their faith 
in continuing prosperity in the 
months ahead.” 


Consumer Spending 
Key to Year-End Trade 


National City Bank of New 
York, second biggest commercial 
bank in the country, characterizes 
the nation’s economy as stable and 
not stagnant. 

The Bank’s monthly letter calls 
the building boom “a consistent 
bright spot” among the plus fac- 
tors of the economy. It says that 


the “built-in automatic  stabiliz- 
ers’—such as veterans’ benefits 
and unemployment insurance— 


also helped to cushion the 1954 
economic decline. 
On the downward side, the ma- 


jor influences have been defense 
output curtailments, inventory re- 
ductions and dips in _ business 
equipment purchases and consum- 
er durable goods buying. 


Prospects for the final 1954 
quarter, National City says, lie 


largely “in how consumers react 
to what is being offered this fall. 

“While retail business is good, 
merchants note that consumers are 
inclined to be choosy and to shop 
for values.” 


TV, Radio Output 
Up Sharply in August 

A total of 633,387 television sets 
rolled off production lines in Au- 
gust—double the July output and 
the best month in 1954—reports 
the Radio-Electronics-Television 
Manufacturers Assn. 

Radio production, meanwhile, 
rose during August to 785,499 sets 
to mark the fourth highest month 
of this year. This compares with 
438,061 sets produced in July and 
991,637 sets a year ago. 


Neither Bad Depressions Nor Easy Profits 
Likely in Next Decade, Economist Predicts 


A leading bank economist pre- 
dicts that in the next decade the 
United States should experience 
no more than one or two “deep 
recessions.” 

“The rate of technological ad- 
vance makes it inevitable that our 
long-term growth trend will be 
sharply upward,’ says Murray 
Shields, vice president and econo- 
mist of Bank of the Manhattan Co. 

However, he warns businessmen 
that “the rosy days of easy profits 
are behind us.” 

“We are entering a long period 
of extremely severe competition 
and lowered profit margins, which 
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will force business to engage in 
intensive cost-cutting, vigorous 
promotional activities and aggres- 
sive new product development.” 

Mr. Shields also forecasts that 
in the next decade this nation 
‘need not fear another long de- 
flation” such as it saw in the 
1930's. 

“Even if we are successful in 
producing a slump-proof econo- 
my,” he noted, “it would still be 
a good bet that in the course of 
the next decade almost every ma- 
jor industry would at one time or 
another experience its own little 
depression.” 


Dip in Unemployment 
In Mid-September 


The nation’s unemployment to- 
tal fell by 146,000 between mid- 
August and mid-September to 
reach 3,099,000, reports the Com- 
merce and Labor Departments. 

During the same period, the em- 
ployment figure dipped by 132,000 
to 62,144,000. 

Both declines reflected a shrink- 
age in the total labor force, a fac- 
tor caused primarily by the return 
to school of teen-age workers. 

In a joint statement, Commerce 
Secretary Weeks and Labor Secre- 
tary Mitchell described the Sep- 
tember job picture as “stable.” 

“Unemployment continued the 
gradual seasonal decline which 
started in mid-summer,” they said, 
pointing to “modest gains” in some 
factory and trade activities. 


Dept. Store Sales 
Lower in Most Areas 


Department store sales in the 
week ended Oct. 2 dipped 2 pct 
below the like 1953 week, reports 
the Federal Reserve Board. 

The Board says that 7 of the 12 
districts showed declines in the 
latest week. 

A detailed breakdown on store 
sales follows: 

1 Wk. Ended ‘Imded = 
Oct. 2 Sept. 25 Oct. 2 Oct. 2 
7 - +1 


District 
Boston ........ ° —4 
New York .... sd - 8 
Philadelphia ... ; 5 
Cleveland .... . 10 
Richmond . _ 
Atlanta ...... + 

4 


aac 


+ 


oe QwoOnmwr 


Chicago .. 
St. Louis ...... ‘ 
Minneapolis ...... 


to 


Kansas City .. l 

Dallas ° cosereves SO 
San Francisco ...... —1 
fy eer — 2 


+Hee] LL el tees 


+4441 1 
ed 

| + 
to Ws © — to te 


Retail Sales Rose 
Slightly in September 

The nation’s retailers rang up 
sales totaling $14.047 billion dur- 
ing September to top the August 
figure by $132 million, reports the 
Commerce Dept. in an advance 
“flash” report. 

However, the latest monthly vol- 
ume ran $35 million below the to- 
tal for September, 1953. 

The department surveys a cross 
section of 1800 retail firms which 
operate 37,000 stores across the 
nation. 
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a STREAM of profits 
SPRAY your way 
from FAUCET-QUEENS! 


a flick of the finger 
gives 


SPRAY OR STREAM 





tii 
regular model 


retails for 29¢ 


Regular model FAUCET-QUEEN 
has rigid-neck sprayer. Also 
strainer and anti-splasher. More 
than 22,000,000 sold! 





flexible type 
retails for AY 


Model “A FAUCET- QUEEN has 
flexible bellows-like neck for 
reaching every part of the sink. 
Has strainer & anti-splash fixture. 





Easel-back display with 1 doz. 
assorted colors. $2.30 per doz. 


ty 


Ged a 
- Cintas 


Prize-winning display with 1 doz. 
assorted colors. $3.90 per doz. 














Order now from your cet 


cel Faucet-Queens, Inc. 
119 W. Hubbard St., Chicago 10, ee 











SEAM and EDGE 
BINDING 


Adds Years to the 
life of linoleum 





NEW 
DESIGN 


Hollow center 
completely conceals 
nail heads 


Lin-Loc, made of durable vinyl! 
plastic, seals out dust, dirt and 
water. Prevents cracking and 
tearing of edges. 











NEW DISPLAY 
CABINET 


* Takes less than 1 
square foot of 
counter space. 

* Holds eight 60 foot 
rolls of Lin-Loc—clear, 
gray, red, green, 
ivory, tan, black and 
blue. 


Lo . . - : 
No.8-60 DISPLAY CABINET Contact your local distributor 


Also available 4-60 Display Cabinet. or write direct for complete 
Holds 4 rolls of popular colors, information. 


HILDRETH-BAKER, 


1715 Old M rofol (skis am ment Ar ale hi aI 








INC. 


74, Mass. 
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~ $OFT AND TOUGH 
SKID-PROOF 


EASY TO CLEAN 
WITH A DAMP CLOTH 
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Yet it’s more than a fatigue 
mat! FOAM-WEEV is used 
everywhere—from living 

room floor to stadium bench. 


New, revolutionary 
FOAM-WEEYV is soft, thick, 
buoyant Foam rubber actually 
fused to tough, long-wearing 
plastic coated fiber. 

Four beautiful colors— 

four traffic-building sizes. 

A special promotional size 
that can be retailed for $1.00. 
Priced right for fast turnover. 
Write for sample. 


FREMONT - OHIO 





Corregated 
matting 
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Credit Selling Manual Will Tell Dealers 
How to Operate Hardware Association Plan 


Beginning next month, the Na- 
tional Retail Hardware Associa- 
tion, Indianapolis, will begin a 
broad program of credit education 
for its 23,000 members. 

Russell R. Mueller, managing di- 
rector, announced that final drafts 
of a proposed Hardware Budget 
Plan would be completed at a series 
of meetings, started Oct. 26, by a 
special 12-man committee which in- 
cludes manufacturers, wholesalers 
and association members. 

The program will get started at 
the dealer level on Jan. 10, with 
the distribution of a special manual 
and a booklet for training em- 
ployees in credit selling. All of the 
necessary forms, coupons and 
charts will be provided. 

The association plans to show the 
retail hardware man how to obtain 


Construction Rate 
4% Ahead for Year 


Government reports show that 
the nation’s construction industry 
~a big prop in the 1954 economy 
continued to set new records during 

September. 

Outlays for new construction of 
all kinds in the month came to $3.6 
billion—unchanged from the pre- 
vious month but 8 pet higher than 
the year-ago figure. 

The Commerce and Labor De- 
partments say that for the first 
nine months of 1954 private and 
public spending for construction 
rose to a record high of $27.4 bil- 
lion. This is 4 pet higher than the 
previous peak set in the compar- 
able months of 1953. 

“The September report certainly 
shows that the bright star hasn’t 
yet begun to dim,” commented one 
government official. 

Private building is providing the 
bulk of the boost, the joint report 
discloses. Meanwhile, outlays by 
Federal, state and local govern- 
ments thus far in 1954 have re- 
mained at about the same level as 
last year. 

In September, new private con- 
struction accounts for $2.4 billion 
of the $3.6 billion total. This fig- 
ure for private building ran 11 pct 
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credit and how to determine to 
whom it should be extended. By 
next April, the association an- 
nounces, customers will be able to 
step into a hardware store and 
make budget purchases of anything 
in stock. 

Mr. Mueller said that a study of 
various selling plans had convinced 
his group that the Hardware 
Budget Plan could best be handled 
through local banks. 

Under the plan, the hardware re- 
tailer, when necessary, will borrow 
capital from his local bank to set 
up the budget selling plan, and as- 
sumes full responsibility for the 
budget plan operation. 

He will investigate customer 
credit standing, sign sales con- 
tracts, handle coupon books and re- 
ceive regular payments. 


ahead of last September’s level. 
Private spending in September 
was at record, or near-record, lev- 
els for residential building, com- 
mercial structures and for religious 
and private educational building. 
For the first nine months, private 
construction made up nearly $18.8 
billion of the $27.4 billion total, 
registering a 6 pet increase. 


Biggest Month Results 
From FHA Law Change 


The FHA reports that home 
owners taking advantage of liber- 
alized terms of the new insured 
mortgage plan totaled 53,800 in 
August—a high for that month 
in home mortgage applications. 

Nearly 21,700 unit applications 
were filed on older homes, said 
Commissioner Norman P. Mason, 
noting that it was also the highest 
volume for any month in FHA 
history. 

He pointed out that the liberal- 
ization of down-payment require- 
ments in the recently-passed legis- 
lation was designed especially t« 
help families who wanted to buy 
older houses. 

The boost in applications for in- 
sured mortgages on new homes 
came to 32,100 units—a 7 pct hike 
over the previous month. 





New Range Ovens Have 
Disposable Linings 

The 1955 line of electric 
ranges offered by the Kelvina- 
tor division of American Motors 
Corp. features disposable oven 
linings in the two most expen- 
sive models. 

These two ranges contain spe- 
cial racks in the ovens for hold- 
ing aluminum foil. When the 
foil becomes dirty, it is dis- 
carded and a new piece inserted 
in its place. 

With each stove comes a 
year’s supply of pre-cut alumi- 
num foil linings. 











Personal Income Rate 
Dropped in August 

Americans earned less income 
in August than in July and in 
August of last year, reports the 
Commerce Dept. 

It puts personal income for the 
month of August at an annual rate 
of $285.4 billion, or $300 million 
below July and $1 billion under 
the year-ago earning rate. 

For the first eight months of 
1954, the government notes, indi- 
vidual earnings ran below the like 
1953 rate. The 1954 rate of $285.2 
billion was about $300 million 
lower than last year. 

The Department attributed the 
$300 million decline during August 
to a “minor reduction” in income 
from non-farm sources. 


Trade Sales of Paint 
Reached New Level 

A 10.2 pet dip in industrial 
product paint finishes more than 
offset a slight rise in trade sales 
of paint which climbed to a new 
high for the first seven months 
of the year, reports the National 
Paint, Varnish and Lacquer Assn. 

Extremely heavy activity in 
trade sales during June and July 
enabled the industry to overcome 
declines which took place earlier 
this year. 

These sales for the seven 
months set a record $513.6 million, 
against the former high of $513.4 
in the similar period of last year. 
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Pick-up Noted In 
Manufacturers’ Orders 


New business booked by manu- 
facturers moved ahead of the 
year-ago level in August for the 
first time in 12 months, reports the 
Commerce Dept. 

Total of new orders received by 
manufacturers came to $23.1 bil- 
lion for August. That is $400 mil- 
lion, or less than 2 pet, higher than 
the year-earlier figure, but in July 
of this year new orders ran 9 pct 
behind the 1953 rate. 

New orders were up 1 pct over 
July figures, with the gain taking 
place entirely in durable goods, 
such as television sets, radios and 
refrigerators. 

Meanwhile, a non-government 
survey shows that orders were up 
in September for many firms. Ad- 
miral Corp., for instance, esti- 
mates its television set orders 20 
pet above the September, 1953, 
figure, while Maytag Co. says its 
appliance orders ran 25 pet ahead 
of a year ago. 

General Electric Co.’s small ap- 
pliance division reports its Sep- 
tember orders 10 pct ahead of the 
year-earlier level. 


Consumer Debt Rose 
But at Lower Rate 


Consumer instalment debt 
climbed in August for the fifth 
straight month to reach a total of 
$21.3 billion outstanding, up $64 
million over July and $92 million 
higher than a year earlier. 

The Federal Reserve Board 
notes that the August rise this 
year was much smaller than usual 
for the month. However, the Au- 
gust increase did continue a slow 
uptrend in short-term consumer 
debt that began last April. 

Total consumer debt—including 
instalment and non-instalment— 
topped $27.9 billion at the close 
of August. This represents a $97 
million gain over the previous 
month and $122 million higher 
than the figure for August, 1953. 

During August of last year, con- 
sumer instalment debt rose by 
$214 million, while total consumer 
credit climbed $229 million, says 
the Federal Reserve. 
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HUNTERS, SPORTSMEN 


BUY ON SIGHT 


... YOU CASH IN QUICK! 







Here’s the answer to cold weather 
comfort for hunters, ice fishermen 
. winter sportsmen of all kinds 
Provides 3-4 hours odorless, smoke 
less heat .. . safe for use in forest 
and duck blinds. Contains KINGS.- 
FORD hardwood charcoal briquets 
impregnated with Sure-Fire, in- 
stant charcoal lighter fluid. One 
match starts heat. Shipped in car- 
tons of 24 cans each. Free counter 
card included with each carton. 
Newspaper mats available. 


TO RETAIL AT 50¢ 


Dealers 
and 
Distr's 


WANTED 



















IRON MOUNTAIN, MICH. 


instant charcoal fire storter 


KINGSFORD CHEMICAL COMPANY - 


WORLD'S LEADING MANUFACTURERS © Hunter's Heoter © Sure-Fire 
Heart-O-Hickory Smoke Chips for flavor © Hardwood Charcoal Briquets 





with SEALED 
BEAM unit 


$1950 
suis yee = 5Q)99 


Prices ery 





It’s sweeping the na- 
tion! Customers stop... look 
. and just can’t resist the 
fabulous new BIG BEAM 
BEACON LAMP with its power- 
ful 1500-foot beam and ex- 
clusive two-position flashing 
red beacon. Join this tremendous PRoFIT 
BANDWAGON. Stock...display...and sell 
the entire line of BIG BEAM portable elec- 
tric hand lamps and flashing electric 
flares for sportsmen, motorists, and home 

owners. You're bound to Prorit! 
Ask your jobber or write direct — 5166 


U-C LITE MFG. CO. 1036 W. Hubbard St., Chicago 22, Ill. 


IN CANADA: Bernard Marks & Co., Ltd., 459 Church Street, Toronto 5, Ont. 
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No. 655 


Packed 1 in a box. 6 ina 
case. Weight 18 pounds. 
Year after year this handy tool is demanded by 
Carpenters, home craftsmen and manual training 
students. 

Stock this vise. You will be pleased with the 

resale and profit possibilities it carries for you. 

The 
BIAWIVUAB ALAR LS 
— > A ME 


[SS 


’ 5 
i If its a CHAMPION ifs a winner 














Se le 


—THEY SELL ON SIGHT TO YOUR 
"DO-IT-YOURSELF" CUSTOMERS! 


Here’s a profitable item that brings 


THE SQUARE CORNER 
MAKES EMPIRE LEGS 
fasten TO USE 


steady profits and repeat sales, with- 






out a heavy investment on your part. 
Empire Wrought Iron Legs are priced 
right —and have the angle corner that 
ASSURES proper leg positioning by 
your customers. It’s a big selling fea- 


ture! Quick delivery on all sizes. 





A SMALL STOCK SETS YOU UP — WRITE NOW 
FOR FULL INFORMATION AND PRICES 


WORKS, INC. 
3644 N. HALSTED ST., CHICAGO 13, ILL. 


Manufacturers of Distinctive Wrought Iron Gurniture 
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Savings Mounting 
To Post-War Record 


Americans placed an estimated 
$3.5 billion into “liquid” savings 
during the second quarter — the 
same amount as in the first quar- 
ter but $400 million more than a 
year ago, says the Securities and 
Exchange Commission. 

It brought the figure for the 
first half of 1954 to $7 billion and 
boosted the total liquid savings 
of individuals to around $535 bil- 
lion. 

The half-year total for 1954 
runs $1.5 billion ahead of the com- 
parable figure for 1953. It places 
the current year in position to ex- 
ceed the post-war record of $13.6 
billion saved in 1952. 

The S. E. C. notes that during 
the June quarter individuals con- 
tinued to put their funds in the 
more stable forms of liquid sav- 
ings—insurance, savings deposits 
and shares in savings and loan 
associations. 


Increase in Failures 
Of Retail Businesses 


Business failures in the week 
ended Oct. 7 climbed to 230 from 
the previous week’s 192, according 
to Dun & Bradstreet. The total 
was the highest in seven weeks 
and topped the 186 failures in the 
like week of 1952. 

The latest report showed that 
all industry and trade groups had 
heavier casualties. However, fail- 
ures declined among firms with 
liabilities of more than $100,000. 


New Orleans Starts 
Garbage Can Drive 


Sales of covered galvanized steel 
garbage cans are expected to rise 
sharply during the next few months 
in New Orleans. 

Early in October the city’s sani- 
tation department and chamber of 
commerce will begin a year-round 
Anti-Litter Campaign. A main ob- 
jective of the program will be to 
get householders to use covered 
galvanized steel cans for storing 
garbage and trash. 

George Rittiner, the city’s direc- 
tor of sanitation, has indicated that 
his department will condemn ap- 
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you'll sell ’em! 

















Gambling? — not us. We know the facts. 
Surveys show that products with familiar brand 
names are preferred eight times out of nine. So 
just make sure which brands your customers 
want, and stock them. Makes sense, doesn’t it? 

Products with trusted brand names bring you 
many benefits: lower sales costs because they 
are so thoroughly pre-sold through their makers’ 
powerful advertising and promotional material; 
fewer markdowns because of fast turnover; 
fewer adjustments because responsible manu- 
facturers back up their products; best of all, 
lasting good will. 

Yes, odds are 8 to 1 in your favor . . . and lots 
more’s in your favor besides, when you stock 
the brands that sell the most. 

* + + 
How do you push the brands that boost your business? Your 


method could win you national attention and local prestige in the 
Brand Name Retailer-of-the- Year competition. Write for details. 


BRAND NAMES FOUNDATION 
INCORPORATED 
A Non-Profit Educational Foundation 
37 West 57 Street, New York 19, N.Y. 


FOR THE BUSINESS YOU WANT, PROMOTE THE BRANDS THEY WANT 
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proximately 25,000 illegal garbage 
containers. 

Inspectors from his department 
will attach red condemnation labels 
to all unsanitary containers. The 
labels state, ‘‘This container is con- 
demned for the use of garbage. 
Garbage receptacles must be made 
of galvanized steel or other metal 
which will not rust easily and can 
be readily cleaned; they must be 
provided with close-fitting covers 
of the same material.” 


Inventories Reduced 
For Second Month 


Total inventories for retailers, 
wholesalers and manufacturers 
declined by $250 million during 
August, according to the Com- 
merce Dept. 

This compared with an inven- 
tory drop of $650 million during 
July. 

The government report placed 
all stocks of unsold goods at the 
end of August at around $77.250 
billion. 


It stated that during August 
the value of retail inventories rose 
by an estimated $50 million. 

The upswing in retail invento- 
ries—which totaled $22.1 billion 
at the close of August—was at- 
tributed primarily to a smaller 
than usual decline in unsold stocks 
of motor vehicles. Stocks of other 
durable goods, meanwhile, showed 
only small changes. 


No End to Building Boom 
Seen by Hardware Man 


The building boom is going to 
continue throughout 1955, asserts 
a leading hardware manufacturer. 

Yale & Towne Manufacturing 
Co. says it has organized its hard- 
ware operations “in accordance 
with the conviction that there will 
be no abatement in the foreseeable 
future in residential building and 
in construction of schools, com- 
mercial buildings and_institu- 
tions.” 

“The sales of Yale locks, door- 
closers and builders’ hardware in 
1955 will exceed even this year’s 
record high,” predicts Leo J. Pan- 
tas, general manager of The Yale 
Lock and Hardware Division. 
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Consumer Mailers 





New Wholesalers’ Aids for Dealers’ Use 


Stock Gift Items 
Featured in Catalog 


Bigelow & Dowse Co., Boston 
wholesale hardware company, 
claims that 95 pct of the items de- 
scribed in its new consumer Christ- 
mas catalogs are those regularly 
stocked by most dealers. 

The 24-page booklet was pro- 
duced by rotogravure, in red and 
grey. A total of 125 items, suitable 
for gift-giving, are shown and de- 
scribed. 





Fall Broadside Has 
Store Kit, Order List 


Dealers who distribute the 8- 
page Fall broadside prepared by the 
Oklahoma Hardware Co., Okla- 
homa City, may also purchase a 
Fall store decorating display kit 
for $5.95. 

Included in the kit are 100 
pieces of streamers, banners, win- 
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dow trims and special sale price 
cards. 

This wholesale company has 
made it simple for dealers to order 
the merchandise shown in the 
broadside by providing pre-printed 
order forms which list each of the 
128 items of merchandise. 


Cotter & Co. Issues 
Fall Consumer Catalog 

V & S retail hardware stores in 
the mid-west area have distributed 
about half a million copies of the 
Fall and Winter Consumer Catalog 
prepared by Cotter & Co., mutual- 
owned wholesale distributor, Chi- 
cago. 

The catalog is 40 pct larger than 
the 1953 catalog and _ illustrates 








CARY HARDWARE 
COMPANY'S 




















many items in color for the first 
time. Special offerings are featured 
on four pages. 

A Christmas catalog is the next 
promotion planned for V & §S stores, 
which are supplied with newspaper 
mats, window and store display kits 
and weekly promotion for each pro- 
motion. 


Wholesale Prices 

Wholesale prices dipped by 0.1 
pet during the week ended Oct. 5, 
reports the Bureau of Labor Sta- 
tistics. 
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Credit Executives 
Optimistic on Future 


The sales outlook for the com- 
ing months is “fairly optimjstic,” 
according to a survey of credit 
executives by Henry H. Heimann, 
executive vice president of the 
National Assn. of Credit Men. 

Conclusions reached by the 
economist after surveying key ex- 
ecutives in 20 industries include 
the following: 

1. The profit account will hold 
up very well. 

2. Dividends will be generally 
maintained. 

3. Very few companies expect 
strike troubles. 

4. Plant outlays will be main- 
tained at a high rate. 

5. The borrowing needs of busi- 
ness will show a continued decline 
“unless some new situation 
arises.” 


Businesses Have More 
Funds in Reserves 

American corporations raised 
their working capital to a record 
high of $94.1 billion at mid-year— 
meaning that they had more money 
in a “liquid” position to meet 
changing business conditions. 

This represented a gain of $1.2 
billion over the March quarter and 
an increase of $1.3 billion over the 
year-earlier figure, says the Se- 
curities and Exchange Commis- 
sion. 

Although companies now have 
greater freedom to adapt to eco- 
nomic conditions, a government 
economist noted, it did not neces- 
sarily mean that businessmen ex- 
pect tougher times in the future. 


Washing Machine 
Output Rises 21% 


A major appliance—the house- 
hold washer—saw its factory sales 
in August climb to 293,243 units— 
up 20.7 pet from July and 0.6 pct 
higher than August of last year. 

The American Home Laundry 
Manufacturers’ Assn. also reports 
that sales of automatic tumbler 
dryers the same month came to 
80,165 units, up 96.7 pct from 
July and 13.3 pet from a year ago. 





| 
| 
| 
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lying whitewash, cold water paints 
d far easier to use. Capacity: 
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and many 
20 Gal. A rapid seller 
jobber about it. 






UNIVERSAL, by long odds a 
r line to handle, is thoroughly 
ced contains models from 5 02. 






complete .- - - 
to 20 gal. capacity. 


e- co. 
“ METAL PRODUCTS 
UNIVERSAL aceuunnil 











as advertised in.. 
and guaranteed by Ko aia 


© Guaranteed by © 
GOOD HOUSEKEEPING Good Housekeeping 
Nor 


4S aovennisto W9S 












- Will not bind, 
stick or warp 


2. beautiful, natural 
finish 


3. water and rust-proof, 
requires no paint 


HA-10-28-54 


FAWSCO Manufacturing Division 


4. complete with working Cuyahoga Falls, Ohio 





r ‘ 

! | 

signal flag | Send me prices on all-aluminum mail boxes. Packed 6 | 

S. eovvepated bettem | to shipping carton; shipping weight — 20 Ibs. | 
lock catch Name 

3 | Address | 

MAIL THIS COUPON TODAY | Si'y | 


Please print name and address plainly. | 








S¥ictor Bait Bucket 
means BIGGER 
PROFITS 







At their low price, your 
fishermen customers will 
buy two or three of these 
sturdy VICTOR bait buckets—they’ll 
really build profits for you! Four sizes- 

No. 4, $ .89 No. 10, $1.50 

No. 6, $1.00 No. 20, $3.50 
Shipped nested for minimum storage 
and display space. Liners also avail- 
able. Order from your wholesaler. 


ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Pa. «© Pascagoula, Miss. 








BLAIR Homestead 
16” or 18” cut 


Also available: BLAIR Reel and Ro- 
tary Power Mowers, and a complete 
line of fine hand mowers. 

If it’s made by BLAIR, the qual- 
ity’s there. 


BLAIR MANUFACTURING CO. 
Telephone 2-7449 
Springfield 7, Mass. 
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Promotions 


Manufacturers’ New Merchandising Plans 


Cory Ad Campaign 
Features Gift Items 


October issues of Time and 
Newsweek have carried full-page, 
four-color ads on Cory’s “Crown 
Jewel” gift appliances. Similar ads 
will follow, in pre-Christmas issues 
of the New Yorker, Holiday, Es- 
quire, House Beautiful, House & 
Garden and Sunset. 

All ads will feature the “Crown 
Jewel” automatic percolator and 
the new “Crown Jewel” electric 
knife sharpener. 


Fiberglas Campaign 
Set for Next Spring 


A consumer advertising cam- 
paign to promote retail insect 
screen sales has been started by the 
Owens-Corning Fiberglas Corp. in 
order to create a larger market, 
both for screen cloth sold by the 
yard and for combination windows 
and doors using the cloth. 

Full-page, 4-color ads in Life and 
commercials on NBC’s television 
show “Today” starring Dave Gar- 
roway, will be used, as well as ads 
in Better Homes & Gardens, Amer- 
ican Home, House Beautiful, Popu- 
lar Mechanic and Architectural 
Record. All will appear next spring. 

Fiberglas screen, made of vinyl 
coated glass yarns, will be available 
next spring in gray, green and 
bronze and in standard meshes and 
widths. ‘ 


Holiday Promotion 
On Rid-Jid Tables 


A large, colored “Approved by 
Mrs. Santa Claus” seal will be fea- 
tured in a new promotional cam- 
paign on Rid-Jid ironing tables, 
made by the J. R. Clark Co., Spring 
Park, Minn. 

Christmas ads in color will ap- 
pear in Better Homes & Gardens, 
Ladies’ Home Journal and Good 
Housekeeping. 

Included in the Christmas pro- 
motion package are ads designed 
for local use by retailers and point- 
of-sale store hangers and direct 
mail envelope enclosures. 


Offer Franchises On 
Screened Enclosures 

Under a new franchise plan an- 
nounced by Hill Tool & Engineer- 
ing Co., 244 Chicago Ave., Oak 
Park, Ill., hardware dealers may 
get exclusive franchises for their 
counties on Poranda’s, all-alumi- 
num, screened-in enclosures. 

In order to get a franchise a 
dealer must order one or more 
Porandas for spring delivery. 

This octagonal, all - aluminum, 
screened -in enclosure whieh ap- 
peared on the market this year, 
measures 8 ft high and 9% ft 
across and weighs 85 Ibs. It serves 
as a bug-tight outdoor living-din- 
ing-playroom and comfortably seats 
eight people. 


Five Hardware Stores Will Win Honors 
For Promotion of Brand Name Merchandise 


Five hardware stores, together 
with stores in 24 other retail 
classifications, will again be se- 
lected for national honors in the 
Brand Name Retailer-of-the-Year 
contest which will be culminated 
at next April’s Brand Names Day 
dinner to be held at New York’s 
Waldorf-Astoria. 

Application blanks on which 
hardware dealers who are inter- 
ested in entering this year’s com- 
petition are available from the 
Brand Names Foundation, Inc., 37 


W. 57th St., New York City 19. 
The contest closes Dec. 3. 

H. Jackson Clark, president of 
Jackson Hardware, Durango, 
Colo., who was named Brand 
Name Retailer-of-the-Year for 1953: 
in the hardware store field, will 
be a member of the all-retail panel 
of 25 judges who will pick this 
year’s winners. 

There is no cost or fee for a re- 
tail firm to file an entry. All that 
is necessary is the filing of a com- 
pleted entry form on which the 
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direct to 








SUPPLEX CORPORATION 


GARWOOD, N. J. 











‘++ Carry the WHOLE LINE! 
Reap the WHOLE PROFIT! 
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EDLUND #77 CAN OPENER 


The new, modern conception in 
wall openers. Flat-to-wall one 
handle operation — built-in mag- 
net. 


ROYAL ELECTRIC COMPANY, Inc. 


Monufacturers of WIRE 
CORD SETS 


» Inc. * PAWTUCKET + R + | « : 
G and CARTRIDGE FUSES 
WIRING DEVICES CHRISTMAS LIGHTING 





EDLUND 
EGG BEATERS 


Two sizes. Stainless 
steel blades spe- 
cially designed for 
easy rinse-cleaning! 






tien oa 


~~ NU-BRITE 


Aluminum Utensils 
at popular prices, 
backed by a 
nationally advertised name ... 
























EDLUND 
JUNIOR 
CAN OPENER 


Millions now in use...and every wom 
an who owns one is a customer for one 
of the other fine Edlund products 
5-year guarantee. 




















: EDLUND 
1 TOP-OFF JAR OPENER 
This is the famous Edlund 
product that makes opening the 
toughest jar child's play. Fits all 
size jar caps . 
















EDLUND TU-WAY OPENER 


Made to Edlund’s high quality 
standards. Double purpose 

opens bottles, punches cans! Also 
available in De Luxe Oak-handle 


\ 






om BATHTUBS» SINKS tts of COPPER POTS 
TILE FLOORS « AUTO BUMPERS = METALS 














NATIONALLY ADVERTISE 

D mais! OF Sear ep 
In leading consy blicoti : Gun eed by D ; Gift Model 
CIRCULATION covering 45 00 ni 19-000.000 Good Housekeeping 






Ng 45,000 cities, towns ond villages. 


J 
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. EVE. POST 
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TRY IT YOURSELF! STEADY YEAR ‘ROUND 
REORDER 
SEND FOR FREE SAMPLE FREE ZUD SAMPLES included with a ll 


RUSTAIN PRODUCTS P.O. BOX S02 FAIR LAWN, NJ 
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( Were's the one that 
WON'T SHRINK 


This modern plastic tn 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 
it WORKS BETTER. 


WATER 
OUT 


WILL NOT SHRINK 
STICKS AND STAYS pyjy 

' 
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Most dealers report: 
“Our sales of 
ham’s Rock - Hard 
Water Putty keep 
doubling, year after 

ear.” What’s more, 

urham’s Rock- 
Hard Water Putty 
on you by far the 

st profit-margin on 
any product of this 
nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
a any eg materials may shrink, 
fall out or c Durham's Rock-Ha: 
Water Putty ¢ es ran shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, — or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical. Just mix with water as 
needed. « Packed twelve 1-lb. cans or six 
4-1b. cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-lb. drums for 
industrial users. Order from your jobber. 


The PLASTIC Repair Material 
in POWDER Form 




















Your FAST-SELLING sie | 
of sliding kitchen racks! 

































CUP RACK 
MODEL 801 


Chrome finish 
8-cup — list 
$0.69 eo. 
Model 1201 
Chrome finish 
—12 cup— 
list $1.00 ec. 
Model 1215 
Rubber coated 
12 cup — 
list $1.49 ec. 


GLASS RACK 
MODEL 404 


Rubber coated 
clamps hold 

8 glosses 
without scratch- 
ing. List 
$1.98 eo. 


PAN RACK 
MODEL 800 
Holds 8 pons — 
extends 122”. 
Sturdily con- 
structed. List 
$1.98 ea. 








THE GRAY CO., MDSE. MART, RM. 1434A, CHICAGO, ILL. 
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firm describes its past, current 
and future advertising and promo- 
tion on brand themes. No samples. 
tearsheets, scripts or window 
photos are required with the entry 
form. 

Entries will be screened by a 
committee named by the Founda- 
tion. Those firms whose entry 
forms show thorough and vigorous 
brand-name activity all year long 
will be named finalists in their 
categories. 

Finalists will be asked to sub- 
mit detailed presentations con- 
taining direct mail samples, tear- 
sheets and window photos. It is 
from these presentations that the 
winners will be picked. 

According to the Foundation, 


| judges will consider the following 


in making their selections: 

1—The manner in which trade- 
marked merchandise is featured in 
advertising, merchandising, dis- 
play and direct mail. 


2—How the firm is educating 


| customers to the fact that branded 





| 


products made by reputable manu- 
facturers represent best buys. 

3—The way in which sales per- 
sonnel is given the facts about 
brand-named merchandise. 

4—Other ways in which the firm 
is building its reputation as a 
local center for reputation brand- 
name products. 

Past winners have included an 
equal number of large and small 
firms, located in large cities and 
small towns whose population in 
one case was as little as 700. 


Home Wiring Manual 
Issued by Institute 


The first new Residential Wir- 
ing Handbook since 1946 is ready 
for distribution, reports the Edi- 
son Electric Institute. 

In this revised edition of 32 
pages, standards for home wiring 
systems are brought into line with 
both present and expected future 
usage of electricity in the average 
home. 

The publication was planned for 
use by architects and engineers, 
builders, electrical contractors, 
new home buyers and those en- 
gaged in modernizing older homes. 


(Resume reading on page 15) 








REPAIR COILS 


for 100 
1314 High St., 
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e Penetrates wooed fibree— 
makes them 0-x-p-a-8-¢ 


Single, Destte 

Triple, Multi- 

Coils, Instan- 
taneous 
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DORMONT MFG. CO. 


Pittsburgh, Pa. 


















permanently. 
© Quickest and easiest way 
if fix leose chair rungs, 
legs, handles, dowels. 
dove-tails, ete. 
A Fast-Selling Impulse Item 
Write for Free Samples and 


NOT Literature 
A CHAIR-LOC co. 
GLUE Lakehurst 3, N. J. 











DRAINMASTER . . . Pumps 
300 Gallons an Hour! 
Pumps out flooded basements 
‘ in “‘jig-time’ joes many 
ye! other pumping jobs. No elec- 
tricity required, operates on 





— normal city water pressure, at- 
=, taches with garden hose. Pack- 
~ ed in attractive counter dis- 
play. ‘Nationally advertised, retails at $1.95. Boosts 
rel garden hose sales too! Ask your Jobber or 
write to us 


IM. P. WHITE CO., 55 Stuart St., Boston, Mass. 


SUNSHINE 
ust arn 


YNAGE 














er for Our Double 
Double Value 
"EASIER TO USE 
"LASTS LONGER 
“CLEANS BETTER 


EN TANNING CORP HAVERHILL 














TABLES Round, square, 


folding or stationary, 


octagonal, 
covered with 
leatherette or 100% new virgin wool felt. 
Catalog HA-S8 sent on request. 


HARRY M. WOLFE 666 Lake Shore Dr., Chicago 11, 1 | 











His Hardware Age 
Ad. Brought Results— 


“As a Manufacturers’ Representative. 
getting the HARDWARE AGE is o 
necessity, especially in view of the fact 
that | have secured several desirable 
lines through the Advertisement | 
placed in the AGE in January. 

best wishes for your continued success.” 
Sincerely yours, 








HARDWARE AGE, 


A Satisfied Advertiser 





OCTOBER 28, 1954 
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is a big 
“DO IT YOURSELF" | | DISPLAY CARTON 
promoTION J [UTTAR] 













get full details from your MATS SELL 
Jobber’s Salesman or write THEMSELVES 


direct to 


























SUPPLEX CORPORATION | | o a" 
| op 0 
GARWOOD, N. J. ps . 
, | jazing 
ly. = oi =a a ares aii mnie 7 New Container 
easiest way and You Have 
dies, di e 
ndles, dowels a Display Carton! 
impulse Item 
Samples ang There’s NO Substitute for Quality! 
DC CO. MAT-A-DOOR Mats are fully guaranteed. They combine 
3, N. J. strength and beauty —give years of satisfactory service. 
aaa Take little space. Each mat individually packed in paper 
ble bag ready to carry home. 
e 
See Your Jobber or Write Direct for 
FREE 4 page, illustrated price folder giving sizes and 
. + prices and full information on this fast-selling item. 

aie the only successful rubber tire roller skate is 


Hour! . + 

erm made by CHICAGO Meakins, McKinnon, Inc. 
378 Niagara St., Lockport, New York 

Mfrs. of Cocoa Mats & Matting for Over 20 Years 











MARSHALLTOWN 











Hurricane 


¥ POWER MOWERS 











4 quality models to meet every Hurricane Glider, the 18” econ- 
selling situation. A — Hurricane omy model. Nationally advertised. 











Traveler, the new 22” self-pro- Find out how Hurricane quality 
pelled machine; B -- Hurricane can bring you a bigger share of 
Senior, 20” model for large subur- the power mower business. Write: 
ban lawns; C—Hurricane Junior, NATIONAL METAL PRODUCTS CO., INC. 
18” machine for city lawns; D— Dept.HB 2722 Cherry St. Kansos City 8, Mo. 








Push the Black & Decker Tool Chest 


®@ Specially designed for Xmas 


® Includes 4” Utility Drill, 11 most useful accessories 





® Combination gift-carrying chest 


$29-95 ® Order from your B&D wholesaler—listed in phone book 
Yellow Pages under “Tools—Electric.” 














ra There's still lots of new merchandise being introduced to retail hardware markets. Keep posted on new mer- 
fith chandise by reading "What's New," which appears in every issue on page 12. During each month HARDWARE 
is” AGE brings you more listings of new merchandise than any other hardware magazine. 


HARDWARE AGE 100 East 42nd Street New York 17, N. Y. 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid, maximum 50 words . $5.00 
Each additional word 10 
Positions Wanted 
(Speciat Rate) set solid, maximum 
MOOI Sankckees veatene dds ... $2.00 
Each additional word 05 


Allow Seven Words for Keyed adem 
or Your Address 





BOXED DISPLAY AD RATES 
$8.00 per column inch 
5%, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 


Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N.Y. 


CLASSIFIED ADVERTISING RATES 


NOTE: Samples of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number advertisers unless accompanied by 
sufficient postage for remailing 


No agency commission allowed 


HARDWARE AGE is published every other 
Thursday. Classified forms ciose 15 days 
prior to publication date. 

Remittance must accompany order in form 
of check or money order, not currency or 
stamps 











Representatives Wanted | 


Representatives Wanted | Representatives Wanted 





SALESMEN WANTED—Prefer men calling 


on paint, hardware, lumber dealers and wallpaper | 


trade. Will consider sideline men, etc. We are 
an established company offering a strong line of 
saleable products. Territories: Northeast, Middle 
Atlantic and Southeast. 
Hapoware Ace, 100 E. 
Me: 2, 


42nd St., New York 17, 





STERLING HARDWARE 
REPRESENTATIVES WANTED 
We have territories open and will make 
changes in some others. If you are in- 
terested, please write us. Sterling Hard- 
ware Manufacturing Co., 2345 West Nel- 

son Street, Chicago 18, Ill. 











FACTORY REPRESENTATIVE—to sell di- 
rect to builders’ hardware and lumber dealers. 
Butts, hinges, shelf hardware, tubular and mortise 
locksets. Many established accounts. Long Island 
territory. State experience. Replies confidential. 
Drawing against commission. Address Box C- 165, 
care of Hanpware Ace, 100 E. 42nd St., New 
York 17, N. Y. 





MANUFACTURERS REPRESENTATIVES WANTED 


If you are now calling on retail lumber yards and 
hardware stores we have a high quality Hue of Cabinet 
Hardware that can give you year around substantial 
added income. No jobber accounts as this line is sold 
direct from manufacturer. Give all particulars in first 
letter, information will be held in strictest confidenee. 


Address Box C-112, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 











EXCLUSIVE PROTECTED TERRITORIES 
OPEN ON nationally advertised Mak-O Washer 
to agents calling on hardware distributors, dealers 
and plumbing supply houses. Unique demonstra- 
tion sells eight out of ten on first call. Excellent 


for opening new accounts and high volume re- 
peat business Address: Box A-870, care of 
Harpware Acs, 100 East 42nd Street, New York 
7, B. ¥. 





REPRESENTATIVES WANTED 


Exclusive territories available for manufac 
turers representatives calling on hardware, 
plumbing jobbers, ete. Items censist of wide 
variety low priced, high volume hand tools. 
Advertiser well established and interested in 
top quality representation 
Address Box C-166, care of HARDWARE gee 
100 East 42nd Street, New York 17, N. 











SALESMEN WANTED EVERYWHERE: 
Hot sideline, unrestricted territories selling rated 


Address Box C- i77, care | 


; —— 
MANUFACTURERS’ 





retailers, Hardware, Builder-Lumber Supplies, 
Army, Farm, General Stores. Two styles 100% 
Woolen Winter Knitted Caps for outdoor men. | 
$1.00 Leader wholesales $8.00 dozen; Deluxe $1.95 | 
wholesales $10.75 POSTPAID. Thousands sold | 
countrywide; COMMISSION 50¢ DOZEN; 
Start immediately, Mail $1.00 for samples, re- 
fundable. PARKER COMPANY, 785 LYONS, 
IRVINGTON 11, N. J. | 


ATTENTION JOBBER SALESMEN AND 
MANUFACTURERS’ REPRESENTATIVES 
calling on hardware and paint stores. We have 
a new fast selling article for home use. Excellent 
sideline for the right men. Address: Box C-173, 
care of Harnware Acz, 100 E. 42nd St., New 
York 17, . # 
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SALESMEN WANTED — ALL TERRITORIES 


Sensational new patented rollers with thousands of 
uses—for furniture, power tools, television sets, ete. 
Terrific sales potential for the hardware, manwfactur- 
ing and industrial fields. Liberal commissions. Write 
at once for details 


WEIN'S HANDY ROLLERS 
1036 W. Van Buren Street Chicago 7, Hlinois 











SALESMEN WANTED—Exclusive Territories 
—~for TAYLOR-MADE, longer life stabilized ex- 
terior coatings for wood and stucco, created by 
Joe Taylor, famous paint technologist. Only men 
with successful paint experience accepted. State 


actual territory covered and references. Sole dis- 
tributor: Beneficial Chemical Products, Inc., 4340 
York Blvd., Los Angeles 41, Calif. 





EXPERIENCED SALESMEN 


with following among retail hardware and 
housefurnishing stores, to sell the most popular 
branded line of dog furnishings. Can be 
handied as a side line. Liberal commission. 
Choice territories open. 
Address Box A-803, care of HARDWARE age 
00 East 42nd Street, New York 17, N. 











ATTENTION REPRESENTATIVES OR 
SALESMEN—Now calling on jobbers, chains and 
department stores covering all or part of Georgia, 
South and North Carolina Leading national 
houseware line. Protected territory. Commission, 
No objection to non-conflicting lines. Complete in- 
formation required. Address: Box C-169, care of 
Haroware Ace, 100 FE. 42nd St., New York 17, 
NY 

SALESMEN WANTED BY 
PORTER calling on hardware jobbers, industrial 
supply houses, chain stores, super markets, large 
retailers and lumber yards for complete line of 
door butts, shelf brackets, screws (steel and brass) 
stove bolts, nuts and also steve bolts and screws 
packed in plastic containers, etc. Maintain large 
stock for immediate delivery. Prices extremely 
competitive. Liberal commissions. Many exclusive 
territories open. Address: Box C-164, care of 
Harnware Acr, 100 FE. 42nd St.. New York 17, 


DIRECT IM. 


IN. Y 


REPRESENTATIVES 
WANTED to sell line of quality kerosene cook 
stoves that is priced right. Prefer men handling 


allied lines, Exclusive territories available. Ad- 
dress: Roline Mfg. Corp., 9-15 Manufacturers 
| Place, Newark 5, N. J 





EXCLUSIVE TERRITORY SALES REPRESENTATIVES 


For nationally known manufacturer of hard- 
ware and housewares specialties sold to hard- 
ware and housewares wholesalers. Territories 
—from Virginia to Florida; Tennessee to Louisi- 
ana and Arkansas to Texas. 
Address Box C-163, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 











calling on 
motive and industrial trade to sell high ‘quality 
Sheffield Steel hack saw blades, 


of territory covered. 


Toledo 14, Ohio. 


REPRESENTATIVE 
electrical, auto- 


MANUFACTURERS’ 
hardware, plumbing, 


band saws, etc. 
In reply give limits 


Exclusive territories open. 
E. R. Samsey & Co., 


Write: 


HARDWARE AGE, OCTOBER 28, 


| 





MANUFACTURER'S REPRESENTATIVE WANTED 


Salesman now calling on hardware and variety stores 
with two or three non-confiicting lines. We offer s 
good staple line of 19¢, 39¢ and 79¢ paints, low- 
priced fy paints and « nationally advertised line 
of popular priced paints on a commission basis. This 
merchandise has mass market appeal. Every store sell- 
ing paints is a good prospect. Write advising age, 
territory egreeee, how often you cover it and lines 


now carrl 
Address Box C-162, care of wAnewans age 





100 East 42nd Street, New York 17, N 











Accounts Wanted 





MANUFACTURER’S REPRESENTATIVE 
ORGANIZATION OFFERING complete cover 
age in Illinois, Indiana, Wisconsin and Minnesota 
Maintain full time missionary services. Desires 
additional line of hardware, housewares or garden 
equipment. Address: Box C-107, care of Harp 
ware Ace, 100 East 42nd Street, New York 17, 
N. Y. 





FACTORY REPRESENTATIVE IN THF 
PACIFIC NORTHWEST desires another line 
in the Marine, Commercial Fishing or associated 
field. Only merchandise of substantial nature 
from a reliable manufacturer will be considered 
L. A. Sandstrom, Jr., 1526 28th Ave., West, 
Seattle 99, Washington. 


LONG ESTABLISHED MANUFACTURERS 
AGENCY WANTS good line for wholesale hard 
ware and or automotive chains in Missouri, Kan 
sas, Iowa and Nebraska. Write Maloy and Asso 
ciates, Box 188, Urich, Missouri. 


SOUTHEASTERN MANUFACTURERS’ 
REPRESENTATIVE, now carrying minimum 
number of lines, desires an additional established 
line or line of exceptional merit. Intensive cover 
age of Carolinas; Georgia; Florida; Alabama and 
Tennessee. Good following. Information and ref 
erences furnished upon receipt of inquiry. Ad- 
dress: Box C-171, care of Harpware Acer, 100 
Fast 42nd Street, New York 17, N. Y 


HIGHEST TYPE OF SALES REPRESENTA 
TION AVAILABLE:—Michigan, Indiana, Ohio. 
Northern Kentucky. Firmly established over 
twenty years contacting hardware, houseware, spe 
cialty jobbers, department stores, chain stores and 

















premium goods users. Represent manufacturers 
only. Address: Box C-170, care of Harpwarr 
Acr, 100 F. 42nd St., New York 17, N. Y 





French firm would like to manufacture 
under license for France and colonies, all 
new patents concerning kitchen and Laun- 
dry Equipment. ESSWEIN & Cie, LA 


ROCHE SUR YON—Vendee—France. 











SOUTHWEST, MULTI-LINE MULTI 
SALESMAN organization giving close coverage 
will sell all kinds of merchandise on commission 
basis. Can multiply your sales volume. Write 
“SOUTHWEST,” 711 Manchester, Houston, 
Texas. Lines Handled Will also be displayed at 
Houston’s 1956 World's Fair. Special attention 
to small retailers. Address Box C-178, care Harp 
ware Ace, 100 East 42nd Street, New York 17, 
N.Y 
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Classified Opportunities Section. 





Accounts Wanted 


Help Wanted 


Business Opportunities . 








REPRESENTATIVES 


Covering all classes of jobbers. Can render reliable, 
aggressive service. We are national distributors with 
established actively orerating branch offices in New 
York, Philadelphia, Detroit, Cleveland and Louisville. 
We will carry the account or you can bill direct. 
Inquiries invited. Write ANCO Corporation, 7 
Wood Street, Pittsburgh 22, Pa 











MANUFACTURER'S REPRESENTATIVE 
EXCLUSIVELY FOR NEW YORK CITY— 
Strong, daily concentration on one volumeitem 
(or limited line) for all classes of chains, jobbers, 
etc. Firm must be rated, reputable. Territory 
must be on exclusive basis. Have 15 years ex- 
perience, college-trained, highest personal qualifica- 
tions. Address: Box C-168, care of Harpwarr 
Ace, 100 E. 42nd Street, New York 17, N. Y. 





Help Wanted 


HARDWARE AND MILL SUPPLY DIS. 
TRIBUTORS wanted for high-grade line of self- 
molding packing and sealing compounds produced 
by well-established company. Wonderful products, 
generous commissions, no inventory required, 
permanent sales items. Brand name _ registered. 
Write to Surveys, Inc., 219 Euclid Avenue, Tren- 
ton, N. J. 











HARDWARE 
NATIONAL SALES MANAGER 


International manufacturing distributor 
with AAA-1| Dun and Bradstreet rating, 
long active in automotive field, forming 
separate hardware division. 

We are looking for a man between ages 
of 35 and 50 qualified to help us develop 
additional items for hardware trade and 
who can hire, train and supervise a‘ large 
national selling organization of direct 
salesmen. 

This is an outstanding opportunity for an 
aggressive, ambitious sales executive to 
build a profitable and secure future with 
high earning possibilities. Remuneration 
will be on the basis of salary with an 
override on sales or a percentage of 
profit when the division is properly estab- 
lished. 


Address Box 945, care of HARDWARE AGE 
100 East 42nd Street, New York 17, W. Y. 














4 TOP SALESMEN WANTED 


for territories surrounding: 
@ Atlanta @ Detroit 
@ Chicago @ St. Louis 


National leader in its field offers sky-limit 
earning possibilities selling to Hardware 
and Housewares jobbers. This is a career 
opportunity for men with sound selling ex- 
perience. Young men with the right kind 
of drive and ambition will also qualify. 
Age 25—39. 

Write full detalis to: Bex C-146, HARDWARE AGE 

100 East 42nd St.. New York 17, N. Y. 











FLORIDA—GROWING STORE REQUIRES 
AGGRESSIVE, Ambitious Salesman, Primarily 
he must have a complete knowledge of plumbing 
supplies. We also carry other items such as 
electrical and hardware. This is an excellent op- 
portunity for a reliable and conscientious man who 
is willing to assume responsibility. Write: I. Gold, 
500 First St., West Palm Beach, Florida. 

SALES MANAGER old established mfr. of 
LOCKS and Builders Hardware wants sales stim 
ulating, gogetting man. Excellent salary, and 
bonus plan. Send complete resumé, Address Box 
C-180, care HArpware Acer, 100 East 42nd Street, 
New York 17, N. Y. 


Positions Wanted 


CONTRACT BUILDERS’ HARDWARE 
MAN WOULD like to relocate in Arizona. Pres- 
ently employed and fully conversant with Schlage, 
Corbin and related items. Have working knowl- 
edge of hand tools, electric tools and general 
heavy hardware. Address Box C-174, care of 
Harpware AGr, 100 E. 42nd Street, New York 
i -_  s 














EXPERIENCED SALESMAN desires sales op- 
portunity with aggressive manufacturer for New 
England area. Has extensive knowledge of Hard- 
ware and Plumbing business, mechanically inclined 
and a good sales record. Complete resume fur- 
nished on request. Address: Box C-175, care of 
Harpware Ace, 100 East 42nd Street, New York 
Se A 


SALESMAN OR WILL ACT AS FACTORY 
REPRESENTATIVE—Over 17 years experience 
calling on the hardware and lumber trade. With 
in a radius of 150 miles New York City, travels 
by car and can devote considerable time to one 
full line or a few short lines. Address Box C-179, 
care Harpware Ace, 100 Fast 42nd Street, New 
York 17, N. Y. 





| 
| 





HARDWARE—TOOL STORE (NO HOUSE 
WARES OR APPLIANCES). Present owner 
manager outstanding hardware and tool store 
catering to contractors and maintenance men in 
city of 100,000 in middle west wishes to retire 
Sell at book value Jan. 1, 1955. Approximately 
$70,000 required. Accts. receivables not included 
Will net between $12,000 and $15,000 for 1954, 
etc, and a young aggressive man could have 
netted $20,000. Wonderful opportunity for two 
partners—one an industrial supply and tool man, 
and the other a contract hdwe. consultant. Ad 
dress: Box C-113, care of Harpware Acer, 100 
Kast 42nd Street, New York 17, N. Y. 





BONAFIDE OPPORTUNITY to _ purchase 
modern, well paying hardware store in So, Caro 
lina’s largest tobacco, cotton and produce center 
3200 square feet of selling space and an equal 
amount of storage space in same building. low 
rental. Long lease. Interest in other business out 
of town cause of sale. Fast action by purchaser 
can acquire business for inventory. Approximately 
$14,000. Address: Box C-172, care of Harnware 
Acr, 100 East 42nd Street, New York 17, N. Y 





FOR SALE—Good hardware business, inventory 
around thirty thousand dollars. Located in the 
citrus belt, good fishing large lakes. Business 
doing around fifty thousand per year, prospects for 
seventy or more. We have the best accounts and 
oldest hardware business in town of some three 
thousand. Thirty thousand dollars cash. Address 
Rox C-176, care of Harnpware Acer, 100 Fast 42nd 
Street, New York 17, N. Y. 


HARDWARE STORE—in heart of Bergen 
County, N. J. Established 1932. Owner retiring 
Corner Plot 100 x 100—two 2 story buildings 
One 5 room apartment, one 6 room apartment 
Now vacant. Hot water heating system—oil fired 
Parking facilities. Principal sales—wire fencing, 
wheelbarrows, lawn mowers, etc. Price $40,000 
Terms $20,000 cash, balance $100 per month 
5% int. Inquire James H. White, 130 Main 
Street, Hackensack, N. J. 





HARDWARE—REAL BUY, sales $80,000 year. 
price $27,500, established 39 years, fully equipped, 
complete hardware lines, power tools, machinery, 
good franchises, N.E. Ohio city, business area, 
$22,500 stock, act quick. bargain. APPIL.E COM 
PANY, Brokers, 1836 Euclid Avenue, Cleveland 
Ohio. 





WHOLESALE AND RETAIL HARDWARF 
in Canadian* city—150,000 on seaway, close to 
a large American city. Gross sales $275,000. For 
sale $95,000 Address: Box C-167, care of 
Harpwarre Ace, 100 East 42nd Street, New York 
17, N. ¥ 





Keep In Touch With The “OPPORTUNITIES” In The Trade — 


Hardware manufacturers, manufacturers’ agents, jobbers, jobbers sales- 
men, retailers and retail salesmen all use the medium that covers and con- 
tacts the hardware trade most thoroughly—Hardware Age. They know that 


There Are Many Business Opportunities In The Classified 


Section 


of this widely read trade publication. Hardware Age has been the recog- 
nized leader for bringing buyer and seller, employer and employee to- 
gether for many years. Use it and see if results do not justify every claim. 


HARDWARE AGE, 


(Classified Opportunities Dept.) 


100 East 42nd St., New York 17, N. Y. 
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your biggest mouluming 


_ 


Remember 
December! 


HAMILTON METAL 
PRODUCTS CO., 
HAMILTON, OHIO 





SEE THIS CONDENSED CATALOG 





and GLIDES 


on Pages 353, 354, 355, 356 
of July 22 issue 


HARDWARE AGE DIRECTORY 






and Order From Your Jobber Today 
FAULTLESS CASTER CORPORATION, Evansville, Ind. 





Builders’ Hardware 24/0; 


Fits today’s home-planning picture! 


Designed to meet every requirement for | 

















A hardware year ‘round service and dependability 
favorite 
f Consider the advantages of having over 300 individual | 
or over 
hardware products from which to choose—and all are manu- | 
50 years factured to one high standard of quality 
‘ Fine basic materials, precision construction and operation are | 
‘ * « ‘ but o few of the “reasons why” National of Sterling is the | 
gen © ever-growing choice of discriminating builders everywhere. 
WAliona 
® WIG CO ® } 
* * MANUFACTURING 
7 . STERLING 
* at COMPANY ij. Nnois 


. 
2 





Sell GREENLEE 22 Solid-Center 
Auger Bits in sets and make extra large 
, sales. Durcble green plastic rolls 
contain sets of 6, 8, 9, or 13 bits. 


— =, - 

_— am 
Write for free GREENLEE 
Hand Tool Catalog No. 35-H 


GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD, ILL. 
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HAMILTON METAL 
PRODUCTS CO., 
HAMILTON, OHIO 


“er SOLDERING 


and GREATER PROFITS 


display and sell Rubyfluid liquid and 
paste soldering flux from eye-catching 
counter merchandisers Preferred by 
customers because Rubyfluid is fast 
acting, wets out freely, easy to use, 
makes strong unions 


RUBY CHEMICAL CO. 


58 S. McDowell St., Columbus 8, Ohio 
























S) QUALITY 





compe 
= STERLING 


* Caulking Compounds 
* Glazing Compounds 
* Paint Removers 

* Brush Cleaners 







DECTO- STICK 


FURNITURE 
REPAIR KIT 








my , rast Colors 
Filling «« Coloring nan Chalnhinn 
DENTS NICKS, GOUCES abs 
No Heat Required 
CECTO PRODUCTS CO.. SALEM, mass. = Giors Easily Biended 
An ingeniously compounded stick 
that fills and colors Nicks, Dent« 
and Gouges in natural-finished or 
stained woodwork, furniture, 
leather or plastics. Easily applied. 
Will not bleed or shrink. Takes 
any finish. 
Cellophane bag contains 4 sticks 
(dark mahogany, a mahogany, 
maple), scraper and instructions. 
display card. 


A “DO IT YOURSELF” REPEAT ITEM 
SOLD THROUGH JOBBERS 
DECTO PRODUCTS COMPANY. SALEM 54, MASS. 






walnut and 
12 kits on 
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Flite Master products don’t buy from pictures... 


GYM SETS — TEETEROUNDS Pe SEE 7 7te Waster 
SANDBOXES — SLIDES / compare it... 
PLAYTIME TABLES [ and 
you'll 
Buy IT! 




















SUPER DELUXE FD S1-SRNT-2 


CONSOLIDATED METAL PRODUCTS COMPANY © CINCINNATI 2, OH{O 

















a 
Buy GOLD SEAL HICKORY HANDLES 


Eye end of each handle is ye Long and Hard Service y , ¥ 
slit for wedge, for which y& Triple Inspected THE NEW 

metal and wood wedges Made Only with Second hiaee NEW 2125 STEEL TOOL BOX 
are included — at no extra Growth Hickory box now includes new, positive adjustable 
cost. Sold only through y& Greater Strength - Less LOOK AT THESE FEATURES! 


your jobber salesman. Breakage : ae. one piece stock construction 
oe * ontinuol piano nge. 
% Smooth Wax Finish % Perfect Shape © Side bolts and center locks. 
©@ Baked enamel in hammertone finish. 


uf r @ All hardware bright zine plated. 
Manutostuved by @ Size 21" x7%” x7”. Also available in 14” and 1 


JOBBERS AND DEALERS —WRITE FOR COMPLETE CATALOG! 


LA PIERRE-SAWYER HANDLE CO. SIMONSEN INDUSTRIES, INC. 


Jackson, Missouri 
ee 1414 S. Michigan Ave., Chicago 5, Ill. 


Push the Black & Decker 34” Drill 


@ Extra power for tougher jobs 
® Has famous B&D-built motor 
© For service & installation work and advanced craftsmen 











New %" Drill 


y $38:95 Order from your B&D wholesaler—listed in phone 
— book Yellow Pages under “Tools—Electric™. 





WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 
More Sales! 

Greater Volume! Bigger Profits! 


See tour sonder or Write For Your Nearest Distributor ARISTO-MAT CO., 1718 E. 75th Street, Chicago 49 


NATIONALLY ADVERTISED JFJPQOMES or SILENCE 3 Furniture cuives 


RUBBER CUSHIONED REGULAR FURNITURE LEVELER 


One set on a card. One set in a box. Adjustable Com- P 
12 cards in a box. 12 boxes in a Steniinn tauuiey 
Sizes 112”, 1%”, carton. Sizes — : and Glider for 
1-1/16", 1°, %” 1%”, 1%”, %", Uneven and Un- 
4 ’ , , 34" 56”, y", 








3%”. A fey” 4 

a a fe SIZES—1” base, 

; FT} 4on card; 1%” Z 
2 on card; 142”, 
2 on card. 
Drive into uni- 


versal socket or 
5/16” hole. SS» 








Ask your jobber. If he Is not supplied, write 
DOMES of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 
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